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IS  a  living  thing  Every  Spring  for  the  past  six  years,  sure  as 
sap  rising,  regular  as  April  rains,  urgent  as  new  life  itself.  News 
circulation  surges  upward — and  stays!  Two  years  ago  it  passed  the 
highest  point  of  other  papers’  circulations,  the  assumed  ultimate, 
and  became  the  Largest  Daily  Circulation  In  America  For  two 
years  since,  it  has  kept  growing  In  the  little  chart  of  New  York 
daily  circulations  on  this  page,  study  the  swift  upward  thrust  of 
the  News  a  line  of  life,  a  course  of  influence,  a  path  of  power 
while  the  other  lines  hold  level,  the  other  papers  lag  along  Now  the 
largest  daily  circulation  in  America  runs  well  over  900,000  copies,  represents 
more  than  two-fifths  of  the  morning  circulation  of  New  York,  reaches  at 
least  every  other  family  in  New  York  City — and  is  still  growing.  Growth 
means  more  life — an  active  medium  makes  a  live  message  Growth 
means  power — reaching  more  minds  every  day  Growth  means  influence 

— selling  itself  constantly  this  paper  can  sell  for  the  adver¬ 
tiser  And  growth  means  value — more  circulation  per 
agate  line  for  the  advertising  message  and  the  advertising 
dollar  Never  forgetting  the  extra  value  of  the  small 
page— visibility  that  gets  the  message  seen  Buy  News 
on  a  rising  market! 

Have  You  Read  TELL  IT  TO  SWEENEY? 

Write  for  the  series  on  your  business  letterhead. 

THE 

CNew  lark's  'Picture  ^Newspaper 

Tribune  Tower,  Chicago  25  Park  Place,  New  York 


AGAIN!  NEA  COMICS  WIN!  I 

I 
i 

The  Salt  Lake  City  Telegram  recently  concluded  | 
a  rousing  contest  to  find  what  comics  its  readers  I 

preferred.  | 

I 

20  comics  from  several  syndicates  were  included  | 

in  the  voting.  NEA  won  9 'places  out  of  the  first  | 

12  with  FIRST  three  places  in  division  number  one  I 

and  FIRST  three  places  in  division  number  two.  I 

1 
i 

Again  proving  NEA  Comics  the  I 

STANDARD  of  AMERICA 

In  addition  to  furnishing  newspapers  with  comic 
strips  and  black  and  white  page  comics,  NEA  dis¬ 
tributes  a  4'page,  ready-print  color  comic  section 
containing  the  same  comics  that  won  FIRST  place 
in  the  Telegram  contest. 

“Our  Boarding  House,'’  “Freckles  and  His 
Friends,”  “$alesman  $am”  and  “Out  Our  Way” 
form  the  funniest  color  comic  section  in  America. 

I  Samples  and  rates  on  request 


NEA  SERVICE,  Inc., 

MAIN  OFFICE 

1200  West  Third  Street,  Cleveland,  Ohio 


^hc  TcJorld's  Qreatcst  J^U'spaper  feature  ^Lri’ice 


I 
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Some  Questions  Are  Twins 


(You  must  get  answers  to  both) 


“How  much  circulation  has  your  paper?”  is  a  twin  question  to  “How  many 
families  are  there  in  your  community?” 


Circulation  figures  in  themselves  are  not  significant  until  the  size  and 
importance  of  the  field  are  known. 


Metropolitan  Birmingham  includes  these  adjacent  communities,  all  actually 
part  of  Birmingham — optically,  commercially,  really — although  they  are 
outside  the  legal  boundaries  of  old  Birmingham:  Boyles,  Forrest,  Lewisburg, 
Rosedale,  Bessemer,  Brighton,  Lipscomb,  Sayreton,  Sherman,  Dolomite, 
Hillman,  Sandusky,  Spalding,  Fairfield,  Irondale,  Roebuck,  Waddell,  Huff¬ 
man,  Oak  Grove,  Edgewood,  Redding,  Kotona,  Eldgewater,  Dolcite. 


These  communities  are  all  within  the  A.  B.  C.  city  carrier  territory. 


Based  on  a  survey  by  the  Southern  Bell  Telephone  and  Telegraph  Com¬ 
pany,  made  this  year,  covering  old  Birmingham  and  most  of  the  communi¬ 
ties  listed,  there  are  more  than  90,000  families  in  the  metropolitan  city 
district. 

We  recommend  that  you  secure  at  least  68,318  city  circu¬ 
lation  for  coverage  of  these  families.  You  can  get  this  75% 
city  coverage  by  listing  Birmingham’s,  evening  papers. 


The  Birmingham  Post  is  second  in  total  circulation  in  the 
entire  state  of  Alabama.  Current  circulation  exceeds 
40,000. 


You  cannot  cover  metropolitan  Birmingham  without  The  Post 


The  Birmingham  Post 


SCRIPPS-HOWARD 
V  NEWSPAPER  > 


MEMBER  OF  THE  A.  B.  C. 


REPRESENTED  IN  THE  NATIONAL  ADVERTISING  FIELD  BY 


ALUED  NEWSPAPERS,  INC. 


New  York 


Chicago 


Cleveland 


Cincimati 


San  Francieco 


Los  Angelee 


First  Lesson  in  Radio  Advertising 

Space  Buying 

Radio  manufacturers  and  advertisers  who  want  their  advertising  outlay  to  do  them  the  most  good  in 
Philadelphia  should  read  and  analyze  the  facts  below: 


Question 

What  is  the  third  larg-] 
est  Radio  market  in  the!-. 
United  States?  J 

What  is  the  city  popu-) 
lation?  3 

What’s  the  population^ 
of  the  Philadelphia  trad-}-- 
ing  zone? 

How  many  separate 
dwellings  in  the  Phila-  ■ 
delphia  trading  zone? 

What  Philadelphia 
newspaper  goes  daily 
into  nearly  everyX 
home  in  Philadel¬ 
phia? 

What  Philadelphia 
newspaper  goes  into 
most  homes  in  the  >■ 
Philadelphia  trading 
zone? 

What  was  the  net  paid 
daily  average  circulation 
of  The  Evening  Bulletin 
for  six  months  ending 
March  31,  1925? 

In  what  Philadelphia 
newspaper  can  you  buy 
advertising  space  at  the 
lowest  rate  per  line  per 
thousand  copies? 


Answer 


— Philadelphia 


—1,823,779 


-3,005,090 


—523,404 


— The  Evening  Bulletin 


The  Evening  Bulletin 


Question 


Answer 


— 526,796  copies 


— The  Evening  Bulletin 


What  is  the  agate  linel 
rate  of  The  Evening  > — $0  cents 
Bulletin?  J 

What  Philadelphia' 
newspaper  carries  most 

local  retail  and  na-  — ^The  Evening  Bulletin 

tional  display  advertise¬ 
ments  ? 

What  kind  of  a  news-l^i  ^  constrva- 

paper  is  The  Evening!-  .  ® 

Bulletin?  J 

Which  Philadelphia^ 

newspaper  has  the  larg-! — ^The  Evening  Bulletin 
est  circulation?  J 

What  Philadelphia  news-1 

paper  has  the  most  popular! — ^The  Evening  Bulletin 
radio  broadcast  directory?] 

What  is  the  annual 
business  done  in  Phila- 

Philadelphia  Clearing 
House?  ' 

‘S’*.. .- 

every  Radio  advertiser?  J  The  Evenmg  Bulletin 


The  above  questionnaire  is  the  “acid  test”  of  the  Philadelphia  newspaper  situation  when  applied  to 
Radio  Advertising. 

Selling  Radio  Outfits  and  equipment  is  no  longer  a  question  of  getting  in  touch  with  a  few  “radio 
fans,”  but  now  involves  the  great  buying  public,  and  to  get  the  largest  sale  it  is  important  that  your  ad¬ 
vertising  should  be  in  the  newspaper  that  goes  into  nearly  every  home  in  Philadelphia  and  vicinity. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly  everybody”  reads — 

Bullelin 

PHILADELPHIA’S  NEWSPAPER 


(Copjrrlc^  1«2S— BuUtio  •  Cni»«»y) 
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Feature  Syndicates  Organize  Trade  Group 
For  Common  Promotion  and  Protection 

Central  Bureau  With  Permanent  Staff,  Planned  as  Spokesman  and  Clearing  House — David  Lawrence 
President — Safeguards  Against  Price-Fixing  and  Control  of  Competition 


Organization  Meetinf;  of  AsRociation  of  Newspaper  Synilicates  at  Waldorf-Astoria 


j^EWSPAPER  syndicates  of  the  United 
States  have  organized  a  membership 
association  for  their  common  promotion 
and  protection,  for  the  first  time  in  the 
history  of  journalism. 

Organization  was  completed  Aug.  7 
in  New  York,  when  a  constitution  un- 
ilcr  the  name  of  the  Association  of  News¬ 
paper  Syndicates,  was  unanimously  adopt¬ 
ed,  with  33  syndicates  represented  at  the 
meeting. 

The  meeting  elected  David  Lawrence, 
Current  News  Features,  Inc.,  president; 
^rge  Matthew  Adams,  of  the  George 
Matthew  Adams  Service,  vice-president; 
H.  H.  McClure,  Associated  Newspapers, 
^retary,  and  Thomas  W.  Gerber,  United 
Features  Syndicate,  treasurer. 

The  constitution  as  adopted  was  drawn 
up  by  a  committee  of  11  syndicate  men 
appointed  at  a  preliminary  dinner  held  at 
•he  Waldorf-.Astoria  Hotel,  July  .10. 

Members  of  this  committee  were:  Mr. 
l^wrence;  Christy  Walsh,  of  the  Christy 
J'alsh  Syndicate;  William  Johnson,  of 
Johnsfpii  Features,  Inc.,  Maximillian  El- 
Jr.,  of  the  Metropolitan  Newspaper 
wvice;  V.  V.  McNitt,  of  McNaught 
syndicate,  Inc.;  Harry  Staton,  New  York 
Herald  Tribune  Syndicate;  F'.  B.  Knapp, 
New  York  World  Syndicate;  Mr. 
Adams;  C.  T.  Braincrd,  McQure  News¬ 


paper  Syndicate ;  and  Mr.  McClure. 

The  officers  elected  will  meet  shortly 
to  appoint  a  board  of  governors  for  the 
association.  The  board  of  governors  will 
meet  early  in  September  to  perfect  or¬ 
ganization  of  the  association. 

The  history  of  the  association’s  forma¬ 
tion  dates  back  to  June  30,  when  Christy 
Walsh  gave  an  informal  luncheon  to  eight 
syndicate  men  at  the  New  York  Athletic 
Club. 

Those  present  were  Jay  Williams,  Bell 
Syndicate,  Inc ;  Harry  McClure,  Asso¬ 
ciated  Newspapers;  John  Millar,  Associ¬ 
ated  Editors,  Chicago;  George  McAdams, 
McNaught  Syndicate,  Inc.;  George  Mat¬ 
thew  Adams,  George  Matthew  Adams 
Service ;  Edward  McQure,  Republic 
Syndicate;  Maximillian  Elser,  Jr.,  and 
Earl  T.  Hadley,  Metropolitan  Newspaper 
Service;  and  Mr.  Walsh. 

The  thirty-three  present  at  the  dinner 
July  .k)  were;  William  Qayton,  R.  M. 
Cleveland,  Readers’  Syndicate;  David 
l.awrence,  Lemuel  F.  Parton,  Current 
News  F'eatufes,  Inc.;  Clinton  T.  Brain- 
erd,  McClure  Newspaper  Syndicate;  John 
Van  Biber,  D.  P.  Syndicate;  E.  W. 
Gilland,  Newspaper  Information  Serveie, 
Washington,  D.  C. ;  F.  J.  Murphy,  Mc¬ 
Naught  Syndicate,  Inc.;  Leslie  Fulen- 
wider,  C.  D.  Russell,  Famous  Feature 


Syndicate,  Inc.;  Christy  Walsh,  J.  F. 
Hanratty,  Christy  Walsh  Syndicate;  W. 
H.  Johnson,  Johnson  Features,  Inc.;  J. 
E.  Watkins,  Ledger  Syndicate,  Philadel¬ 
phia  and  Post  Syndicate,  New  York; 
John  F.  Dille,  National  Newspaper  Serv¬ 
ice;  Max  Elser,  Jr.,  Metropolitan  News¬ 
paper  Service;  Raleigh  T.  Curtis,  Fair- 
child  News  Service;  W.  P.  Sarver,  As¬ 
sociated  Newspapers;  J.  E.  Rice,  Watson 
Davis,  Science  Service,  Washington,  D. 
C. ;  Harland  H.  Allen,  Allen  Feature 
Service;  A.  A.  Preciado,  Thompson  Fea¬ 
ture  Service,  Inc.;  Henry  M.  Snevily, 
Bell  Syndicate;  George  T.  Bye,  Putnam 
Syndicate;  E.  S.  McClure,  Republic 
Syndicate,  Inc. ;  Myles  F.  Lasker,  Cos¬ 
mos  Newspaper  Syndicate;  Harper  Kim- 
ber,  Murray’s  Newspaper  Service;  Hugh 
Baillie,  United  Feature  Syndicate;  Bruno 
Pascale,  George  Matthew  Adams,  Fitz- 
hugh  Green,  George  Matthew  Adams 
Service;  Frank  B.  Knapp,  New  York 
Work!  Syndicate;  Robert  E.  Moyer, 
New  York  W'orld  News  .Service. 

Tlic  major  function  of  the  association 
outlined  in  great  detail  hy  the  constitution 
is  the  “Central  Bureau,”  which  the  board 
of  governors  is  directed  to  establish,  with 
an  executive  secretary  to  administer  its 
affairs  subject  to  the  guidance  and  ap¬ 
proval  of  the  board.  Its  duties  follow : 


“It  shall  be  the  function  of  the  Central 
Bureau  to  assist  in  the  fulfillment  of  the 
objects  of  this  Association  as  enumerated 
in  Section  2  of  Article  1  and  to  do  the 
following  things  and  any  others  as  may 
be  duly  provided  hereafter  by  resolution 
of  the  board  of  governors  or  the  Asso¬ 
ciation  at  a  regular  meeting; — 

“(a)  To  represent  the  Association  in 
conferences  relating  to  a  revision  of 
cf>pyright  laws. 

“(b)  To  collect  reliable  data  of  in¬ 
terest  to  the  membership  relating  to  busi¬ 
ness  conditions  in  various  sections  of  the 
country  as  affecting  newspapers  generally. 

“(c)  To  maintain  an  accurate  list  of 
newspapers,  personnel  of  their  manage¬ 
ment,  data  on  changes  of  ownership  and 
personnel  of  ownership. 

“(d)  To  see  that  the  viewpoint  of  the 
Association  is  properly  presented  before 
all  conventions  and  gatherings  of  publish¬ 
ers  and  editors,  whether  national,  state  or 
sectional  bo<Iies,  and  to  arrange  for  speak¬ 
ers  wherever  possible  who  will  reflect 
the  viewpoint  of  the  Association. 

“(e)  To  carry  on  as  may  be  directed 
by  the  board  a  constant  promotion  cam¬ 
paign  on  the  value  of  syndicates  to  naws- 
papers. 

“(f)  To  act  as  a  clearing  house  for 


I 


•  / 
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credit  data  but  no  member  upon  whom 
the  executive  secretary  may  call  for  in¬ 
formation  shall  be  obliged  to  furnish  same 
if  he  considers  it  to  the  best  interests  of 
his  individual  business  to  refrain  from  so 
doing.  All  information  to  be  furnished 
the  Central  Bureau  should  be  the  volun¬ 
tary  act  of  members. 

“(g)  To  act  as  an  intermediary  in  the 
adjustment  of  contracts  in  effect  between 
syndicates  and  newspapers,  or  between 
authors  and  syndicates  or  between  artists 
and  syndicates,  but  the  Central  Bureau 
shall  not  act  unless  requested  in  writing 
to  do  so  by  a  member  and  his  efforts 
should  be  those  of  good  offices  rather  than 
as  agent  of  a  member. 

“(h)  To  assist  in  selecting  arbitration 
boards  of  three  or  more  persons  to  settle 
disputes  arising  between  authors  and  syn¬ 
dicates  or  between  artists  and  syndicates 
or  between  newspapers  and  syndicates 
with  reference  to  the  interpretation  or 
execution  of  contracts  provided  both 
parties  voluntarily  desire  arbitration. 
This  Association,  however,  assumes  no 
responsibility  for  the  fulfillment  of  any 
award  or  decision  when  once  arbitration 
is  accepted  by  both  parties  to  a  dispute. 

“(i)  To  encourage  the  use  of  arbitra¬ 
tion  as  a  means  of  avoiding  litigation. 

“(i)  To  devise  plans  whereby  litiga¬ 
tion  expense  may  be  reduced  and  to  co¬ 
operate  with  such  counsel,  as  may  be 
authorized  by  the  Ixiard  of  governors 
who  may  be  persuaded  to  specialize  in 
syndicate  practice  so  that  legal  advice 
may  be  rendered  without  charge  through 
the  Central  Bureau  when  desired  by  mem¬ 
bers.  In  the  event  that  services  beyond 
those  which  may  be  agreed  upon  by  coun¬ 
sel  to  be  furnished  the  Association  shall 
be  necessary,  members  will  be  required 
to  make  their  own  arrangements  for  a 
compensation  either  with  counsel  for  the 
Assr)ciation  or  their  own  counsel. 

“(k)  To  collect  data  as  to  the  experi¬ 
ence  of  other  trade  bodies  in  connection 
with  arbitration  or  litigation  relating  to 
trade  contracts  and  to  re-distribute  same 
periodically  in  condensed  form  to  the 
members. 

“(1)  To  collect  data  relating  to  forms 
of  contracts  best  adapted  to  various  syn¬ 
dicate  uses  and  to  distribute  same  but 
nothing  herein  to  be  construed  as  com¬ 
pelling  any  member  to  use  any  form  of 
contract  which  he  deems  unsuitable  for 
the  conduct  of  his  own  business. 

“(m)  The  Central  Bureau  shall  not  be 
used  in  any  way  to  encourage  or  dis¬ 
courage  the  sale  of  any  particular  syn¬ 
dicate  feature  handled  by  members.  If 
the  Cenral  Bureau  receives  from  artists, 
authors  or  prospective  authors  or  artists 
or  their  agents  any  material  offered  for 
syndication,  the  Central  Bureau  shall  fur¬ 
nish  the  aforesaid  persons  an  alphabetical 
list  of  members  of  the  Association  and 
return  the  material  at  once  without  rec¬ 
ommendation  as  to  the  syndicates  with 
whom  the  correspondence  might  best  be 
pursued. 

“(n)  To  co-operate  with  the  Authors 
Ix;aguc  in  such  matters  as  the  board  of 
governors  may  deem  advisable.” 

Six  objects  are  outlined  by  Section  2 
of  Article  I  of  the  constitution,  the  sub¬ 
stance  of  which  is  the  encouragement  of 
better  understanding  by  newspaper  own¬ 
ers  and  editors  of  the  usefulness  and 
proper  scope  of  syndicates  in  the  news¬ 
paper  business:  the  promotion  of  better 
relations  between  syndicates,  the  authors 
and  artists  whose  product  they  distrib¬ 
ute.  and  the  editors  who  buy  those  prod¬ 
ucts  :  the  improvement  of  syndicate  prac¬ 
tice  and  the  discussion  of  common  prob¬ 
lems  through  frequent  personal  inter¬ 
change  of  experiences  and  ideas ;  the 
creation  of  a  central  body  to  speak  for 
the  syndicate  business;  and  the  establish¬ 
ment  of  standards  of  syndicate  recogni¬ 
tion. 

It  is  emphatically  stated  that  the  ma¬ 
chinery  of  the  body  shall  not  be  used  for 
controlling  competition  or  fixing  prices, 
or  exchange  of  information  on  prices  ask¬ 
ed  or  obtained  for  services. 

The  board  of  governors  is  authorized 
to  define  qualifications  for  membership 
and  a  four-fifths  vote  of  all  members  is 
required  for  the  withdrawal  of  a  certifi¬ 
cate  of  membership.  Syndicate  depart¬ 
ments  of  newspapers  or  newspaper  groups 


COUNT  CIPPICO  JOINS 
PRESS  CRITICS’  RANKS 


SONGS  OF  THE  CRAFT 


Italian  Senator  ImpUea  Newtpapm 
Write  Inuendoe*  Into  Reports  and  In. 
terriews — Defends  Seldes’  Exile 


{IVriUeH  Exclusively  for  Editox  &  Publishex) 

THE  ROPED  GOAT 


By  Henry  Edward  Warner 


I  had  a  chance;  .  .  a  story  broke 

That  had  the  guts;  the  Desk  called  me 
And  said:  “Young  man,  go  out  and  see 
What  you  can  do  with  this  .  .  The  Folk 
It’s  all  about  are  up  in  C-  • 

And  say,  we  go  to  press  at  three!” 


I  hit  the  bricks.  The  usual  stuff, 

A  little  skirmishing,  and  then 
To  buttonhole  a  coupla  men 
Inside  the  gag;  then,  with  enough 
To  make  a  spread,  I  struck  a  lope 
To  office,  where  I  typed  the  dope. 


1  turned  it  in.  It  was  a  peach! 

I  wrote  that  yarn  from  where  it  lay! 
It  was  my  cub’s  red-letter  day — 

Its  height  I’d  hardly  dared '  to  reach. 

It  was  the  sort  of  yarn  cubs  pray 
To  get  a  chance  to  write,  some  way. 


Charging  that  the  newspapers  seem  to 
eager  for  pep.  Count  Antonio  Cippico, 
Fascist  Italian  Senator  who  is  lecturing 
at  the  Institute  of  Politics  at  Williams- 
town,  declared  in  an  interview  granted 
in  Springfield,  Mass.,  that  many  a  dif¬ 
ficult  problem  could  be  solved  if  only 
the  newspapers  would  write  fairly  of  what 
a  lecturer  says  and  without  offering  in¬ 
nuendoes  and  inferences  which  had  no 
place  in  the  mind  of  the  speaker. 

Touching  on  the  recent  revocation  by 
Mussolini  of  a  passport  of  George  Seldes, 
correspondent  of  the  Chicago  Trihme 
the  Count  said  that  the  Tribune’s  Paris 
edition  had  always  sought  to  make  lurid 
all  that  was  good  and  beautiful  in  Italy 
and  had  been  bitterly  against  Italy  since 
the  war.  Italy  has  no  law  of  libel  as 
applying  to  newspapers,  he  said,  stating 
his  belief  that  a  law  fashioned  after  the 
English  law  will  soon  be  adopted. 


BOOSTING  “UNLUCKY  TWOS” 


I  searched  the  sheet  at  3:15; 

I  fine-toothed-combed  it  line  by  line 
To  find  that  red-hot  yarn  of  mine! 
Read  every  line,  then  in  between. 

At  last  I  found  it,  cut  to  chaff — 

A  poor,  lost,  orphaned  paragraph! 


New  York  Mirror  Starts  New  Circula¬ 
tion  Promotion  Stunt 


And  I  shall  never  feel  the  same 

Mad  thrill  I  felt  at  what  1  wrote; 

And  I  shall  never  hear  my  Coat 
Bleat  half  so  sadly  in  the  Game 

As  when  I  searched  that  sheet  to  see 
What  some  darned  dub  had  done  to  me! 


Somewhere  there  must  exist  a  hell 
For  copy-readers  who  employ 
Their  witless  minds  in  killing  joy 
And  sounding  young  Ambition’s  knell! 
And  there,  I  know  by  every  sign 
Is  be  who  roped  that  Goat  of  mine! 


The  New  York  Mirror,  morning 
tabloid,  is  conducting  a  circulation  con¬ 
test  based  on  the  Government’s  attempt 
to  cut  down  the  demand  for  one-dollar 
bills  by  popularizing  the  two-dollar  note. 
Daily  rewards  of  $100  are  offered  per 
sons  spotting  certain  two-dollar  bills 
whose  serial  numbers  are  published. 

Part  of  the  stunt  included  a  parade 
through  New  York  streets  of  a  touring 
car  bearing  a  man  dressed  as  Uncle  Sam, 

The  following  advertisement  was 
placed  in  other  newspapers: 

“REWARD:  I  will  pay  $100  for  the 
return  of  the  Two- Dollar  Bill,  which  I 
spent  in  one  of  New  York’s  leading  re¬ 
tail  establishments  last  Saturday. 

“Full  particulars  and  Serial  number  oi 
this  Two-Dollar  Bill  appear  in  my  an¬ 
nouncement  in  today’s  and  tomorrow’s 
New  York  Mirror.” 

New  York  Daily  News  countered  with 
a  “Lucky  Buck,”  or  dollar  contest. 


are  eligible,  but  not  representatives  or 
any  organization  acting  primarily  as  a 
purchasing  agent  for  newspapers  or  news¬ 
paper  groups.  The  board  of  governors  is 
authorized  to  declare  ineligible  within  the 
next  ^  days  any  of  those  syndicates 
which  responded  favorably  to  the  initial 
calls  for  the  formation  of  the  body,  which 
do  not  measure  up  to  its  defined  qualifica¬ 
tions. 

The  board  of  governors  is  directed  to 
fix  the  annual  dues,  which  are  to  be  paid 
quarterly  in  advance.  Members  dropped 
for  non-payment  of  dues  after  two 
.  months’  lapse  will  not  receive  data  from 
the  Central  Bureau,  and  will  be  required 
to  return  its  membership  certificate  and 
cease  using  the  association’s  insignia. 
Restoration  of  membership  dropped  for 
non-payment  of  dues  requires  a  majority 
vote  of  the  membership,  following  an  ex¬ 
pression  by  the  board  of  governors. 
Thirty  days’  time  for  discussion  of  ap¬ 
plicant’s  qualifications  must  elapse  before 
■  the  association  votes  upon  his  admission. 

Officers  elected  at  the  Aug.  7  meeting, 
it  is  provided,  will  serve  until  the  next 
annual  meeting  on  the  Saturday  preceding 
the  annual  meeting  of  the  American 
Newspaper  Publishers  Association  in 
New  York.  The  first  board  of  governors, 
appointed  by  the  president  elected  last 
week,  will  serve  until  the  1927  meeting, 
when  all  members  of  the  board  are  to  be 
elected. 

The  board  of  governors  will  meet 
quarterly  on  the  first  Tuesday  in  Septem¬ 
ber,  December,  March  and  June,  wherever 
the  board  determines,  or  on  the  call  of 
the  president,  or  on  written  application 
to  the  president  by  three  members  of  the 
board.  Eight  ntemhcrs  of  the  Jx>ard  pf 


governors  constitutes  a  quorum.  Vacan¬ 
cies  in  the  board  are  to  be  filled  by  the 
board  at  its  following  quarterly  meeting 
and  a  four-fifths  affirmative  vote  of  the 
board  is  required  for  filling  vacancies  in 
the  offices  of  president,  vice-president, 
secretary  or  treasurer. 

The  fiscal  year  begins  with  the  annual 
meeting  in  April.  Three  other  meetings 
are  to  be  held  annually,  at  date  to  be  set 
by  the  board,  and  special  meetings  may 
be  called  by  the  board  to  transact  stated 
business,  on  two  weeks’  notice  to  the 
membership.  Half  of  the  membership 
constitutes  a  quorum  at  a  regular  or  spe¬ 
cial  meeting. 


Turbyrille  Leaves  Sunpapers 


Fred  Turbyville,  for  several  years  sport¬ 
ing  editor  of  the  Baltimore  Ez'ening  S» 
has  resigned  to  do  independent  ou^ 
work,  which  he  has  planned  for  sometint 
Paul  Menton,  who  has  been  with  tk 
sporting  department,  has  been  namri 
sporting  editor  and  executive.  Leo  Doyk 
will  write  a  column  on  sports  replacaf 
the  “Turbyville  Says”  column  which  to 
.been  a  feature  of  the  Evening  Sun  spoft- 
,ing  page.  Turbyville  was  formerly  cw- 
iKcted  with  the  Newspaper  Enterprise 
Association  in  Cleveland. 


I.  C.  C.  Names  Alderman 


NEWS-DEALERS  UNPUNISHED 


Court  Remits  Fines  When  They  Promise 
To  Drop  “Ohscene”  Magazines 


Fines  of  $50  each  imposed  against  four 
Sioux  City  (la.)  news  dealers  for  sale 
of  magazines  alleged  to  be  obscene  under 
a  recently  enacted  city  ordinance,  have 
been  suspended  by  Judge  Joseph  Hays 
before  whom  the  dealers  were  arraigned. 
They  promised  that  they  would  not 
handle  the  alleged  “art”  publications  any 
longer.  The  offending  dealers  were 
Marshall  Bros.,  Nesw’ick  Bros.,  Frank 
Perrazzo  and  George  Natonson.  They 
had  threatened  an  appeal  from  the  fines, 
claiming  that  the  police  had  given  them 
no  notice  of  the  violation  and  they  raised 
the  question  of  what  constituted  in¬ 
decency  in  magazines.  After  the  fines 
were  suspended,  however,  they  declared 
they  would  not  prosecute  the  case  .any 
further.  ' 


Grant  Halderman,  of  Denver,  fonwf 
newspaper  man,  prominent  for  many 
years  in  Colorado  state  politics  and  unt; 
recently  chairman  of  the  Colorado  Pub 
Utilities  Commission,  has  been  name 
senior  examiner  in  the  bureau  of  vain 
ations  for  the  Interstate  Commerce  C«n- 
mission  at  Washington.  The  positil* 
pays  an  annual  salary  of  $6,000  and  * 
for  life.  Halderman  was  at  one  tiF 
editor  of  the  Brrthoud  (Colo.)  Bnlli^ 


Link  Join*  New  Daily’s  Force 


u 


Henry  W.  Link,  formerly  maiiag* 
editor  of  the  Spartanlnirg  (S.  C.) 
ml,  is  going  back  into  newspaper  won 
after  two  years  as  a  chamber  of 
.  merce  secretary  at  Hickory,  N.  C.  L 
cently  a  corporation  with  $40,000  p^- 
in  capital  Was  organized  to  publish  a  t 
daily  at  Statesville,  N.  C.,  and  Mr.  w 
will  be  editor  of  the  new  publicaW 
which  is  as  yet  unaamed. 
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TELLING  rr  TO  THE  MAN  ON  MAIN  STREET 

Advertisers  With  Large  National  Appropriations  Are  Discovering  Profitable  Fields  for  Exploitation 

Through  Uncrowded  Columns  of  Small  City  Newspapers 


A  LARGE  sum  had  been  spent  for  an  BY  HAMMOND  EDWARD  FRANKLIN  a  definite  audience  when,  where  and  how 

extensive  advertising  campaign  which  he  wants  to.  Even  outdoor  advertising, 

did  not  seem  to  produce  the  sales.  in  the  aggregate  a  tremendous  quantity  lishers  render  to  the  public  is  in  my  which  requires  orders  months  ahead,  lacks 

A  new  agency  was  retained.  of  their  automobiles  and  soap  and  ciga-  opinion  the  most  important  service  ren-  this  flexibility.  By  controlling  his  cir- 

The  first  thing  it  did  was  to  study  the  rets  and  shoes  can  be  consumed,  the  more  dered  by  any  class  of  citizens  in  the  culation,  the  manufacturer  cuts  down 

sales  for  the  past  year  to  16,000  retailers,  the  country  weekly  will  come  into  its  United  States.  The  country  editors  are  waste.  He  has  a  definite  advertising  pro- 

Then  each  zone  of  the  country  was  own.  distributors  of  information,  they  reach  gram  to  merchandise  to  the  local  trade 

studied  individually.  Arthur  Brisbane  wrote  to  Will  Rogers,  the  minds  of  the  boys  that  leave  farms,  wherever  it  is  to  appear. 

The  agency  discovered;  the  Oklahoma  humorist  who  is  writing  and  they  are  the  nation’s  mental  police  The  American  Press  Association  rep- 

Eighty  two  per  cent  of  the  advertisers’  Bull  Durham  Tobacco  copy,  and  summed  force”.  resents  7,300  small-town  papers  which 

dealers  were  located  outside  of  the  trad-  up  the  case  for  the  weekly  rather  well ;  The  home  town  paper  with  its  social  aggregate  8,500,000  circulation  a  week, 
ing  areas  in  which  the  previous  adver-  “Your  advertising  is  read — at  least  by  and  personal  news,  published  faithfully  in  almost  four  times  that  of  the  Saturday 
rising  had  circulated.  one  reader.  I  saw  your  advertisement  even  the  small  hamlet,  has  a  local  in-  lii-ening  Post.  The  Western  Newspaper 

No  advertising  at  all  had  been  done  in  of  Hull  Durham  where  you  probably  fluence  which  causes  it  to  be  read  Union  has  34  lists  comprising  4,l00 

19  states  where  a  fair  percentage  of  the  never  saw  it,  in  the  Hamlet  News-Mes-  thoroughly.  Each  copy  is  read  more  papers,  in  which  rates  range  from  4  4-5 

volume  came  from.  singer,  an  excellent  little  paper  published  carefully  and  by  more  people  than  the  to  8c  per  inch  per  paper,  a  total  cost  of 

Sixteen  per  cent  of  the  merchants  did  in  the  active  town  of  Hamlet,  North  average  magazine  or  metropolitan  news-  $330.08  per  inch  for  all  groups, 

two-thirds  of  the  total  volume  of  business.  Carolina.  paper.  Comparatively  modest  space  gets  “In  the  small  towns  everybody  knows 

Many  advertising  plans  now  Iteing  “I  am  particularly  glad  to  see  that  Mr.  attention,  for  there  are  no  immense  everybody  else”,  J.  M.  Hopkins  of  the 

mapped  out  for  fall  would  be  radically  P.  S.  Hill,  who  1  suppose  is  your  boss,  spreads  of  department  stores  and  big  ad-  .\merican  Press  Association  recently 

changed,  if  manufacturers  or  their  coun-  puts  his  advertising  in  many  of  the  vertisers.  Even  inch  copy  has  a  chance,  pointed  out.  “The  newspaper  is  a  sort 
selors  would  make  a  similar  analysis.  smaller  newspapers  of  the  country.  Much  of  the  lineage  is  local  store  and  of  house  organ  of  the  town.  Everybody 
A  sales  manager  the  other  day  in  study-  Those  are  the  most  important  papers  and,  classified  advertising.  takes  it  and  everybody  reads  it.  Mrs. 

ing  population  figures  was  surprised  to  incidentally,  in  proportion  to  their  cir-  A  twenty-inch  advertisement  costing  Jackson  likes  to  look  in  the  town  society 
note  that  in  all  the  United  States  there  culation  their  advertising  results  are  the  about  $6  per  paper  commands  as  much  column  and  find  that  Mrs.  l^ekman's 
are  only  a  comparatively  few  cities  of  biggest,  and  their  advertising  rates  are  interest  as  a  full  page  in  a  big  city  daily,  sister  and  son  Charles  were  visiting  over 
50,000  population  or  above.  In  these  the  smallest  in  the  country.  As  this  field  is  discovered  by  more  the  week  end,  or  that  the  Jones  have  just 

cities  are  located  most  of  the  great  “They  are  read  from  end  to  end.  national  advertisers,  this  condition  may  bought  a  new  Studebaker  or  are  painting 
metropolitan  dailies,  with  their  service  Every  copy  of  circulation  means  an  entire  change,  but  at  present,  from  an  attention  their  house. 

departments  and  organizations  for  pre-  family,  not  a  family  that  lives  in  one  standpoint  in  the  “small  town”  field,  the  “.\n  executive  in  the  bank  at  Littleton, 
senting  their  claims  to  the  advertiser  and  room  with  a  can  opener,  but  a  family  that  advertiser  has  an  exceptional  advertising  N.  H.,  a  town  of  4,000  population,  told 
helping  him  get  the  most  from  space.  owns  its  own  house,  and  land  around  it,  opportunity.  me  that  on  January  1  of  this  year,  their 

Less  aggressive  are  the  dailies  in  the  at  least  %  times  out  of  a  hundred,  a  Some  60,000,000  people  live  in  or  near  deposits  in  the  savings  bank  amounted  to 

towns  between  10,000  and  50,000  popula-  family  that  buys  everything  from  the  roof  towns  under  5,000  population.  It  also  is  $3,600,000  and  had  increased  $200,000  by 
tion.  These  nevertheless  fit  into  many  on  the  house  to  the  cement  on  the  floor,  stated  that  about  60  per  cent  of  all  auto-  May.  Some  _  of  the  leaders  among 
rational  programs  and  are  used  to  con-  from  the  hat  on  mf)ther’s  head  to  the  mobiles  are  owned  by  small  town  folks,  national  advertisers  are  already  advertis- 
siderable  extent.  skates  on  the  boy’s  feet.  These  may  be  reached  by  small  town  ing  intensively  in  these  small  towns,  but 

One  of  the  most  effective  mediums  in  “I  hope  you  will  persuade  Mr.  Hill  and  weeklies  and  dailies.  in  many  lines  of  industry  there  is  a  big 

the  country — and  about  the  least  appre-  those  that  represent  the  advertising  de-  The  great  outstanding  feature  of  news-  chance  to  advertise  here  with  practically 

ciated— is  the  small-town  weekly.  It  is  partment  of  his  big  company  to  continue  paper  advertising  as  against  other  no  competition. 

receiving  scant  consideration  from  nation-  to  send  advertising  to  what  are  called  mediums,  such  as  magazine  or  farm  paper  “Where  a  manufacturer  wants  to  get 
al  advertisers,  but  as  agencies  and  manu-  the  ‘country  newspapers’.  They  not  only  advertising,  is  its  flexibility.  It  enables  complete  coverage  of  city  and  _  country 
facturers  discover  that  in  the  small  towns  pay  well,  but  the  service  that  their  pub-  the  manufacturer  to  get  his  story  over  to  population  with  least  duplication,  the 


MID-WEST  NEWSPAPER  AD  EXECUTIVES  EXULT  OVER  FALL  PROSPECTS 


Bonntiful  crops  and  advertising.  That  is  the  forecast  for  fall  and  winter  from  the  Midwest  Newspaper  Advertising  Managers’  association,  which  met  in  Kansas  City 
Sunday  and  Monday.  “The  outlook  is  the  best  in  years,”  Al  H.  Shuman,  president  of  the  association  and  business  manager  of  the  Ft.  W orth  (Tex.)  Star-Telegram 
wid.  Resolutions  commending  EDITOR  &  PUBLISHER  for  combating  false  and  fallacious  statements  regarding  newspaper  advertising  were  adopted.  Those  in  the 
picture  arc:  Left  to  right,  first  row — El.  V.  Townsend,  Sioux  City  (la.)  Tribune;  EL  E.  Hardwick,  Wichita  Beacon;  F.  P-  Cunningham,  Topeka  Daily  Capital.  Second 

to  right — H.  E.  Dreier,  Oklahoma  Daily  Oklahoman;  C.  L.  Nicholson,  Hutchinson  (Kas.)  News~Herald;  A.  H.  Petrus,  publicity  manager,  Fairmount  J*  B. 

Aleork,  St.  Joseph  Neus-Herald;  H.  W.  Allen,  Wichita  Eagle;  A.  H.  Shuman,  Ft.  Worth  (Tex.)  Star-Telegram;  Sam  E.  Gearhart,  Fort  Smith  (Ark.)  Times;  Mar^  Morrow, 
^PPer  publications,  Topeka;  F.  T.  Doyle,  St.  Joseph  Neics-Press;  H.  A.  Sprague,  business  manager  St.  Joseph  Neus-Press.  Third  row,  left  to  right— E.  R.  l^neva, 
Des  Moines  (la.)  Register-Tribune;  Knowlton  Parker,  Kansas  City  Kansan;  C.  B.  Herrin,  Joplin  (Mo.)  Globe;  Al  DuTeau,  Lincoln  (Neb.)  Journal;  Roy  F.  Bailey, 
oaiina  (Kas.)  Journal,  and  Leo  R.  Wilson,  Omaha  (Neb.)  Bee.  Below  is  Al  H.  Shuman,  president  of  the  Midwest  Newspaper  Advertising  Managers  association. 


INLAND  MEETING  OPENS 
CONVENTION  WEEK 


ideal  combination  is  the  large  daily  for 
the  city  and  adjoining  trade  area  and  the 
country  weekly  for  the  outlying  area 
where  the  big  dailies  do  not  concentrate 
and  where  the  chief  medium  is  the  home¬ 
town  paper.  The  country  papers  run 
about  eight  pages  per  issue.” 

Last  year  the  United  States  Rubber 
Company  advertised  “Uskide  Sole”  and 
“U.  S.  Spring-step  Heel”  in  a  leading 
newspaper  in  each  of  15  big  city  centers 
and  also  utilized  more  than  4,000  small 
town  newspapers  to  ‘‘tell  it  to  the  small 
towns”.  The  small  town  group  gave  a 
circulation  of  two  and  a  half  million 
copies  per  advertisement.  Where  the  ad¬ 
vertising  was  merchandised  vigorously  to 
the  local  trade,  the  company  had  check¬ 
able  results  in  a  number  of  sections.  The 
fact  the  company  continued  its  advertis¬ 
ing  this  past  spring  in  the  same  sizeable 
list  of  small  town  papers  indicates  its 
conviction  that  such  advertising  has  a 
distinct  place  in  a  national  effort. 

Advertisers  which  have  used  this  field 
include  Standard  Oil  Company,  American 
Radiator  Company,  American  Tobacco 
Company,  Corn  Products  Refining  Com¬ 
pany,  Dodge  Brothers,  Kellogg’s,  Stude- 
baker,  Southern  Cotton  Oil  and  others. 

“In  the  “good  old  days”  it  was  often 
customary  for  an  advertiser  to  order  his 
copy  inserted  in  every  newspaper  in  the 
country,  large  and  small  for  a  definite 
price,  if  this  were  the  case  today,  thou¬ 
sands  of  newspapers  of  small,  but  in¬ 
fluential,  local  circulation  would  be 
getting  advertising  orders. 

The  publisher  of  a  small  paper  can  do 
more  than  he  has  done  in  the  past  to  help 
advertisers  get  accurate  facts  about  his 
local  market  situation  and  his  paper  and 
can  bring  more  pressure  to  bear  on  local 
merchants  to  get  them  to  display  and 
push  products  advertised  in  his  columns. 
He  also  can  build  good  will  with  agen¬ 
cies  by  eliminating  dishonest  or  doubtful 
advertising,  taking  care  of  position  and 
physical  form  of  the  copy  properly, 
acknowledging  orders  promptly,  and. 
above  all,  furnishing  checking  copies  and 
hills  accurately  and  promptly. 

Some  small  town  publishers  continue 
to  delay  billing  an  advertiser  for  several 
months.  Others  neglect  to  mail  any 
checking  copies.  The  publisher  should 
try  it  make  it  as  easy  and  pleasant  as 
possible  for  the  agency  to  do  business 
with  him.  .\t  the  same  time  he  should 
decline  press-agent  “free-readers.” 

In  the  early  days  of  advertising,  a  pub¬ 
lisher  of  a  small  paper  received  orders 
from  an  advertising  agent  over  a  period 
of  four,  or  five  years  but  never  rendered 
a  bill.  At  the  end  of  that  time,  he  pre¬ 
sented  a  claim  for  a  number  of  thousand 
dollars  which  was  honored,  but  the  agent 
asked  why  no  monthly  bill  had  been  ren¬ 
dered.  The  publisher  replied,  “Well,  I 
knew  I  would  be  wanting  to  buy  a  new 
press  about  now,  so  I  thought  I  would  let 
my  bills  to  you  go  until  I  was  ready  to 
buy”.  Such  slipshod  methods  do  no  good 
to  any  paper. 

However,  many  of  the  difficulties  of 
doing  business  with  the  country  weeklies 
have  been  overcome  and  no  advertiser 
need  refrain  from  getting  into  this  field 
because  he  thinks  the  details  will  not  be 
taken  care  of  efficiently. 

Business  in  the  small  towns  is  showing 
up  well.  Many  advertisers  will  extend 
their  sales  this  fall,  if  thev  give  consid¬ 
eration  to  the  value  of  “telling  it  to  the 
small  towns.” 


Poland  Honors  Paint  Official 

For  Big  Y.  M,  C.  A.  Gift 


A.  B.  C.,  Butinet*  and  Farm  Papers 
Will  Convene  After  1.  D.  P.  A. 
Gathering  Oct.  13-14 — A.  A. 

A.  A.  Will  Give  Dinner 


The  October  meeting  of  the  Inland 
Daily  Press  Asociation  has  been  sched¬ 
uled  for  Oct.  13  and  14  at  the  Hotel 
Sherman,  Chicago,  opening  again  this 
year  a  week  of  publishers’  and  advertis¬ 
ers’  conventions  in  that  city.  The  Audit 
Bureau  of  Circulations  will  hold  its  an¬ 
nual  meeting  Oct.  15  and  16,  the  same 
dates  being  chosen  for  the  annual  meet¬ 
ing  of  the  Agricultural  Publishers  Asso¬ 
ciation.  The  Associated  Business  Papers 
will  also  meet  that  week  on  dates  not  yet 
set.  The  American  Association  of  Ad¬ 
vertising  Agencies,  which  last  year  met 
in  Chicago,  will  meet  in  New  York  Oct. 

7  and  8  and  then  visit  Chicago  in  force 
for  the  A.  A.  A.  A.,  dinner  at  which  the 
publishers  will  be  gfuests. 

The  Inland  program  as  far  as  now 
arranged  is  as  follows: 

Tuesday  morning,  reports  of  officers, 
including  report  of  the  reorganization 
committee. 

Tuesday  afternoon,  discussion  of  the 
reorganization  committee’s  report  and 
other  matters  pertaining  to  the  work  and 
development  of  the  Inland. 

Wednesday  morning,  Chicago  Tribune 
program  omitted  at  the  West  Baden 
meeting. 

An  invitation  for  a  tour  of  western 
Canada  and  Alaska  will  probably  l)e  pre¬ 
sented  from  imiK)rtant  officials  of  the 
Canadian  government,  following  a  confer¬ 
ence  recently  held  with  them  at  Winni¬ 
peg  by  T.  O.  Huckle  and  F.  M. 
Church,  of  the  Inland  family,  on  in¬ 
formation  from  the  secretary. 

The  directors  and  a  special  committee 
have  been  considering  the  advisability  of 
increasing  the  finances  of  the  Inland  so 
that  it  may  take  up  more  extensiv 
studies  and  endeavors  of  benefit  to  pub¬ 
lishers  ,of  daily  newspapers.  The  direc¬ 
tors  have  been  assisted  in  making  a  sur¬ 
vey  by  all  of  the  regional  secretaries. 


AT  PACinC’S  CROSS-ROADS 


The  Y.  M.  C.  A.  Board  of  Directors  of  Krakow,  Poland,  present 
jSu.  P.  Fenn,  offTVi«r~:^ei^m.Willian«  Company.  largest  paint  manuj 
iacturers  in  the  a  testimonial  portfolio  and  honorary  mem- 

oership  in  the  Polish  Y.  M.  C.  A.  It  was  Mr.  Fenn’s  gift  of  $150,000 
which  made  possible  the  erection  of  the  new  Association  building,  the 
first  of  its  kind  in  Poland.  , 


Canadian  Delegates  to  Empire  Press 
Conference  Feted  at  Honolulu  • 

Delegates  from  Great  Britain,  Canada 
and  other  British  Dominions,  on  their  way 
to  the  third  Imperial  Press  conference  in 
-Australia,  arrived  at  Honolulu  Aug.  b 
on  the  liner  Aorangi,  and  were  warmly 
welcomed  by  the  representatives  of  the 
Government  of  Hawaii  and  the  people  of 
Honolulu. 

The  British  press  party  was  entertained 
by  the  Chamber  of  Commerce  to  a  sight 
seeing  tour  culminating  in  an  official 
luncheon. 

During  the  voyage  from  V'ancouver  the 
Canadian  delegates  organized  their  sectiisi 
with  J.  H.  WcKxls,  Calgary  Herald,  and 
president  of  the  Canadian  Press,  as  chair¬ 
man.  The  conference  will  open  in  Mel¬ 
bourne  on  September  29.  The  Canadians 
in  the  party  will  probably  leave  .Australia, 
on  the  liner  Makura, 


SP.  FENN,  Vice-President  andj 
♦  Treasurer  of  The  Sherwin- ' 
Williams  Company!  Cleveland, 
(JTiio,  ly  reypUliyible  the  erection 
of  Poland’s  first  Y.  M.  C.  A.  build¬ 
ing  which  has  just  been  completed. 

The  building,  which  was  put  up] 
at  Krakow,  Poland,  cost  $150,000--! 
the  money  being  supplied  from  Mr.; 
Fenn’s  gift  of  $500,000  which  hC; 
gave  last  ydar  to  the  International , 
Committee  of  the  Young  Men's; 
Christian  Association  of  New  York. 
This  is  the  first  definite  assignment; 
made  by.  tke_CQmmittee  of  the: 
money  contributed  by  Mr.  Fenn  for 
use  in  foreign  fields.  He  attached 
no  strings  nor  stipulations  to  his  do¬ 
nation — leaving  the  expenditure  of 
the  money  entirely  in  the  hands  of 
the  committee  to  use  as  they  saw 


for  the  return  trip, 
on  October  8. 


Benjamin  Move*  Firm  To  Elrie 

The  Benjamin  Advertising  Cor jx (ra¬ 
tion,  whose  offices  have  been  located  in 
the  O.  C.  S.  Bldg.,  Syracuse,  N.  Y.,  for 
the  past  ten  years,  has  moved  to  F.rie, 
Pa.,  and  will  occupy  offices  in  the  Dis- 
palch-Herald  building.  There  will  be 
no  change  in  ownership.  The  change  of 
location  was  deemed  advisable  owing  to 
Mr.  Benjamin’s  and  Mr.  Sweet’s  con¬ 
nection  with  the  Dispatch-Herald. 


NEW  COMMUNITY  DRIVE 


Sanford,  Fla. 


to  Invest  $125,000  in 
Advertising  Its  Advantages 

New'spapers  and  periodicals  all  over 
the  country  will  be  used  this  year  in  a 
general  advertising  campaign  to  be  con¬ 
ducted  by  Sanford,  Fla.,  it  was  announced 
this  week.  A  fund  of  $125,000  will  be 
invested  by  the  city  in  this  way  to  ad¬ 
vertise  its  advantages. 

At  first  the  advertising  quota  was  set 
at  $25,000,  but  this  figure  was  reached 
so  rapidly  that  the  larger  figure  was  set. 

The  city’s  building  program  this  year 
rails  for  the  expenditure  of  $4,000,000. 

It  has  one  daily  newspaper,  the  Sanford  . 

Herald,  represented  in  the  general  field  legitimate 
by  Frost,  Landis  &  Kohn.  pany  and  : 


The  Board  of  Directors  of  the 
Krakow  association,  as  a  token  of 
their  appreciation,  presented  Mr. 
Fenn  with  a  testimonial  portfolio. 
Mr.  Fenn  was  snapped  while  read- 
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HIGH  MAIL  RATES  ENDANGER  SMALL  PAPERS 


postal  Commission  Hears 
at  Less  Than  Fourth 

(By  Telegraph  to  Editor  &  Publisher) 
DOSTON’,  MASS.,  Aug.  12. — Warning 
^  of  decreased  circulation  and  possible 
failure  of  many  small  daily  and  weekly 
Xew  England  newspayers  if  relief  from 
recently  increased  postal  rates  is  not 
forthcoming  soon  was  given  by  represent¬ 
atives  of  more  than  175  large  and  small 
daily  and  weekly  newspapers  in  New 
England  who  appeared  before  the  Joint 
Congressional  Committee  investigating 
postal  increases  at  hearings  at  Boston, 
Monday  and  Tuesday. 

Strong  protest  against  prevailing  rates 
was  voiced  by  a  score  of  publishers,  edi¬ 
tors,  circulation  managers  and  business 
men  who  exjjressed  the  general  opinion 
that  the  1920  rates  should  be  restored. 

The  committee  comprised  Senator 
George  H.  Moses,  New  HamjKhire, 
chairman.  Senators  Kenneth  McKellar, 
Tennessee,  and  I-awrence  C.  Phipps, 
Colorado;  Represetatives  William  W. 
Griest,  Pennsylvania,  C.  William  Ram- 
seyer,  Iowa,  Thomas  H.  Bell,  Georgia. 
Representative  Calvin  D.  Paige,  Massa¬ 
chusetts  was  an  interested  attendant  at 
hearing. 

Because  it  cost  four  to  live  times  more 
to  mail  newspapers  than  transportation 
by  any  other  method,  Boston  Dailies  have 
diverted  as  much  business  as  possible  from 
the  mails  the  committee  was  told  by  vari¬ 
ous  Boston  Circulation  Managers.  Asked 
if  newspapers  would  resume  use  of  the 
mails  if  rates  reverted  to  the  1920  scale, 
numerous  witnesses  were  emphatic  that 
the  government  would  receive  increased 
business. 

Walter  D.  Allen,  publisher  of  the 
Brookline  (Mass.)  Chronicle,  president  of 
the  Massachusetts  Press  Association, 
speaking  for  156  small  daily  and  weekly 
newspapers,  testified  that  if  high  rates 
continue  it  will  mean  decreased  circulation 
with  resulting  hardship  and  possible 
failure  for  small  newspapers. 

“If  jwstal  rates  are  increased,  no  matter 
how  slightly,”  testified  Mr.  Allen,  “it  will 


New  England  Executives  Testify  That  Private  Agencies  Transport  Papers 
of  Post  Office  Charges — Post  Card  Makers  Protest  Present  Rates  Mean 
Their  Ruin. 


have  a  tendency  to  lessen  the  activities  of 
smaller  dailies  and  weekly  papers.  The 
smaller  newspapers  are  creating  in  their 
various  communities  better  and  broader 
influence.  That  we  are  doing  a  vast  e<luca- 
tional  service  cannot  be  denied.  Not  only 
will  publishers  of  smaller  pajiers  be  sacri¬ 
ficed  if  these  burdens  are  allowed  to  be 
placed  upon  them  but  their  readers  as 
well  will  be  losers.  We  believe  that  re¬ 
turn  should  be  made  to  a  flat  rate  cover¬ 
ing  both  news  and  advertising  matter, 
properly  zoned  to  take  care  of  long  haul 
runs  on  a  basis  not  higher  than  the 
average  which  prevailed  in  1920. 

“Selling  service  for  Uncle  Sam  is  a 
function  of  newspapers  too  often  over¬ 
looked  by  Congress.  Publications  are 
valuable  sales  agencies  which  keep  the 
government’s  cash  register  tingling  con¬ 
stantly,  yet  they  receive  no  compensation 
for  developing  business  for  the  Post 
Office  Department  and  other  feileral  or¬ 
ganizations.  Newspapers  through  their 
eilitorial  and  advertising  columns  create 
profitable  employment  for  the  Post  Office 
Department  in  addition  to  advancing  the 
social  welfare  of  people.  The  postal 
savings  system  owes  its  remarkable 
growth  to  widespread  publicity  given  it  in 
newspapers.” 

Gardner  E.  Campbell,  managing  editor 
of  the  M’akeheld  (Mass.)  Item,  former 
president  of  the  Massachusetts  Press 
Association,  argued  against  the  govern¬ 
ment  printing  stamped  envelopes  for 
business  firms,  because  it  deprived  many 
newspaper  job  departments  of  rightful 
business.  He  accused  postmasters  of 
sending  out  circulars  soliciting  such  busi¬ 
ness.  I^oss  of  this  revenue  totaled  many 
thousand  dollars  yearly,  he  declared. 

.\s  a  member  of  the  executive  com¬ 
mittee  of  the  National  Editorial  Asocia- 
tion,  Lemuel  C.  Hall,  publisher  of  the 
ll'archam  (Mass.)  Courier,  protesting 
against  further  increase  in  second  class 


rates,  favored  the  zone  rates.  Members 
of  this  association,  comprising  15,()(K)  daily 
and  weekly  newspapers,  he  declared,  had 
no  desire  to  evade  their  just  share  of  the 
cost  of  handling  them.  But  they  felt  that 
the  old  rates  were  sutficiently  high. 
Opposition  to  the  “ta.x  on  advertising” 
was  made  by  John  C.  Brimblecom,  pub¬ 
lisher  of  the  Nezoton  (Mass.)  Graphic 
and  a  member  of  the  legislative  commit¬ 
tee  of  the  National  Editorial  Association. 
.About  9,(XK)  newspapers,  he  testified,  are 
doing  less  than  $5,000  business  annually, 
and  to  these  some  assistance  must  be 
rendered. 

The  committee  was  urged  to  give  care¬ 
ful  consideration  to  C.  ().  D.  postage  for 
return  cards  by  Charles  W.  Hawkes, 
manager  of  the  mail  advertising  service 
department  of  Sampson  &  Murdock  Com¬ 
pany,  Boston,  publishers  of  directories  and 
direct  mail  advertising. 

Frank  S.  Penfield,  manager  of  the  ad¬ 
vertising  department  of  the  Tudor  Press, 
Boston,  stated  his  firm  did  an  annual  busi¬ 
ness  of  from  $2(X),l)()0  to  $25(MXK1  mostly 
advertising,  hut  marked  decline  had  lieen 
shown  since  rates  were  increased. 

That  large  Boston  dailies  have  aban¬ 
doned  the  mails  as  far  as  possible  in  favor 
of  railroad  or  truck  delivery  because  of 
the  fact  that  mail  rate  ranges  from  $2.02 
to  $2.49  for  100  lbs  against  45  cents  by 
rail,  was  brought  out  at  the  second  day 
of  hearing  devoted  to  the  testimony  of 
Boston  circulation  managers. 

F.  H.  Pressey,  circulation  manager  of 
the  Boston  Post,  stated  that  his  paper  had 
ceased  to  encourage  subscriptions  among 
residents  of  rural  districts  because  of  the 
high  cost  distribution. 

The  Post  sends  43,000  copies  by  mail, 
191,000  by  other  means  outside  of  Metro¬ 
politan  Boston.. 

F.  W.  Worseley,  circulation  manager 
of  the  Boston  Herald  and  Traveler, 
showed  that  the  Herald  figures  were  $2.45 


by  mail  against  45  cents  by  private  agency. 
He  provided  the  commission  with  figures 
on  the  gross  cost  of  circulation  of  the 
daily  and  Sunday  Herald  and  Daily 
Traveler,  with  a  comjwrative  scale  of  dis¬ 
tribution  costs  showing  mailing  expense 
far  in  e.xce.ss  of  other  distribution  costs. 

L’rging  return  to  the  1920  rates,  he  de¬ 
clared  his  coniiKiny  would  then  make  far 
greater  use  of  mails  than  it  docs  today. 

Walter  C.  Hartwell,  circulation  man¬ 
ager  of  the  Boston  Globe,  prixluced  figures 
showing  that  it  cost  Globe  $1.72  per  lOO 
Ihs.  in  the  first  zone;  $2.17  in  the  third; 
$3.02  in  the  fourth  and  fifth ;  $4.87  in  the 
seventh  and  eighth  zones  by  mail  against 
45  cents  by  private  delivery. 

Becoming  interested  in  these  phases  of 
the  problem  the  committee  requested  the 
newspapers  to  supply  additional  detailed 
information,  showing  all  component  ele¬ 
ments — cost  of  trucking  to  railroad  sta¬ 
tions,  news  dealers’  commissions,  and 
handling  of  i>ajH-rs  before  they  are  sent 
to  the  post  office  or  to  private  distribu¬ 
tion  agencies. 

The  committee  was  told  tliat  such  in¬ 
formation  will  be  available  before  it  meets 
in  Chicago.  The  committee  was  also  in¬ 
formed  that  private  distributing  agencies 
perform  practically  the  identical  service 
given  by  the  Post  Office,  papers  being 
sent  in  bulk  to  newsdealers  along  the 
route,  and  that  handling  is  the  same 
whether  these  jwpers  are  sent  by  mail  or 
other  methods. 

When  newspapers  use  private  distribut¬ 
ing  agencies,  the  commission  was  told  they 
sometimes  have  less  work  to  do  before 
turning  over  copies  for  delivery  than 
when  preparing  jiapers  for  mail  delivery, 
for  which  there  has  to  be  individual  wrap¬ 
ping,  stamping  and  bundling. 

Elisha  Hanson,  of  Washington,  counsel 
for  the  American  Newsjiaper  Publishers 
Association,  testified  that  the  expense  of 
handling  subscriptions,  overhead  costs, 
wrapping  and  mailing,  were  considerably 


CROMIE  HOST  TO  AUSTRALIA-BOUND  EMPIRE  PRESS  DELEGATES 


the  party  of  Imperial  Press  delegates,  heailed  by  Lord  Burnham,  en  route  to  Australia,  were  guests  of  R.  J.  Cromie,  publisher  of  Vancouver  Sun  and 
Ladv  Nerile  ®  fP'-pptinn  and  garden  j.arty.  Many  ilistinguisheil  visitors  in  the  group  shown  (reading  from  left  to  right)’are: 


1  J 


in  excess  the  discount  oaid  to  dealers 

and  newsboys.  tt  .i-w-  to  New  York,  went  back  to  Phila- 

John  A.  Muehling,  business  manager  of  TAA/O  r^FMTFM  A  THl^  YFAR  delphia  and  established  a  printing  plant 

the  Manchester  (N.  H.)  Union  Leader,  *  tt  v/  1  1  llIO  1  there.  From  this  plant  he  issued,  on  De- 

stated  that  only  one  fourth  of  his  paper’s  «•  i*  cember  22,  1719,  the  first  number  of  the 

total  circulation  outside  of  Manchester  Weekly  Gazette,  First  Journal  Establishea  in  City,  Started  in  American  IVeekiy  Mercury,  the  hrst 
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TWO  CENTENARIES  THIS  YEAR 


was  mailed.  It  cost  $1.84  per  100  lbs.  by 
mail,  against  45  cents  by  train,  he  testified. 

Carl  F.  Prescott,  secretary  of  the 
Massachusetts  Press  Association  and  edi¬ 
tor  of  the  Weymouth  (Mass.)  Gazette 
and  Transcript,  filed  with  the  commission 


1725  by  William  Bradford — Courier,  First  Sunday  News¬ 
paper,  Hastened  Through  Brief  Career  in  1825 

By  £.  J.  WILUAMSON 


newspaper  in  America  outside  of  Bostoa 
Franklin  was  at  on^  time  a  compositor 
on  the  Mercury  but  by  all  accounts  he 
did  not  think  much  of  it  as  a  newspaper. 
He  is  said  to  have  called  it  “a  paltry 
thing,  in  no  way  interesting.”  And  so. 


a  note  of  protest  against  increased  rates.  A  MON'G  New  York's  notable  anniver-  Gazette,  which  was  the  fourth  newspaper  ^jme,  he  established  a  newspaper  of  his 
Frank  E.  Davis  of  the  Frank  E.  Davis  saries  of  the  year  1925  there  are  the  to  be  established  in  America.  Bradford  own. 

Fish  Company,  Gloucester,  Mass.,  which  bi-centenary  of  the  founding  of  New  continued  as  editor  and  publisher  of  the  William  Bradford  died  in  New  York 
does  a  big  mail  order  business  through  York’s  first  newspaper,  the  New  York  Gazette  until  1742,  when,  at  the  age  of  on  May  22,  1752,  at  the  age  of  89  years 
advertising,  declared  that  second  class  Weekly  Gazette,  which  made  its  bow  to  79,  he  sold  it  to  James  Parker,  who  be-  and  his  body  was  interred  in  Trinity 
rates  which  apply  to  newspapers  should  the  public  on  October  23,  1725,  and  the  came  editor  and  publisher  in  January,  Churchyard.  He  had  for  many  years 
not  have  been  increased  because  news-  centenary  of  the  ill-starred  Sunday  1743.  Parker  changed  the  name  to  the  been  one  of  Trinity’s  vestrymen.  What- 
papers  are  educational  in  character.  He  Courier,  America’s  first  Sunday  news-  New  York  Gazette  or  Weekly  Post-Boy,  ever  differences  he  may  have  had  with 
suggested  that  the  government  might  well  paper,  which  was  born  and  died  within  the  but  emphasized  the  Post-Boy  part  of  the  William  Penn  and  other  Pennsylvanians 
make  an  appropriation  to  cover  any  year  1825.  Born  before  the  time  was  title  and  otherwise  radically  altered  the  of  his  earlier  years  did  not  cause  Phila- 
deficit  in  this  class  of  mail  service.  ripe  for  such  a  radical  innovation,  the  character  and  appearance  of  the  paper,  delphians  of  a  later  day  to  hold  any 

Brad  Stephens,  representing  the  Paper  Sunday  Courier  died  a  miserable  death  Again  in  1747  Parker  made  another  grudge  against  him,  for  in  May,  1863 
Makers  Advertising  Qub,  urged  inclusion  within  a  few  weeks  after  it  made  its  change  of  title,  calling  the  paper  the  New  when  the  New  York  Historical  Society’ 
of  all  paper  samples  sept  out  as  printed  initial  appearance.  The  Gazette,  on  the  York  Gazette  Revived  in  the  Weekly  Trinity  Church  and  city  officials  united 
ratter  in  third  class,  and  declared  it  un-  other  hand,  was  welcomed  with  open  arms  Post-Boy.  He  now  emphasized  the  in  a  celebration  of  the  20()th  anniversary 
fair  for  the  government  to  compete  with  by  the  staid  New  Yorkers  of  years  Gazette  part  of  the  title.  of  his  birth,  many  notables  from  the 

the  po.stcard  manufacturers  by  carrying  a  ^go.  They  were  not  a  little  miffed  by  the  Parker  had  been  an  apprentice  in  Brad-  Quaker  City  attended  the  ceremonies  and 
government  postal  for  one  cent  while  ask-  ^bat  Boston  and  Philadelphia  already  ord’s  shop  many  years  before  and  Brad-  took  a  prominent  part, 

ing  two  cents  on  private  ^rds.  Eighty  per  ^ad  newspapers  and  wanted  their  city  to  ford  had  advertised  20  shillings  reward  America’s  first  Sunday  newspaper,  the 
cent  decrease  in  souvenir  postcard  sales  be  on  a  par  with  its  rival  cities  in  this  for  his  capture  on  one  occasion  when  Sunday  Courier,  seems  to  have  burst  on 
P  K  a"  respect.  America’s  first  newspaper  (of  Parker  ran  away.  In  those  days  an  ap-  the  city  like  a  thunderbolt  out  of  the  blue 

Loston,  was  reportea  Oy  vvaiter  a.  uaie  ^^an  one  issue),  the  Boston  News-  prentice  was  to  all  intents  and  purposes  sky.  One  historian  relates  that  “the 

Letter,  antedated  the  Gazette  by  21  years,  a  slave  during  the  fixed  period  that  he  community  was  startled  when  the  Sunday 
cent  W  in  Sie^  having  been  established  in  1704  by  John  had  to  spend  learning  a  trade.  Courier  Wared  one  bright  Sabbath 

Si  to^s  than  ^^t  vea?  wS  t^^  Campbell,  Boston  postmaster.  Bradfords  ^zette  had  the  newspaper  morning.”  The  community  had  had  no 

rS  HeSaL  in  som?nl^Is  ^  ^  ^  The  year  that  marked  the  establishment  field  in  New  York  all  to  itself  for  eight  warning  of  it.  They  were  not  only 

SoSeatlv  hafthe  oo?tcard  industrv  Weekly  Gazette  was  years.  John  Peter  Zenger  who  had  startled,  but  shocked  as  well,  for  in  those 

her  n  averted  the  increS  in  nostatre  102  years  after  the  first  Walloon  learned  the  printing  trade  under  Bradford,  so-called  good  old  days  it  was  not  con- 

that  Tickner  Brothers  of  Cam^rid«  colonists  were  brought  over  from  Europe  established  the  New  York  Weekly  Jour-  sidered  proper  to  read  a  newspaper  on 
Mass  souvenir  card  manufacturers  are  Dutch  East  India  Company  on  the  ^l  in  political  opposition  to  the  Gazette  Sunday,  not  to  mention  the  prejudice 

seriou’slv  contemplating  turning  ’their  good  ship  New  Netherland,  in  1623  which  in  1733.  The  Gazette  was,  of  course,  that  existed  against  the  idea  of  dating  a 
plant  into  lithographing  and  job  printing  "as  fourteen  years  after  Henry  Hudson  the  government  organ  Zenger,  by  the  paper  Sunday  or  doing  any  work  on  it  on 
business  T  onis  Tirkner  member  of  the  mailed  in  the  Half  Moon  on  his  voyage  of  way,  is  also  noted  for  having  brought  the  the  Lord  s  Day.  The  Fourth  Command- 

firm,  testified.  Last  vear  this  firm  manu-  fl'scovery  up  the  North  River.  The  first  piano  to  America.  ment  was  much  more  piously  observed 

factureJ  85  000  (KK)  cards  but  since  post-  Gazette  appeared  exactly  one  hundred  The  Gazette  was  a  mere  handbill  com-  then  than  it  is  now.  The  Sunday  Cour¬ 
age  was  increased  orders  have  fallen  off  after  the  birth  of  the  first  white  pared  to  the  newspapers  to  today.  It  con-  ier  raised  a  fearful  rumpus  in  ye  olde 

so  that  now  salesmen  are  kept  on  road  g'rl,  Sarah  Rapaelje,  in  New  York  (then  sisted  at  first  of  a  single  sheet  of  foolscap  towne  during  its  brief  career,  but  got 
only  for  sake  of  keeping  the  organization  Nieuw  Netherlands)  colony.  size  and  remained  that  size  until  about  such  little  support  that  it  had  to  give  up 

intact.  Cy  Norton,  representing  the  The  publisher  of  the  Gazette  was  Wil-  1730,  when  it  was  doubled  in  size.  It  the  ghost  before  it  had  fairly  gotten  a 

Strathmore'  Paper  (Company,  Springfield,  ham  Bradford,  who  came  to  New  York  was  a  poorly  printed  affair,  as  printing  start.  The  rebellion  of  public  sentiment 
Mass.,  testified  that  his  firm  reduced  its  from  London,  England,  via  Philadelphia,  goes  nowadays,  its  type  rather  worn  and  against  it  was  strong,  we  are  told,  that 
mailing  list  from  36,000  to  32,0(X)  names,  Bradford  was  one  of  the  Quaker  colonists  old,  its  presswork  faulty  so  that  some  of  “only  three  or  four  Sunday  papers  were 
and  that  a  certain  Boston  firm  had  cut  its  who  came  to  America  in  1682  with  Wil-  the  letters  were  all  but  indistinguishable  attempted  during  the  following  ten  years.” 

list  15  per  cent,  owing  to  increased  post-  ham  Penn  and  helped  to  found  the  colony  It  was  a  hand-set  paper,  printed  on  a  These  later  experiments  met  a  similar 

age  costs.  Others  who  testified  were  I.  L.  of  Pennsylvania  and  the  city  of  Philadel-  muscle-power  press  and  its  press  work  ana  fate,  but  they  show  that  there  was  bepn- 
Lindabury,  of  Burdett  Business  Colleges ;  phia.  He  assisted  in  the  construction  of  typographical  appearance  was  not  exactly  ning  to  be  a  demand  for  such  a  publica- 

F.  I.  Brown  of  Roger  Babson  Institute ;  the  first  cluster  of  log  houses  that  was  the  s  thing  of  beauty.  But  it  was  as  good  a«  tion,  and  in  time  the  Sunday  newspaper 

Attorney  Arthur  T.  Smith,  representing  inception  of  the  City  of  Brotherly  Love,  the  other  newspapers  of  its  day  and  it  idea  began  to  overcome  the  scruples  of 
IftO  express  companies;  Louis  Shapiro,  of  A  year  or  so  later  he  returned  to  London  served  its  purpose.  The  New  Yorkers  of  the  pious  reading  public  of  that  day  and 
Tanners  Shoe  Manufacturing  Company;  and  bought  presses,  type  and  other  equip-  200  years  ago  wanted  to  read  about  what  to  gain  a  foothold. 

Bert  Atkinson  of  Tilton,  N.  H.  ;  and  S.  ment  for  a  print  shop.  In  1865  he  began  was  going  on  in  Europe,  and  the  Gazette  The  Sunday  Courier  was  edited 
Slobodkin.  of  the  Metropolitan  Lithograph  printing  almanacs,  English  prayer  books,  gave  them  extracts  from  late  London  by  a  theological  student  named  William 
&  Publishing  Company,  Everett,  Mass.,  copies  of  laws  and  other  miscellaneous  papers,  with  a  few  brief  scraps  of  mis-  Hill.  Thomas  Snowden,  who  was  at  one 
both  souvenir  post  cards  publishers.  job  work.  In  the  following  year,  1686,  cellaneous  mqtter  for  filler.  There  was  time  identified  with  the  National  Adver- 

Although  hearing  was  expected  to  con-  Bradford  and  some  German  colonists  es-  practically  no  local  news,  for  everybody  tiser  and  the  Courier  and  Enquirer,  was 
tinue  four  days,  it  was  adjourned  Tuesday  tablished  America’s  first  paper  mill  at  was  supposed  to  know  all  about  what  was  one  of  the  financial  backers  of  the  Sunday 
night  after  all  witnesses  had  been  heard,  Roxboro,  now  a  part  of  Philadelphia,  so  happening  in  the  city.  There  was  no  Courier. 

to  be  resumed  Thursday  in  .Augusta,  Me.  that  he  would  no  longer  have  to  depend  news  from  other  American  cities,  no  so-  The  Courier  was  published  by  Joseph 

_ _  ujwn  the  mother  country  for  paper  sup-  ciety  column,  no  sports  page,  no  editorial  C.  Melcher,  who  had  his  office  in  the 

plies.  page,  no  theater  column,  no  cuts,  no  comic  famous  old  Tontine  Coffee  House,  at 

SCORES  TALKATIVE  JURORS  But  all  did  not  go  well  with  Bradford  strips — in  short,  none  of  the  multitude  of  Wall  and  Water  streets.  The  year  of 

- _  _  ^  in  Philadelphia,  and  as  a  result  of  this,  features  that  make  a  newspaper  of  such  the  Courier’s  appearance  was  the  year  that 

Judge  Call*  “Contemptible”  DitcuMion  ten  years  after  Penn  and  Bradford  absorbing  interest  today.  John  Quincy  Adams  of  Massachusetts 

of  a  Case  With  Reporters  and  their  fellow  colonists  landed  at  Phila-  The  day  of  the  daily  newspaper  had  was  inaugurated  as  the  sixth  president 

T  .  n  'ri  P  n  il  'A'  at  a  Benjamin  Fletcher  of  New  not  arrived  and  the  staid  old  colonists  of  the  United  States.  Records  as  to  what 

judge  uavnd  i-.  union,  presi  ^  York  found  it  easy  to  induce  the  pioneer  were  satisfied  to  get  their  news,  such  as  it  was  like  are  exceedingly  meager  and 

t??*  c  i5'  f  loot  tVic  printer  to  remove  his  plant  to  Manhattan,  it  was,  in  weekly  installments.  It  was  not  historians  give  it  but  passing  reference. 

Af'iiirnrc  «4ir.  rnnv'pv  th#>ir  rea-  factions  had  arisen  among  the  until  1784  that  the  first  American  daily  The  exact  dates  of  the  few  issues  are  not 

frvr  a  tr.  flip  nrpsc  wVlilp  Quaker  colonists,  and  Bradford  sided  with  made  its  appearance.  This  was  the  known  and  there  does  not  seem  to  be  any 

thpv  arp  rnnsidprinir  a  rasp  ^ontemoti-  minority.  He  began  to  print  pamph-  Pennsylvania  Packet  and  Daily  Adver-  copies  in  existence,  nor  any  descriptions 
hip  ”  In  thp  rasp  iindpr  consideration  the  unfavorable  to  the  majority  Tuer.  published  at  Philadelphia  by  Ben-  of  its  general  appearance  and  contents, 

iiirv  rpnortpd  a  disagreement  after  being  faction,  and  was  warned  not  to  print  any-  jamin  Franklin  Bache.  -A  few  weeks  It  is  safe  to  say,  however,  that  the  Sun- 
ou7all  night  thing  without  “ye  lycense  from  ye  coun-  later  a  second  daily  was  established,  at  day  Courier  was  far  different  from  the 

The  press  gave  as  a  reason  for  this  Defying  this  order,  he  printed  a  Charleston,  S.  C.,  but  it  was  short-lived.  Sunday  newspapers  of  nowadays.  For 

disagreement  that  the  jurors  might  have  pamphlet  by  George  Keith,  in  which  To  New  York  belongs  the  real  credit  one  thing,  it  was  solely  a  Sunday  news- 
been  influenced  bv  the  fact  that  the  de-  Keith  referred  to  William  Penn  as  “Lord  for  having  the  second  daily  newspaper  in  paper,  and  not  a  Sunday  edition  of  a  daily 
fendant  was  a  widower  with  six  children.  Penn.”  and  as  a  result  Bradford  was  ar-  the  country,  the  New  York  Daily  Adver-  newspaj^r.  When  the  Sunday  newspaper 
fudge  Dillon  states  that  he  considers  rested  and  imprisoned  and  his  press  and  tiser,  first  published  on  March  1,  1785,  by  did  begin  to  win  its  way  to  success  and 
that  the  rights  of  justice  are  interfered  G'pe  seized.  Francis  Childs  &  Co.  This  year  marks  became  firmly  established,  pretty  nearly 


William  Bradford  died  in  New  York 


SCORES  TALKATIVE  JURORS 


wits  in  press  comments  on  the  jury.  In  This  was  in  1692,  and  early  in  the  fol-  the  14()th  anniversary  of  that  event. 


his  charge  to  the  jurors  on  the  next  case  lowing  year  Bradford,  after  a  legal  battle  One  day  there  appeared  at  Bradford’s  or  more  of  them. 


every  city  of  any  consequence  had  one 


The  Sunday  newspaper,  without  daily 


to  come  up,  he  said,  in  part:  ‘u  which  he  regained  possession  of  his  print  shop  a  printer  apprentice  who  had  The  Sunday  newspaper,  without  daily 

“.And  if  after  you  have  reached  your  plant,  came  to  New  York.  He  was  at  run  away  from  his  brother’s  shop  in  issues,  went  out  of  existence  in  the  me- 
conclusion,  you  convey  your  reasons  to  once  appointed  “Royal  Printer,”  a  post  Boston.  The  boy  was  Benjamin  Frank-  tropolis  many  years  ago,  (excepting  ‘^oiw 
the  public  through  the  medium  of  the  which  he  filled  for  fifty  years.  The  New  lin.  He  applied  for  a  job,  but  Bradford  specialized  publications),  being  unable  to 
press,  your  conduct  is  contemptible.”  York  council,  at  the  instigation  of  (Jov.  had  all  the  assistants  he  needed  at  the  survive  the  competition  of  the  daily  news- 

_  Fletcher,  passed  a  resolution  subsidizing  time,  and  so  advised  young  Franklin  to  papers  when  they  began  to  issue  large 

FI  Ji'  T*  t  R  Bradford  to  the  extent  of  £40  a  year,  go  to  Philadelphia,  telling  him  he  knew  Sunday  editions.  The  same  is  true  in 

Murtiing  1  imet  to  Ketume  rather,  guaranteeing  him  that  sum  for  there  was  an  opening  there  in  a  print  shop  other  cities.  But  the  exclusively  Sunday 

The  Flushing  (N.  Y.)  Times  which  printing  acts  of  the  assembly  and  other  in  which  one  of  the  assistants  had  quit,  newspaper  has  not  been  completely  wiped 

suspended  recently  in  bankruptcy  pro-  official  work.  So  Franklin  went  on  to  the  Quaker  City  out.  It  survives  in  many  of  the  smaller 

ceedings  will  resume  publication  Aug.  24  Bradford  was  about  30  years  old  when  and  became  in  future  years  its  brightest  cities  of  New  England,  up-State  New 

as  the  Long  Island  Times,  with  Thewlore  he  came  to  New  York  in  1693.  He  was  light  and  greatest  citizen.  Bradford’s  York.  New  Jersey  and  other  parts  of 

Mitchell,  receiver,  as  publisher.  62  years  old  when  he  established  the  son,  Andrew  Soule  Bradford,  who  was  the  Elast  and  South. 


the  public  through  the  medium  of  ^ 
press,  your  conduct  is  contemptible.” 

Flushing  Times  to  Resume 
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Employment  Never  Before 
So  Great  In  Detroit 


Note  this  chart.  It  is  of  interest  to 
everyone  in  America  because  it  repre¬ 
sents  conditions  in  one  of  the  basic  indus¬ 
tries — an  industry  that  has  revolutionized 
the  whole  mode  of  life  —  the  automo¬ 
tive.  Observe  the  1925  line.  It  is  higher 
than  any  other.  In  other  words  the  firms 
reporting  employing  conditions  in  Detroit, 
representing  two-thirds  of  the  employing 
strength  of  the  city,  are  now  using  more 
men  than  ever  in  the  history  of  Detroit. 
This  in  the  middle  of  the  summer  when 

46,000  More  Employed 


conditions  in  other  lines  of  activity  generally 
show  a  slump,  is  significant  of  the  healthy 
and  exceedingly  prosperous  state  of  Detroit 
— America’s  Fourth  City  easily  covered  by 
its  one  big  newspaper — The  Detroit  News. 

The  Detroit  News  covers  Detroit  more 
thoroughly  than  any  other  newspaper  in 
any  other  city  of  Detroit’s  size  or  larger  and 
therefore  offers  a  unique  advertising  oppor¬ 
tunity  available  nowhere  else.  Advertisers 
should  take  advantage  of  this  in  arranging 
their  fall  schedules. 

Now  Than  A  Year  Ago 


The  Detroit  News 

Greatest  Circulation,  Week  Days  or  Sunday,  In  Michigan 


LAW  OF  THE  PRESS”  EVOLVES  IN  COURTS 


Authority  Discusses  Peculiar  Development  of  Jurisprudence  Which  Governs  Practise  Under  “Free 
Press”  Constitutional  Guarantee — Newspapers  Rarely  Abuse  Power,  High  Courts  Show 


TN  the  keen  competition  of  news  gather-  By  LOUIS  F.  JORDAN  courts  of  justice  shall  be  known;  that 

ing,  the  newspaper  must  satisfy  the  the  general  advantage  to  the  country  in 

varying  appetites  of  the  reading  public  tially  true,  and  that  mere  inaccuracies  not  versally  held  that  investigations  may  be  having  these  proceedings  made  public 
and  give,  at  all  costs,  the  news.  That  affecting  materially  the  purport  of  the  the  subject  of  newspaper  comment,  the  more  than  counterbalances  the  incon- 
great  pains  have  been  observed  in  feeding  article,  are  immaterial.”  But,  as  said  in  question  has  perplexed  the  courts  as  to  vcnience  to  the  person  whose  conduct 
the  public  this  pabulum,  at  minimum  loss,  Trigg  v.  Sun  Printing  Association  179  just  what  is  prnnleged  under  the  term  may  be  the  subject  of  the  proceedings.” 
is  revealed  by  judicial  decisions  of  our  Y.,  ‘‘The  single  purpose  of  the  rule  “judicial  proceedings.”  Mr.  Miranda  One  would  infer  from  this  decision  that 
highest  courts.  There  have  been  rela-  permitting  fair  and  honest  criticism  is  says :  “It  has  been  held  that  the  contents  all  proceedings  in  courts,  if  a  true  account 
tively  few  instances  of  intentional  viola-  that  it  promotes  the  public  good,  enables  of  a  bill  in  chancery,  of  a  petition  for  dis-  thereof  be  given  through  the  press,  are 
tion  of  the  old  principle,  “freedom  of  the  the  people  to  discern  right  from  wrong,  barment,  of  a  petition  for  divorce  could  priznleged,  and  yet,  we  find  in  Park  v. 
press,”  a  marked  absence  of  culpability,  encourages  merit,  and  firmly  condemns  not  be  published  before  judicial  action  Detroit  Free  Press  Company,  72  Mich., 
and  withal  there  has  been  built  a  bench-  and  exposes  the  charlatan  and  the  cheat,  had  been  taken  thereon.”  560; 

made  law,  found  in  the  term :  law  of  the  and  hence  is  based  upon  public  policy.”  •  The  reason  for  this  rule  will  be  ex-  “There  is  no  rule  of  law  which  author- 
press.  ^>ot  only  written  words  but  caricatures  plained,  but  liefore  citing  authority  it  izes  any  but  the  parties  interested  to  han- 

An  interesting  subject  is  this  phase  of  tmjy  become  subjects  of  libel.  A  certain  should  be  added  that  publication  of  papers  die  the  files  or  publish  the  contents  of 
libel,  and  suggests  that  an  article  deal-  Michigan  newspaper  published  a  cartoon  filed  with  a  police  magistrate  before  he  their  matters  in  litigation.  The  parties, 
ing  with  this  particular  .dant  of  libel  law,  entitled  “The  Boulevard  Napoleon,”  and  had  acted  on  them  is  not  a  privileged  mat-  and  none  but  the  parties,  control  them, 
might  prove  of  value.  The  result  too,  depicted  a  legislator  who  had  been  sue-  ter.  (Byers  v.  Meridian  Printing  Co.,  84  One  of  the  reasons  why  parties  are  priv- 
offers  a  conclusion  that  does  credit  to  the  cessful  in  the  passage  of  legislation  for  Ohio  St.  4(J8,  95  N’.  E.  917.)  ileged  from  suit  for  accusations  made  in 

profession  of  newspaper  publication.  the  improvement  of  a  boulevard,  as  stand-  The  courts  have  invited  public  comment  their  pleadings  is  that  the  pleadings  are 

We  have  been  taught  that  the  phrase,  ing  on  a  platform,  one  foot  resting  on  a  on  judicial  proceedings,  but  just  W’hat  addressed  to  courts  where  the  facts  can 
“freedom  of  the  press,”  was  used  at  the  cask,  marked  gin,  with  faucet  ready  for  jiortion  of  court  proceedings  have  been  be  fairly  tried,  and  to  no  other  readers, 
time  of  the  Amendment  to  the  Constitu-  opening.  In  the  hand  of  the  one  thus  allowed  is  one  of  the  interesting  ques-  If  pleadings  and  the  documents  can  be 
tion,  in  the  sense  the  term  bore  in  the  depicted  was  a  bag  marked  “Rye.”  In  tions  under  this  subject.  In  Barber  v.  published  to  the  world  by  any  one  who 
English  common  law.  But  at  what  stage  deciding  the  case,  the  Supreme  Court  of  St.  Louis  Dispatch  Company  3  Mo.  A.  gets  access  to  them,  no  more  effectual 
of  common  law  development,  is  a  potent  Michigan  concluded  the  cartoon  was  377,  the  Court  offers  reason  for  this  rule  way  of  doing  malicious  mischief  with  ira- 
inquiry.  Nothing  definite  could  be  framed  capable  of  no  meaning  except  that  plain-  in  the  following  language:  ininity  could  be  devised  than  filing  papers 

prior  to  the  Star  Chamber  Decision  De  tiff’s  mfmument  should  show  that  liquor  “Perhaps  the  earliest,  certainly  one  of  containing  false  and  scurrilous  charges, 

Libellis  Famosus  rendered  in  1609,  and  and  money  were  the  sources  of  his  success  the  best  expressions  of  the  reason  of  the  and  getting  these  printed  as  news.” 

there  was  a  struggle  until  the  Libel  Law  in  passing  the  bill,  and  hence  he  had  been  rule  is  that  contained  in  the  opinion  of  This  decision  is  supported  by  the 

of  1792.  As  said  in  3rd  Columbia  Law  libelled.  Randall  v.  Evening  News  Asso.  Lawrence,  J.,  in  Rex  v.  Wright,  8  T.  R.  weight  of  American  authority. 

Review,  page  546:  “Unfortunately  the  44  N.  W.  783.  293,  and  often  since  quoted  with  approval.  Another  case  of  interest  touching  re- 

English  law  of  defamation  is  not  the  de-  Frequent  discussion  has  arisen  in  re-  It  is  there  stated,  in  substance,  that  port  of  judicial  proceedings  is  L^roeque 

lilierate  prorluct  of  any  period.  It  is  a  gard  to  the  right  of  newspapers  to  publish  though  the  publication  of  proceedings  in  y.  Herald  Company,  220  N.  Y.  632,  wliere 
mass  which  has  grown  by  aggregation,  news  relative  to  crime.  The  general  rule  courts  of  justice  may  severely  reflect  on  it  was  decided  that  a  newspaper  report 
with  very  little  intervention  from  legisla-  is  that  reports  of  criminal  proceedings  are  individuals,  yet  such  publications,  if  they  of  judicial  proceedings  wrongly  giving 
tion  and  peculiar  circumstances  have  from  privileged.  The  distinction  has  been  made  contain  true  accounts,  are  not  libels  nor  the  Christian  name  of  a  party  to  the  pro¬ 
time  to  time  shaped  its  course.”  iiowever,  as  in  the  case  of  other  the  subjects  of  action,  because  it  is  <  '  ’’  '  *  ’  . 

And,  within  the  past  fifteen  years  a  judicial  proceedings;  and  while  it  is  uni-  great  importance  that  the  proceedings  of  This 
Supreme  Court  announced  that,  “No  other 
branch  of  the  law  is  as  open  to  criti¬ 
cism  for  its  doubts  and  difficulties,  its 
meaningless  and  grotesque  anomalies.” 

Juan  D.  Miranda,  in  his  admirable 
and  late  treatise  on  libel  and  slander,  in 
36  Corpus  Juris,  has  this  to  say;  “It  is 
well  settled  that  in  the  absence  of  a 
statute  newspapers  as  such  have  no 
peculiar  privilege,  but  are  liable  for  what 
they  publish  in  the  same  manner  as  the 
rest  of  the  community.”  And  yet,  there 
is  such  a  thing  as  the  consideration  of 
libel  from  the  standpoint  of  press  re¬ 
sponsibility,  for  indeed.  Mr.  Miranda, 
departing  from  practice  of  former  trea¬ 
tises  devotes  a  section  of  his  work  on  libel 
to  “Newspapers  and  News ;  Reports  of 
Official  or  Public  Proceedings;  Comment 
and  Criticism.” 

The  reason  for  Constitutional  guaran¬ 
tee  of  freedom  of  the  press  may  be  found 
in  the  intimation  of  the  courts  throughout 
the  land,  of  what  conditions  might  now 
prevail  had  there  been  no  Constitutional 
guarantee.  With  the  legislatures  of  the 
States  and  Congress  itself  sharing  vary¬ 
ing  views  as  to  the  wisdom  of  criticism 
and  discussion  of  public  matters,  and  no 
restraint  in  the  organic  law  to  curb 
them,  our  country  would  by  now,  present 
a  sorry  spectacle — a  throttled  and  insipid 
press.  Instead  of  able  editorials,  dealing 


of  ccedings,  rendered  the  publisher  liable. 

is  in  conformity  with  the  general 
rule  that  accuracy  and  fairness  of  pro- 

]ceedings  by  courts  must  be  given  by  the 
press. 

The  majority  of  libel  suits  have  result¬ 
ed  in  nominal  damages.  Most  cases  have 
been  settled  without  the  intervention  of  a 

Ijury.  Retractions  by  newspapers  of  de¬ 
famatory  matter  have  serv’ed  often  to  ap¬ 
pease  the  wrath  of  those  litigiously  in¬ 
clined  and  yet,  the  West  Virginia  Su¬ 
preme  Court  in  Sweeney 


KANSAS  DAILY  IN  NEW  HOME 


,  V.  Baker,  13  W. 
Va.  158,  decided  that  a  verdict  for  $8,- 
000  was  not  excessive  for  publication  of 
matter  calling  a  candidate  for  public  of¬ 
fice  a  gambler,  bully  and  thief.  Retrac¬ 
tion  is  not  sufficient  to  prevent  one  from 
instituting  libel  action  but  will  always 
serve  to  mitigate  damage. 

Another  interesting  aspect  of  the  law 
of  the  press  is  to  be  found  in  tlie  rule 
that  newspapers  can  no  more  publish 
libelous  statements  about  a  class  of  in¬ 
dividuals  than  about  a  single  person.  In 
Byers  v.  Martin,  2  Col.,  605,  25  Am.  Rep. 
755,  it  was  held  that  a  newspaper  article 
denouncing  the  verdict  of  a  jury  to  be 
“infamous”  and  saying  “We  can  not  ex¬ 
press  the  contempt  wfiich  should  be  felt 
for  those  twelve  men,  who  have  thus  not 
only  offended  public  opinion,  but  have 
done  injustice  to  their  own  oaths”,  is 
libelous,  and  actionable  per  se — that  is 
without  proof  of  special  damages.  And 
in  Carter  v.  King  174  N.  C.  549,  the  view 
taken  in  Byers  v.  Martin,  supra,  was 
quoted  with  approval.  In  this  North 
Carolina  case  the  Court  said :  “In  that 
case  (meaning  the  Byers  Case)  it  was 
contended  that  the  words  complained  of 
were  not  actionable  because  they  were 

_ _ _ _ —  -  - - —  Lawrence  publi.shed  of  and  concerning  a  body  or 

cted  just  70  years  after  its  since  the  town  was  founded  by  the  New  class  of  men,  and  therefore  no  cause  of 
the  Herald  of  Freedom  England  Emigrant  Aid  Society  in  1854,  action  lies  as  to  an  individual  member  of 
as  Tribune,  were  first  pub-  40  of  which  were  taken  over  from  time  such  body.  The  court  held  that  any  tnem- 
iti-slavery  papers.  These  to  time  to  form  today’s  Journal-World,  ber  of  the  jury  could  maintain  an  action 
in  the  cause  of  making  The  new  building  has  a  front  of  nearly  against  the  publisher,  citing  several 
:  state  were  first  issued  in  white  terra  cotta,  trimmed  in  ■  granite  precedents. 

;re  destroyed  in  1857  by  gray.  It  is  50  x  117  with  two  stories  A  wealth  of  cases  could  be  cited  to  sup- 

,  by  order  of  the  Bogus  and  a  basement.  It  is  thoroughly  mod-  port  these  and  other  interesting  phases 

tting  at  Lecompton.  A  ern  including  electric  elevator,  fire  proof  of  law  of  the  press,  but  space  in  an  ar- 
:  type  was  thrown  into  the  vaults,  and  shower  baths.  tide  of  this  character  does  not  permit 

ter  to  be  salvaged  and  made  W.  C.  Simons,  the  publisher,  has  more  than  an  outline, 

alls  by  means  of  which  two  been  identified  with  the  paper  for  33  It  may  be  said  by  way  of  conclusion 

orts  near  I-awrence  were  years  and  Capt.  J.  W.  Murray,  editor,  that  with  rare  exception,  criminal  action 

'he  papers  were  again  de-  was  first  connected  with  the  paper  in  lies  where  there  is  civil  liability  and  that 
uantrill  in  1863.  1899.  (Continued  on  Page  34) 


□  DO  JOURNAL-WORLD  C  □  □ 


Laurence  (Kan. I  Journal-Worlds  New  Plant 


/■ 
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Well  enough  is  not  good  enough 
for  selling  WOMEN’S  WEAR 


T^OMEN’S  Specialty 
Shops,  particularly  in 
New  York,  cannot  afford  to 
theorize  about  advertising. 

With  their  margin  of  profit 
depending  on  a  turnover  of 
five  or  six  times  a  year,  the 
mediums  they  use  must  pro¬ 
duce  a  profit — or  quit.  Every 
day’s  sales  tell  the  story.  Well 
enough  is  not  good  enough. 
Either  the  newspaper  sold 
goods  or  it  didn’t.  It  is  alibi- 
proof  advertising. 

That  is  why  it  is  important  for 
every  manufacturer  who  wants 
to  sell  anything  to  women 
from  cloaks  to  corsets  to  study 
carefully  the  way  the  local 
women’s  wear  stores  use  news¬ 
papers  in  this  market. 


The  New  York  Evening  Journal 
publishes  more 

WOMEN’S  WEAR 
advertising  than  any  other  paper  in 
the  city. 


Hoiv 

WOMEN^S  SPECIALTY  SHOPS 
invested  their  advertising  money 
in  New  York  papers 

1924—1925  (first  half) 
{Evening  Post  Statistical  Figures) 


1924 

1st  Half 
1925 

JOURNAL... 

1,554,350 

999,448 

Times . 

.  1,346,442* 

734,782* 

Sun . 

.  996,498 

501,700 

Evening  World. 

.  735,804 

418,160 

News  . 

.  573,638* 

397,594* 

Ariierican  . 

.  524,176* 

303,962* 

World  . 

.  401,954* 

206,146* 

Herald-Tribune 

.  379,908* 

227,422* 

Mirror . 

.  190,774 

202,568 

Telegram-Mail  . 

.  148,984 

38,712 

Post  . 

.  110,968 

37,476 

*  This  includes  Sundav — a  seven-dav  total. 


New  York  Evening  Journal 

Largest  Evening  Circulation  in  America — and  at  3c  a  copy 


BREAD  PRICES  ROSE,  BUT  BAKERS  HELD 
PUBLIC  FAVOR  THROUGH  ADVERTISING 


POLLARD  ADVISES  TRIP  TO  ENGLAND 


Co-Operative  Campaign  in  Tacoma  Newspaper  Eased  Crisis  of 
High  Costs — Individual  Firms  Have  Followed 
Up  Joint  Effort 


^HE  baking  industry  in  Tacoma,  to  make  it  and  why  I  like  it."  The  high 
-*■  Wash.,  although  pro.sperous,  was  school  and  college  subject  was  "Why 
having  a  difficult  time  with  rising  prices  bread  is  the  best  food.”  The  prizes  in 
in  flour  not  long  ago.  Labor  troubles  each  class  were  the  same  as  the  house - 
were  then  being  settled.  A  rise  in  the  wives’  awards. 

price  of  bread  was  necessary  to  meet  The  results  of  the  campaign  amazed 
increasing  costs  of  production.  the  bakers.  It  not  only  forced  them  to 

.As  a  result  of  these  disquieting  condi-  increase  the  output  of  their  products,  but 
tions  the  bakers  formed  an  association ;  proved  conclusively  to  them  the  efficiency 
the  heads  of  each  firm-member  met  for  and  power  of  newspaper  advertising.  To- 
luncheon  once  a  week  to  discuss  the  'lay  Tacoma  bakers  are  willing  listeners 
changes  in  the  industry  that  came  in  rapid  ^  solicitor  who  has  a  proposition  to 
succession  before  them  because  they  know  what 

The  rise  in  price  from  10  cents  to  13  And  Tnfhif  connection  it  should  be  said 
cen  s  per  oaf  was  accompanied  by  the  campaign  could 

first  notable  step  of  the  group-a  fpcl  complete  without  the  in- 

for  an  educat.ona  advertising  campaign  consistent  co-operation 

Although  this  did  not  amount  to  more 

than  $3,000  It  was  wholly  local  and  the  News-Tribune,  Charles  B.  Welch, 
bakers  first  co-operative  venture.  maintains  between  the  editorial  and  ad- 

The  plan  which  was  drawn  up  includert  yertising  departments, 
four  features.  One  scheme  was  a  novel  example  of  the  increasing  use  of 

airplane  stunt;  another,  advertising  on  space  j^y  Tacoma  bakers  is  found  in  the 
delivery  autos,  and  third,  wrapping  steady  advertisements  of  one  of  the  lead- 


Number  1 


BUSSES  MAY  CARRY  PAPERS 


ookics.  Other  prizes  were  given  Comini«ion  Hold* 

such  as  electric  toasters,  that  were 

to  the  baking  industry.  With  the  Officials  of  the  Indiana  public  service 
IS  were  dropped  advertising  slips,  commission  have  notified  officials  of  the 
I  with  the  slogan,  “Eat  More  various  bus  companies  operating  out  of 
”  Indianapolis  that  they  may  carry  news- 

newspaper  advertising  began  late  Pa.I^rs  to  cities  and  towns  in  Indiana 
tember  and  ran  until  Christmas.  It  without  any  violation  of  law  The  de¬ 
ed.  after  the  first  big  splash,  of  ^  of  distribution* 

n  copy  appearing  once  each  week,  ‘o,  .‘ho  three  daily  newspapers  and  one 
ay  was  sekcted  as  a  day  when  the  which  publishers  say,  means  a  saving 
Ls  not  crowded  with  other  ad-  hoth  of  time  and  money  in  view  of  mount- 
^  ing  distribution  costs  by  other  methods. 

,  ,  .  ,  ,  Bus  companies  had  been  uncertain  as 

[  of  each  advertisement  taken  whether  their  carriers  might  haul 
an  attractive  pencil  sketch,  teatur-  newspapers  as  cargo,  but  members  of  the 
read.  The  text  below  set  ••’'‘I '  commission  have  taken  the  stand  that  it 
about  bread,  its  merits  as  a  food,  ^.jn  require  bus  companies  hauling 
iny  ways  of  serving  it,  its  ettect  on  newspapers  to  carrv  cargo  insurance, 
and  its  small  comparative  cost, 
d  headed  “1,800  calories”  analyzed  li 
and  compared  a  loaf  with  beef- 

milk,  oysters,  eggs,  etc.,  giving  the  »  .  1 

ts  of  each  equivalent  to  a  standard  n  At*  llltlA  1  Cl 


Those  who  use  our  dry  mats  do  not  find  mats  of  varying  thick¬ 
nesses  in  the  same  case^  neither  do  they  find  mats  of  varying 
weights.  * 

And  the  variation  from  case  to  case  in  thickness  never  exceeds 
one  one  thousandth  of  an  inch,  while  in  weight  they  are  as  iden¬ 
tical  for  any  given  thickness  as  it  is  humanly  possible  to  make 
them. 

Please  bear  in  mind  that  mats  of  varying  thicknesses  may  readily 
be  calendered  down  to  one  thickness,  but  they  will  not  be  of  uni¬ 
form  weight  and  conversely,  mats  of  one  weight  need  not  neces¬ 
sarily  be  of  uniform  thickness. 

In  Certified  Dry  Mats  UNIFORMITY  of  thickness  and  weight 
IS  not  due  to  calendering,  but  is  inherent  to  our  exclusive  manu¬ 
facturing  processes.  Certified  Dry  Mats  are  never  heavily  calen¬ 
dered  as  the  thickness  is  always  under  control. 

It  is  a  very  simple  matter  to  check  up  on  Certified  uniformity; 
and  if,  you  have  been  experiencing  varying  weights  and  thick¬ 
nesses  among  your  present  dry  mats,  ours  will  be  a  revelation 
to  you. 

And  when  you  compare  the  printed  pages  you’ll  know  why 
Certifieds  are  being  used  so  extensively.  It  costs  you  nothing  to 
try  our  mats;  by  doing  so  you  will  please  us  and  PLEASE 
yourself. 


the  average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun 
(morning  and  evening  com¬ 
bined)  was 


For  the  same  period,  the  aver¬ 
age  net  paid  per  issue  circula¬ 
tion  of  THE  SUNDAY  SUN 
was  183.541. 


Everything  in  Baltimore 
Revolves  Around 

THE 

Morning,  Evening.  Sunday 


340  Madison  Avenue,  New  York,  N.  Y. 

For  wet  mat  printing  with  DRY  MAT  facility— use  Certifieds 
Made  in  the  U.  S.  A. 
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vj>  1  'U/'  n 

Buffalo  the  Wonder  City  of  America 


Food  Advertising  in  Buffalo 

Figures  by  DeLisser  Bros. 

Certified  Public  Accountants 


For  the  first  six  months  of  1925  the  Buffalo  daily  newspapers  published  791,674 
lines  of  Food,  Groceries  and  Beverages  display  advertising.  The  NEWS  carried 
over  45%  of  this  advertising.  The  detailed  record  follows : 


NEWS 

2nd  paper 
3rd  paper 
4th  paper 
5th  paper 

Total 


LINES 

358,227 

255,089 

62,572 

57,960 

57,826 

791,674 


The  following  is  a  record  of  ALL  advertising  published  by  the  Buffalo  daily  papers 
for  the  first  six  months  of  1925.  The  NEWS  carried  43.63%  of  the  total  * 


LINES 


NEWS 

7,320,303 

2nd  paper 

4,760,525 

3rd  paper 

1,981,141 

4th  paper 

1,848,111 

5th  paper 

866,143 

Total 

16,776,223 

Use  the  NEWS  to  Cover  the  Buffalo  Market 

Greatest  Circulation  in  New  York  State  Outside  of  New  York  City 


Buffalo  Evening  News 


A.  B.  C.  Mar.  31, 1925 

EDWARD  H.  BUTLER,  Editor  and  Publisher 

Present  Average 

129J77 

KELLY'SMITH  COMPANY,  National  Representatives 

135,236 

Marbridge  Building,  New  York,  N.  Y.  Lytton  Building,  Chicago,  111. 
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ARBITRATION  INTEGRAL  PART  OF  I.  T. 
U.  SYSTEM,  LYNCH  TELLS  CONVENTION 

Local  Unions  and  Publishers  Work  Under  Old  A.N.P.A. 
Agreement’s  Terms,  and  Negotiations  for  New  Pact 
Will  Be  Continued 

(By  Telegraph  to  Editor  &  Publisher) 

Kalamazoo,  Mich.,  Aug.  13. — Although  Argus  at  Mount  Vernon  and  the  Standard 
there  is  no  arbitration  contract  existing  Star  at  New  Rochelle,  has  been  incorpo- 
at  present  between  the  International  rated  with  a  capital  of  $750,000.  The  offi- 
Typographical  Union  and  any  association  cers  are  as  follows: 
of  newspapers,  it  is  hoped  that  a  new  President,  Francis  T.  Hunter,  of  New 
“treaty  of  peace”  will  soon  be  reached,  Rochelle ;  vice-president,  T.  Harold 
President  James  M.  Lynch,  Wednesday  Forbes,  publisher  of  the  Standard  Star; 


remain  unchanged.  Mr.  Harris,  who  has  NATIONAL  PRESS  CLUB 

published  the  Leader  for  twelve  years,  » 


will  rest. 

Mr.  Skewes  was  formerly  managing 


PLANS  NEW  HOME 


editor  of  the  Milwaukee  Daily  News  Would  Occupy  Top  Floor  of  Building 
and  of  the  Racine  Journal-Neivs.  He  »  a  •  u  ^  ■  c-» 


,  L  j  rT.-  to  Arise  on  Ebbitt  Hotel  Site — 

has  published  newspapers  at  Chicago 

Heights,  Ill.,  and  Danville,  Ill.  Club  to  Vote  on  Propo- 

Three  years  ago  he  purchased  the  sition 

Meridian  Star.  Last  winter,  he  pur-  _ 

diased  the  Blytheville  {Ark.)  Daily  long-cherished  dream  of  large  and 

Conner.  Mr.  Skewes  will  divide  his  sumptuous  headquarters  for  the  National 
time  between  Meridian  and  Laurel,  Press  Club,  Washington,  appeared  this 
which,  arc  about  sixty  miles  apart.  week  to  be  nearer  realization.  According 

lOHNCON  niu  NORTHFRN  TRIP  announcement  by  Henry  L.  Swein- 

JOHNSON  ON  NORTHERN  TRIP  j^^rt,  president  of  the  club,  plans  are  now 

-  under  way  for  new  quarters  three  times 

S.N.P.A.  President  Honors  Captain  of  the  size  of  its  present  ones  in  the  Albee 
Ship  Named  for  Chattanooga  Building. 

.  The  new  clubrooms  would  be  located  in 

Walter  C.  JohnsoiL  president  of  the  an  eleven-story  building  to  be  erected  on 


The  long-cherished  dream  of  large  and 


JOHNSON  ON  NORTHERN  TRIP 


morning  told  the  70th  Annual  Convention  treasurer,  Sidney  Goldsmith,  of  New  Southern  Newspaper  Publishers’  Associa-  gjtg  of  the  historic  Ebbitt  Hotel,  14th 
of  the  Union  in  session  here.  Confer-  Rochelle;  secretary,  Albert  Ritchie,  of  tion,  is  on  his  way  South  this  week  after  and  F  streets.  The  club  would  share  the 


ences  with  S.  E.  Thomason,  president  of  New  Rochelle. 


the  first  vacation  he  has  taken  in  several  building  with  a  motion  picture  theatre  and 


the  American  Newspaper  Publishers’  As-  Directors:  Franklin  A.  Merriam,  presi-  yesrs.^  He  left  New  York  on  the  Savan-  offices  occupied  by  newspaper  correspond- 
sociation,  will  be  resumed  immediately  dent  of  Westchester  Newspapers,  Inc.,  liner  City  of  Chattanooga,  after  a  ^nts. 

after  the  convention,  the  Union  executive  and  publisher  of  the  Daily  Argus,  Mount  luncheon  at  which  a  watch  and  chain  ^25  estimated  that  the  cost  of  the 

announced.  ^  Vernon;  Maurice  S.  Porter,  secretary  of  brought  to  New  Yo*"!^  by  Mr.  Johnson  proposed  building,  together  with  the  value 

Many  of  the  local  unions  have  agreed  Westchester  Newspapers,  Inc.,  and  editor  behalf  of  the  citizens  of  Chattanooga  of  the  land,  would  be  $9,000,000. 

and  are  agreeing  to  arbitration  of  pro-  of  the  Daily  Argus,  Mount  Vernon;  Wal-  was  presented  to  Ctp.  M.  A.  Hammond  The  plans  would  include  a  swimming 
posed  wage  scales  under  the  expired  ter  G.  C.  Otto,  Stephen  C.  Hunter,  F.  Iv  Adolph  S.  Ochs,  publisher  of  the  N ew  pool  on  the  roof  and  sleeping  rooms  for 
agreement  with  the  Publishers’  Associa-  Irving  Hanson,  of  New  Rochelle,  and  Chattanooga  Ttmes.  newspaper  men  visiting  Washington, 

tion,  it  was  announced  to  the  convention.  the  officers  Ijefore  mentioned.  Others  besides  Mr.  Johnson  and  Mr.  'pijg  Board  of  Governors  of  the  club 

Regional  associations  of  the  newspaper _ Ochs  at  the  luncheon  were  Lapsley  G.  will  first  consider  the  plans  and  they  may 

publishers,  it  was  claimed,  are  employing  ^  ^  Walker,  editor  of  tl^  Chattanooga  Times,  then  be  submitted  to  a  vote  of  approval 

trained  secretaries  to  present  their  con-  ‘  ^ 

tentions  before  arbitration  boards. 


the  officers  Ijefore  mentioned. 


A.  P.  TO  “ADVERTISE” 


and  Mrs.  Walker;  C.  H.  Houston,  former 
assistant  Secretary  of  Commerce;  James 


Regardless  of  whether  the  Union  and  p„„  A«ociation  Inaugurate.  New  S'  Pub 

r)..ui...i - '  - i — - u  _  -  »  LiSHEJi,  and  E.  R.  Richardson,  vice-presi- 


the  Publishers’  Association  reach  a  new 
arbitration  understanding,  arbitration  will 
continue,  mostly  by  voluntary  action  on 


Promotion  Department 


or  disapproval  by  the  club’s  membership. 

James  William  Bryan,  John  Hays 
Hammond  and  John  Joy  Edson  are  mem¬ 
bers  of  the  club’s  special  building  corn- 


dent  and  general  manager  of  the  Ocean  niittee  which  is  engineering  the  latest 


continue,  mostly  by  voluntary  action  on  The  Associated  Press,  under  the  man-  Steamship  Company.  move  to  house  the  club  in  new  quarters. 

the  part  of  the  local  unions  and  publish-  agement  of  Kent  Cooper,  has  started  a  Mr.  Johnson  was  accompanied  north  - 

ers,”  President  Lynch  declared.  “And  promotion  department  with  Arthur  by  Mrs.  Johnson  and  their  two  children.  Intertyp*  Pen.  to  Ball  Player, 

because  of  this  fact  these  unions  must  Thompson,  of  the  New  York  executive  They  will  spend  several  days  at  Tybee, 

have  counsel  and  advice  which  will  be  staff,  in  charge.  Ga.,  before  returning  to  Chattanooga,  Fifteen  of  the  best  players  in  the  Union 

furnished  them  by  the  International’s  Clip  sheets,  containing  information  where  Mr.  Johnson  is  general  manager  of  Printers’  International  Baseball  League 


move  to  house  the  club  in  new  quarters. 

Intertype  Pen.  to  Ball  Player. 

Fifteen  of  the  best  players  in  the  Union 


newly  organized  Bureau  of  Arbitration,  about  the  A.P.,  are  to  be  sent  members  the  News. 

which  is  in  charge  of  First  Vice-Presi-  for  publication  in  their  new.spapers  as 

dent  Seth  R.  Brown.  desired.  Maps,  showing  the  press  asso-  Ranid  ' 


dent  Seth  R.  Brown.  desired.  Maps,  showing  the  press  asso- 

“We  realize  that  arbitration  is  neces-  ciation’s  wire  system,  are  also  being  pre- 
sary  and  will  to  a  greater  and  greater  pared  in  mat  form  for  the  same  purpose 
extent  supersede  strikes.  In  view  of  the  Suggestions  for  extolling  the  benefits  ol 


Rapid  City  Journal  Change.  Field 


have  each  been  awarded  gold  mounted 
fountain  pens  by  the  Intertype  Corpora¬ 
tion.  The  annual  baseball  tournament  for 
this  year  will  be  held  Aug.  22  to  28  at 


extent  supersede  strikes.  In  view  of  the  Suggestions  for  extolling  the  benefits  of  changed  from  the  morning  to  the  evening 

favorable  attitude  of  so  many  local  unions  .\.P.  service  in  the  members’  advertising  held. 

toward  arbitration,  and  the  preparation  columns  arc  also  to  he  offered. 

on  the  part  of  regional  associations  of  Mr.  Thompson  was  secretary  to  Fred- 

publishers  to  present  their  contentions  in  erick  .Roy  ^iartin,  former  general  man- 

the  most  impressive  and  detailed  way,  the  ager.  The  new  promotion  work  has 

Union  Bureau  is  a  vital  and  imperative  been  started,  he  said,  to  meet  the  demand 

necessity.”  of  many  members,  who  want  their  readers 

Recommendations  to  broaden  the  scope  to  know  more  than  they  do  at  present  ^ 

of  activities  in  its  educational  bureau  to  aliout  the  .Associated  Press.  No  money  W/  ^ 

train  apprentices  to  become  practical  all-  will  be  spent  for  advertising  space.  m j 

around  masters  in  the  art  of  printing,  -  mj 

\vere  unanimously  approved.  The  addi-  ,  aiioiti  lE-Artc-D  mmKtm 

tion  of  courses  in  proofreading,  adver-  SKEWES  BUYS  LAUREL  LEADER 

tising,  and  'V*ny  other  features  of  the  in-  -  ^ 

dustry  that  offer  opportunities  for  devel-  Now  Own.  Dailie.  There,  In  Meridian  A 


The  Rapid  City  (S.  D.)  Journal  has  Washington,  D.  C.  For  prizes  in  the 
anged  from  the  morning  to  the  evening  1924  tournament  the  Intertype  awarded 
:ld.  sterling  silver  belt  buckles. 


opment  of  the  technical  knowledge  and  Blytheville,  Arh. 

greater  financial  emolument  were  also 

recommended  to  the  convention.  James  H.  Skewes,  owner  and  pub- 

“Believing  the  printing  trade  is  an  ex-  lisher  of  the  Meridian  (Miss.)  Star,  has 
acting  one  with  respect  to  the  degree  of  purcha.sed  from  Edgar  G.  Harris  the 
intelligence,  education  and  skill  required  Laurel  Daily  Leader.  Associated  with 
of  its  followers,”  the  convention  expressed  Mr.  Skewes  are  T.  W.  Yates  and  J. 
itself  as  favoring  a  general  expansion  of  Frank  Calhoun,  Laurel  bankers,  and  G. 
its  apprentices’  school  in  the  welfare  of  C.  Cathcart.  business  manager,  E.  E. 
the  Union  and  to  insure  a  steady  accre-  Hoffman,  managing  editor,  and  R.  C. 


tion  of  competent  printers. 


Jones,  advertising  manager  of  the  Lead- 


In  the  future  apprentices  will  probably  er.  Mr.  Skewes  will  be  editor  and  pub- 
have  to  pass  physical  examinations  as  lisher;  the  organization,  otherwise  will 

well  as  mental  tests  in  order  to  enroll _ 

for  the  three-year  course.  ~ 

The  question  of  changing  the  present  Our  Customers  Write  Our  Ads 

pension  laws  of  the  Union  to  “Provide  a - 

lietter  means  of  maintaining  the  pension  .  , 

fund,”  has  been  made  a  special  order  of  installing  oiir  Duplex 

business  for  Thursday.  press,  our  press- 

In  following  a  precedent  established  in  .  . 

1896,  Colopdo  Springs,  Colo.,  was  chosen  ^ooin  loorncs  are  entirely 

to  entertain  the  1926  Convention.  Be-  eliminated.” 

cause  of  the  Union  custom  of  holding  d  il  V  u  j 

its  convention  there  once  every  10  years  Kussell,  Ivansas,  Record 

no  other  cities  made  a  bid  for  next  year’s  ,^__ 

meeting.  Cincinnati,  Palm  Beach,  Chatta- 

nooga  and  Qeveland  seek  the  1927  con-  I  I  I  B? 

U  ^  Li  b 


ORGANIZATION  COMPLETED 

Hunter  Named  Pre.ident  of  $750,000 
We.tche.ter  New.paper  Securitie.  Co. 

The  Westchester  Newspapers  Securi¬ 
ties  Company,  which  recently  purchased 
a  large  block  of  stock  of  Westchester 
Newspapers,  Inc.,  proprietors  of  the  Daily 


\^pHE  INDIANAPOLIS  NEWS  II 
JL  has  more  than  7  times  the  ex-  I 
elusive  home  delivered  circulation  ■ 
in  Indianapolis  of  the  other  evening  I 
newspaper,  I 

This  figure  is  from  the  annual  News  ■ 
census,  involving  more  than  90,000  j  ■ 
personal  calls  and  occupying  the  |l 
full  time  of  thirty-five  trained  in-  il 
vestigators  working  for  eleven  1 1 
1  weeks.  1 1 

\  Write  for  your  copy  of  the  complete  census  |  ■ 

ypEWS 
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Editor  &  Publisher  for  August  15,  1925 


Character  and  Leadership 


IN  SEVEN  MONTHS  of  this 
year  The  New  York  Times 
published  15,344,228  agate  lines 
of  advertising,  5,817,838  lines 
more  than  the  next  newspaper 
and  a  gain  over  the  correspond¬ 
ing  period  of  1924  of  522,408 
lines. 


The  New  York  Times  leads 
all  New  York  newspapers  in  to¬ 
tal  volume  of  advertising.  But 
far  more  significant  is  the  char¬ 
acter  of  advertising  printed  by 
The  New  York  Times.  It  is  free 
from  objectionable  or  question¬ 
able  offers.  It  is  subject  to  rigid 
censorship  to  protect  the  readers 
of  The  Times  from  fraud  and 
misrepresentation. 


The  figures  for  the  first  seven 
months  of  1925  could  have  been 
a  million  lines  more  if  The 
Times  had  been  lax  in  the  en¬ 
forcement  of  its  rules  that  only 
honest  and  decent  advertising  be 
accepted  or  if  The  Times  had 
been  willing  to  grant  single  ad¬ 
vertisers  many  pages  in  a  single 
issue. 


The  New  York  Times  takes 
more  pride  in  the  quality  of  its 
advertising  than  in  the  quantity. 
In  both  it  leads  all  other  New 
York  newspapers. 


"'The  Xew  York  Times  is  a  tre¬ 
mendous,  great  influence  in 
holding  American  literary,  edu¬ 
cational  and  spiritual  ideals  to  a 
high  plane.” 


S.  ARCHIBALD  SMITH 
Principal,  Friends*  Academy, 
fA)cust  V alley,  L.  I. 


Pulling  Power  of  Rotogravure 


Extraordinary  results  of  a  page 
advertisement  in  The  New 
York  Times  Rotogravure-Pic¬ 


ture  Section 


From  The  Advertisers’  Weekly,  August  1,  1925 


The  result  of  a  full  page  advertisement  in 
the  Rotogravure  Section  of  The  New  York 
Times  for  Buddy  Buds,  a  five  cent  chocolate 
candy,  is  unique,  even  in  the  annals  of  success¬ 
ful  advertising. 


A  representative  of  a  Boston  newspaper 
called  on  the  manufacturer  a  few  days  after 
the  advertisement  appeared  to  solicit  similar 
copy  for  his  paper. 


He  was  told  that  no  “quality”  publications 
would  be  used,  to  which  he  replied,  “Cer¬ 
tainly  no  newspaper  appeals  to  a  more  sub¬ 
stantial  class  than  The  New  York  Times  in 
which  you  ran  a  page  advertisement  Sunday.” 


The  manufacturer  replied,  “The  New 
York  Times  is  in  a  class  by  itself.  We  do  not 
believe  that  an  inexpensive  product  such  as 
ours  could  be  profitably  advertised  in  high 
class  publications  generally.” 


The  solicitor  protested  that  a  page  adver¬ 
tisement  in  the  “Roto”  Section  costs  a  fortune 
and  could  not  possibly  “produce”  on  “nickel” 
candy.  And  he  was  shocked  when  told  that 
of  'the  many  replies,  a  single  one  of  them 
“more  than  paid  for  the  entire  advertisement, 
indeed,  many,  many  times.” 


On  the  day  following  the  insertion  of  the 
adyertisement,  an  unpretentiously  dressed 
stranger  walked  into  the  office  and  inquired 
the  cost  of  eight  car  loads  of  Buddy  Buds, 
mentioning  the  adyertisement  in  The  Times. 
The  manufacturer  was  greatly  surprised  and 
as  he  had  neyer  receiyed  a  carload  order,  was 
unable  to  quote  a  price.  With  a  great  deal 
of  misgiying  a  price  was  figured  and  presented 
to  the  man. 


The  yisitor  then  remarked  that  he  was  a 
total  stranger;  that  he  wished  to  be  appointed 
distributor  for  .the  Pacific  Coast  and  asked 
that  they  begin  to  load  the  cars  in  order  that 
they  might  be  dispatched  immediately  upon 
learning  that  his  check  had  been  honored. 


A  check  for  $60,000  was  presented  to  the 
manufacturer  who  later  learned  that  his  yisi¬ 
tor  was  one  of  the  wealthiest  individuals  in 
the  West. 
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OCHS  WOULD  BEAUTIFY  pearing  at  a  season  when  Florida  is  not 
I  TT  minf  IMT  a  IM  supposed  to  be  at  the  height  of  its  popu- 

1  IVlLfUi'l  1  /\1IN  larity,  it  is  drawing  thousands  of  summer 

-  travelers  to  that  resort  and  is  piling  up 

Publiiher  of  New  York  Timet  Civet  larRe  real  estate  sales. 


$25,000  Toward  Fund  to  Make 
Garden  Spot  Near  Old 
Home 

By  Lee  Langley 

Chattanooga,  Tenn.,  Aug.  14. — 

Through  the  initiative  of  Adolph  S.  Ochs, 


,  One  boat  load  of  summer  tourists  is  re- 

®  *  *  ported  to  have  bought  close  to  a  million 

Old  dollars’  worth  of  Hollywood  land. 

“When  you  can  change  the  public’s 
mind  and  send  them  to  Florida  in  July 
on  a  vacation  and  have  the  public  satis¬ 
fied  the  newspapers  are  doing  a  real  job,’’ 
Aug.  14. —  Mr.  Rankin  said. 

)lph  S.  Ochs,  Joseph  W.  Young  is  the  developer  of 


publisher  of  the  New  York  Times,  and  Hollywood-by-the-Sea,  C.  S.  Thompson 
also  of  the  Chattanooga  Times,  the  has  been  appcnnted  in  charge  of  sales, 
rugged  and  picturesque  palisades  of  Look-  New  York  division,  with  headquarters  at 
out  Mountain,  near  Chattanooga,  are  to  300  National  City  Building,  New  York, 
lie  reclaimed  from  the  wilds  and  con-  Many  advertisers  will  follow  the  exam- 
verted  into  public  gardens  of  great  pie  of  Mr.  Young  and  advertise  in  the 


beauty.  The  name  given  this  latest  pub¬ 
lic  improvement  in  the  center  of  this  fa¬ 
mous  sector  of  Civil  War  conflict  is  the 
“Chattanooga-Lookout  Mountain  Hang¬ 
ing  Gardens.’’ 

Mr.  Ochs  started  a  foundation  fund  of 
$100,000  for  the  purchase  of  necessary 
lands  with  a  personal  subscription  of  $25,- 
(XK)  for  himself  and  members  of  his  fam- 


newspapers,  Mr.  Rankin  believes. 

CINDERELLA  REPORTING 

N.  Y.  Mirror  Man  Plays  Prince  to  Get 
a  Girl’s  Confession 

More  than  a  score  of  New  York  re- 


ily.  The  project  is  to  be  conducted  under  porters  have  been  leading  a  merry  life 
the  direction  of  a  board  of  founders,  each  lately  covering  the  case  of  Edward  L. 
founder  to  contribute  $1,0(X)  to  the  foun-  Browning,  wealthy  real  estate  operator, 
dation  fund.  Chattanooga  civic,  social  and  Mary  Louise  Spas,  his  (juondam 
and  business  organizations  and  individuals  adopted  daughter,  called  “Cinderella”  for 
have  already  joined  the  founders’  roll  in  a  while  by  the  press. 


sufficient  numbers  to  run  the  foundation 
fund  up  to  $116,000. 


The  enterprising  alleged  purchase  of 
Mary’s  memoirs  by  Arthur  Mefford,  of 


It  will  require  several  hundred  thousand  the  \cw  York  Mirror  staff,  who  played 
dollars  to  complete  the  improvements  as  prince  and  carried  the  girl  away,  when 
planned  and  the  interest  manifested  by  the  decided  she  didn’t  want  to  call 

public  in  the  enterprise  indicates  that  the  Browning  “Daddy”,  featured  the  assign- 
mf>ney  required  will  be  supplied  as  the  ment  which  included  countless  cigars 
work  progresses.  Landscape  gardeners  of  furnished  staff  men  by  the  affluent  real 
known  skill  and  experience  will  be  em-  estate  dealer,  songs  and  smiles  from  Mary, 
ployed  to  lay  out  the  grounds  and  deter-  not  a  few  exciting  taxi  cab  chases 


mine  the  character  of  improvements  nec¬ 
essary  to  develop  and  accentuate  artificial 


through  crowded  city  streets. 

Opposition  newspapers  said  Mefford 


attractions  to  conform  to  the  natural  pa>d  $500  for  the  girl’s  confessions.  This 
beauty  of  the  grounds.  The  escarpment  was  denied  by  Jhe  Mirror’s  city  desk, 
embraced  in  the  gardens  will  extend  three  There  it  was  said  that  the  sum  was  ot- 
miles  across  the  brow  of  the  mountain  on  fered  Mary  but  she  refused  to  accept  it. 


one  front,  and  three  miles  and  a  half 
along  another  side. 


Browning  issued  statements  wholesale 
to  the  effect  that  everything  Mary  con- 


The  Chattanooga-Lookout  Mountain  fessed  was  untrue  and  threatened  to  bring 
Park  Association  has  been  granted  a  suit  for  $500,0(W  damages  against  the 
charter  by  the  state  of  Tennessee,  and  Mirror.  He  said  Mefford  kidnapped 
Adolph  S.  Ochs  of  New  York  elected  Mary.  _ 

president  and  Milton  B.  Ochs  of  Chatta-  Mefford  insisted  that  he  had  not  kid- 
iifioga  active  vice-president.  The  first  napped  the  girl.  It  happened,  he  said, 
one  hundred  adult  founders  were  elected  he  knew  a  few  words  in  Miss  Spas 
as  a  board  of  directors.  An  executive  native  tongue.  Bohemian.  He  had  spokeri 
committee  of  thirty  members  was  named  the.se  words  in  her  presence  and  she  had 

from  the  board  of  directors.  .  -  ■ 

When  Mr.  Ochs  left  Chattanooga  to 
take  control  of  the  New  York  Times  he 
carried  with  him  a  vivid  and  lasting  im- 

pression  of  the  scenic  beauty  and  develop  ■  'J  ^  ^  j 

ment  possibilities  of  Lookout  Mountain  /.  1)  I  I 

and  his  present  move  to  convert  its  East- 
ern  slopes  into  a  playground  for  the  peo¬ 
ple  of  the  nation  is  the  fulfillment  of  a _ _ 

long  cherished  dream.  f  ~ 

Lookout  Mountain  is  not  only  one  of  ' 

the  most  beautiful  mounds  in  the  country, 
but  is  also  one  of  the  most  historic  spots 
in  the  South.  The  territory  within  a 
radius  of  75  miles  around  it  has  witnessed 
more  of  military  conflict  and  suffered 
more  from  the  ravages  of  war  than  any 
similar  territory  in  America.  Forty-one 
major  battles  were  fought  in  this  terri¬ 
tory  during  the  Civil  War.  Before  the 
Anglo-Saxon  saw  its  wooded  talus  and 
gray-green  cliffs  from  the  opposite  crest 
of  Walden’s  Ridge  the  Cherokees  and 
their  kinsmen,  the  Chickamaugas,  dwelt 
in  the  valleys,  and  on  its  slopes  their  war 
parties  made  good  against  their  tribal 
enemies  their  claims  to  the  ownership  of 
the  “Far-Look”  Mountain. 


come  to  him  for  aid.  Together  they 
went  to  the  Mirror  office,  where  the 
memoirs  were  obtained.  His  attitude  was  . 
he  had  played  prince  to  rescue  a  lady  in 
distress. 

.\nother  Mirror  reporter  came  in  for 
his  share  of  publicity  in  the  opposition  < 
pajiers,  when  in  the  office  of  Mr.  ( 
Browning  he  was  cuffed  about  by  a  200-  | 
pound  woman,  who  was  irate  at  the  way  , 
the  tabloid  was  reporting  the  case.  , 

TABLOID  FOR  CHICAGO?  < 

Walter  Howey,  Late  of  N.  Y.  Mirror,  ' 
Reported  Planning  New  Paper 

Walter  Howey,  for  a  year  managing 
editor  of  the  Neiv  York  Dailv  Mirror 
and  lately  its  publisher,  has  resigned  and 
is  now  in  Chicago. 

It  is  reported  this  week  that  he  and 
several  Cliicago  financiers  are  considering 
establishment  of  an  evening  newspaper  of 
tabloid  size. 

Mr.  Howey  was  for  several  years  an 
editorial  executive  on  the  Hearst  news- 
paiiers  in  Chicago. 

NEW  TABLOID  FOR  TAMPA 

J.  C.  Martin,  Florida  Billboard  Magnate, 

I*  Sole  Owner 

Publication  of  the  Tampa  Evening 
Globe,  a  tabloid,  will  be  initiated  this 
Fall,  probably  during  October,  according 
to  announcement  by  John  C.  Martin,  bill¬ 
board  magnate  of  Florida.  Mr.  Martin 
stated  that  he  has  purchased  a  Hoe  sex¬ 
tuple  press,  and  will  put  in  an  up  to  the 
minute  engraving  plant.  Mr.  Martin  is 
the  sole  owner.  The  Evening  Globe  will 
carry  the  day  report  of  the  United  Press. 

It  will  be  issued  from  a  well  located 
property  at  Grand  Central  and  Oregon 
avenues  which  is  now  lieing  put  into  shape 
for  the  new  enterprise. 

More  Pre«»et  For  Daily  New* 

Due  to  increased  circulation,  the  Nezv 
York  Daily  News  is  planning  to  place 
an  order  shortly  for  two  new  sextuple 
presses,  John  W.  Barnhart,  business 
manager,  stated  this  week.  Little  more 
than  a  year  has  elapsed  since  the  last 
equipment  was  added  to  the  News  plant. 
To  house  the  new  presses  to  be  ordered, 
outside  space  will  be  rented,  Mr.  Barn¬ 
hart  said. 


REPORTER  EXPOSES  GRAFT  j 

Racutin  of  N.  Y.  Herald  Tribune  Un¬ 
cover*  Auto  Licen*e  Fraud* 

M.  Jay  Racusin,  reporter  on  the  staff 
of  the  New  York  Herald  Tribune,  played 
the  role  of  detective  to  the  extent  of  ex¬ 
posing  the  fact  that  an  illegitimate  public 
market  for  licenses  to  operate  automobiles 
was  flourishing  in  the  shadow  of  the 
State  Motor  Vehicle  Bureau,  which  is 
directly  opposite  his  newspaper’s  plant. 

Racusin,  who  does  not  know  how  to 
operate  an  automobile,  obtained  a  license 
by  payment  of  $50.  As  the  result  of  his 
enterprise  four  alleged  schemers  were  ar¬ 
rested  Aug.  12  on  tentative  charges  of 
bribery  and  conspiracy.  Other  arrests 
are  expected  to  follow. 

By  means  of  the  system  uncovered, 
according  to  Racusin  it  has  been  easy  for 
unskilled,  ignorant,  defective  and  shadv 
characters  to  buy  chauffeur’s  or  opera¬ 
tor’s  license  and  avoid  strict  tests  devised 
liy  state  officials  for  the  protection  of  the 
public. 

Daily  Reward*  Policemen 

The  Chicago  Tribune  presented  each 
of  the  eight  policemen  who  participated 
in  the  capture  of  two  and  the  killing  of 
two  other  Drake  hotel  bandits  recently 
with  a  check  for  $100. 


“More  Heart  Stuff” 

That’s  what  a  noted  editor 
wanted  (name  on  request), 
so  he  took  Joe  Mitchell 
Chappie’s  new  series. 

In  constant  contact  with  the 
whole  world,  Joe  Chappie 
writes  “Heart  Stuff’’  that  de¬ 
velops  and  holds  newspaper 
readers. 

Ask  us  about  it. 

Joe  Mitchell  Chappie  Associates 

“Tht  Attic*'  WaMori'AitoriB,  New  Y#rk  City,  N.Y. 


2  Scott  Quadruple  Presses 


4  Deck 
2  Pages  Wide 

This  machine  prints  and  deliv¬ 
ers  folded,  four,  six,  eight,  ten, 
twelve,  fourteen  or  sixteen  page 
papers  at  a  speed  of  24,000  per 
hour,  twenty,  twenty-four,  twen¬ 
ty-eight  or  thirty-two  page  papers 
at  a  speed  of  12,000  per  hour, 
collect. 

It  will  print  seven  or  eight  col¬ 
umns  to  page.  Length  of  page 
23  9/T6  inches. 


CHANGES  THE  PUBLIC  MIND 


New*paper  Adverti*ing  Send*  People  to 
Florida  in  Summer 

“One  of  the  most  productive  newspaper 
campaigns  I  have  ever  known,”  was  the 
claim  made  this  week  by  William  H. 
Rankin  for  the  newspaper  advertising 
campaign  he  is  conducting  for  Hollywood- 
by-the-Sea,  Fla. 

Mr.  Rankin  said  he  is  spending  $60,000 
a  month  in  300  newspapers  in  this  one 
drive.  Despite  the  fact  the  copy  is  ap- 


WALTER  SCOTT  &  COMPANY 

Main  Office  and  Factory:  PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 

NEW  YORK  OFFICE:  1457  Broadway.  CHICAGO  OFFICE:  1441  Monadnock  Block 

Cable  Address:  WALTSCOTT  NEW  YORK 
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The  grouping  of  the  Chicago  Evening 
American,  Detroit  Times,  Wisconsin  News, 
(Milwaukee),  Boston  American,  Rochester 
Journal,  and  Syracuse  Telegram,  marks  a  for¬ 
ward  step  in  advertising  practice.  It  makes 
possible  standardized  service.  It  represents  the 
most  efficient  means  in  the  presentation  of 
markets,  media  and  data,  together  with  intelli¬ 
gent  personal  service. 

Elach  paper  in  this  group  is  in  itself  a  market 
worthy  of  cultivation.  Elach  city  represents 
real  advertising  responsiveness. 

As  a  combined  market  these  six  newspapers 
offer  an  ideal  try-out  held.  They  are  located 


in  cities  where  consumer  buying  habits  and 
jobber-dealer  conditions  vary  materially. 
Because  of  this  an  advertiser  interested  in 
national  distribution  can,  through  using  the 
group,  learn  at  once  how  his  product  will 
meet  with  national  acceptance. 

These  six  newspapers,  represented  in  the 
National  Field  by  one  organization,  offer 
standardized  merchandising  service  that  is  the 
maximum  of  efficiency  in  opening  up  a  terri¬ 
tory  or  in  extending  trade  already  under  way. 

Detailed  information  as  to  rates  and  circulation 
may  be  obtained  by  addressing  offices  listed 
below. 


EASTERN  OFFICE  IT  ESTERN  OFFICE  NEW  ENGLANDOFFICE 
2  Columbus  Circle  Hearst  RuUdinn  .5  W'inthrop  Square, 

New  York  Chicago  Boston 

R.  E.  BOONE  II.  A.  KOEHLER  S.  B.  CHITTENDEN 


BOSTON  AMERICAN 
CHICAGO  EVENING  AMERICAN 
DETROIT  TIMES 


ROCHESTER  JOURNAL 
SYRACUSE  TELEGRAM 
WISCONSIN  NEWS  (MILWAUKEE) 


i 


Better  Facilities  Mean  Products 
and  Results  that  are  Better 


WITH  the  combined 
factories  at  New 
York,  Dunellen, 
N.  J.,  and  London,  Eng¬ 
land,  R.  HOE  &  CO.,  Inq, 
has  enlarged  its  activities 
to  keep  pace  with  the 
acknowledged  leadership 
of  its  presses  throughout 
the  printing  world. 

Leadership  is  not  the  result 
of  accident.  Rather,  it  pro¬ 
ceeds  from  years  of  effort, 
guided  by  vision  and  devel¬ 
oped  with  the  aid  of  every 
known  natural  and  scientific 
improvement. 


Consider  the  leadership  of 
Hoe.  For  more  than  a  full 
century,  Hoe  builders  and 
Hoe  engineers  have  carried 
forward  this  work  of  design, 
development  and  manufac¬ 
ture  in  order  to  give  pub¬ 
lishers  and  printers  the 
greatest  advancements  and 
the  best  service.  As  a  result, 
practically  all  the  essential 
features  of  the  modern  press 
bear  the  stamp  of  R.  HOE 
&  CO.,  Inc. — a  hallmark  of 
quality  and  and  a  guarantee 
of  long  service. 


The  combined  Hoe 
Factories  in  New 
York  City,  in  Dun- 
ellen,  N.  J.,  and 
London,  England. 
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Where  Hoe  Presses  Are 
Maintaining  Hoe  Leadership 


NKVk  PLANTS 


SMAI.LKR  ROTARY  PRESSKS 


Cleveland  News-Leader 
Columbus  Dispatch 
Philadelphia  Inquirer 
Toronto  Mail  &  h'mpire 
Liverpool  Post  &  Mercury 


20  Superspeed  Ib-Pa^e  Units 
12  Superspeed  Ib-Page  Units 
12  More  Superspeed  Ib-Paf-’i  Units 
8  Superspeed  16- Page  Units 
16  2- Page  M’ide  Units 


l)(  )l  BLF^SEXTl  PLE  M  ACH I NES 


Hearst  Publications 
Philadelphia  Evening  Bulletin 
Baltimore  Sun 
Montreal  Gazette 
San  Francisco  Bulletin 
Odhams  Press,  Ltd. 
Auckland,  N.  Z.,  Herald 
Wellington,  N.  Z.,  Evening 
Post 

London  Daily  News 


10  Unit-Type  Machines 
34  Superspeed  16-Page  Units 
1  Unit-Type  Machine 
1  Unit-Type  Machine 
1  Unit-Type  Machine 
1  Machine 

1  Unit-Type  Machine 

1  Unit-Type  Machine 

2  Unit-Type  Machines 


DECUPLE  AM)  OC 

New  Orleans  Times-Picayune 

Atlanta  Constitution 
Canton  Daily  News 
Boston  Globe 
Boston  Post 
Scranton  Times 
Brooklyn  Times 
Hartford  Courant 
Miami  Herald 
Terre  Haute  Tribune 
El  Pais,  Havana 
Tokyo  Asahi  Shimbun 
Tokyo  Nichi  Nichi 
Hartford  Times 
E.  Hulton  &  Co.,  Ltd. 
Associated  Newspapers,  Ltd. 
De  Telegraaf,  Amsterdam 
South  Wales  Daily  News 

Sydney  Evening  News 
Melbourne  Argus 


SEXTUPLE 

Brooklyn  Daily  Eiagle 
Easton  Free  Press 
Schenectady  Daily  Gazette 
Schenectady  Union-Star 
Williamsport  Grit 
Savannah  Morning  News 
Sydney  Truth 
Sydney  Evening  News 
London  Morning  Post 
E.  Hulton  &  Co.,  Ltd. 


UPLE  MACHINES 

1  Superspeed  Decuple 

2  Su^rspecd  Decuple  Units 
1  Unit-Type  Decuple 

1  Unit-Type  Decuple 

1  Superspeed  Octuple 

2  Unit-Type  Octuples 
2  Superspeed  Octuples 
1  Superspeed  Octuple 

1  Octuple 

1  Unit-Type  Octuple 
1  Unit-Type  Octuple 
1  Octuple 

1  Superspecd  Octuple 

1  Unit-Type  Octuple 

2  Unit-Type  Octuples 
2  Unit-Type  Octuples 
1  Unit-Type  Octuple 
1  Unit-Type  Octuple 
1  Unit-Type  Octuple 

(  1  Superspeed  Octuple 
i  2  16  Page  Color  Decks 
1  Superspeed  Octuple 


MACHINES 

1  Superspeed  Machine 
1  Machine 
1  Machine 
1  Machine 

1  Unit-Type  Machine 

1  Unit-Type  Machine 

2  Unit-Type  Machines 
1  Superspecd  Machine 

3  Machines 
3  Machines 


El  Coinercio,  Lima,  Peru 
Braddock,  Pa.,  Daily  News 
Br<H)klyn  Chat 
Salina,  Kan.,  Journal 
Barre,  Vt.,  Daily  Times 
Michigan  City  News 
Bellingham  Herald 
Tampa,  Ela.,  Glolte 
Wessex  Associated  News 
North  Eastern  Daily  Gazette 
Birmingham  Post 
North  Queensland  Newspaper 
Co.,  Ltd. 

News  of  the  World,  Ltd. 
Br(X)klyn  Times 
Florida  Times-Union 
Hartford  Courant 
Springfield  State  Register 
Haverhill  Gazette 
Salem  News 
Boston  News  Bureau 
Nashville  Banner 
Wilmington  News  Journal 
Charlotte  Observer 
Fairchild  Press 
El  Sol,  Havana 
Chester,  Pa.,  Times 
Hastings  Observer 
Independent  Newspapers 
Westminster  Gazette 
St.  Clements  Press.  Ltd. 
Nottingham  Journal 


1  Quadruple  Machine 
1  3-Koll  Machine 
1  Quadruple  Machine 
1  32- Page  Simplex  Machine 
1  2-Roll  Machine 
1  Pony  Quad  Machine 
1  Quadruple  Machine 
1  Unit-Type  Quadruple 
1  Quadruple  Machine 
1  3-Roll  Machine 
1  4-Roll  Machine 
1  3-Roll  Machine 

1  4-Roll  Machine 

2  Superspeed  Units 

2  More  16-Page  Units 
1  16-Page  Octuple  Unit 
1  16-Pagc  Octuple  Unit 
1  16- Page  Sextuple  Unit 
1  16-Page  Unit 
I  16-Page  Unit 
1  16-Page  Unit 
1  16-Page  Octuple  Unit 
1  16-Page  Unit 
1  8-Page  Unit 
1  16-Page  Unit 
1  8- Page  Unit 

1  8- Page  Unit 

2  8- Page  Units 
4  8-Page  Units 
2  16- Page  Units 
1  8- Page  Unit 


MULTI-COLOR  PRESSES 


Philadelphia  Record 
Hearst  Publications 

Philadelphia  Inquirer 
Cleveland  News-Leader 
San  Francisco  Bulletin 
New  York  World 
I-a  Prensa,  Havana 
Sydney  News 


1  9-Cylinder  Machine 
S  3  24-Cylinder  Machines 
)  4  8- Page  Units 
1  24-Cylindcr  Machine 

1  15-Cylinder  Machine 
4  .Additional  Units 

2  Additional  Units 

1  4-Cylinder  Machine 
1  8-Cylinder  Machine 


MAGAZINE  PRESSES 


Street  &  Smith 
Better  Farming 
Newnes  &  Pearson 

Melbourne  Herald 
Sydney  Bulletin 


1  128-Page  Machine 
1  96-Page  Machine 
1  16-Page  Machine 
(  1  32-Page  Machine 
)  1  6-Page  Wide  Deck 
(  1  48-Page  Machine 
\  1  Color  Deck 
1  64-Page  Machine 


TELEPHONE  BOOK  PRESSES 
Jersey  City  Printing  Company  2  72-Page  Machines 


R.  HOE  &  GO.,  INC. 

504-520  GRAND  STREET,  NEW  YORK  CITY 


BOSTON 


CHICAGO 


LONDON 


DUNELLEN 


quickly  he  must  bow  to  the  opposition,  regular  worth,  unless  it  happens  to  he  th« 
“The  youngster  who  has  decided  upon  news  sensation  of  the  day  when  it  will 
newspaper  work  as  his  life  work  has  a  take  the  top  line,  exclusive  or  not. 
better  chance  for  fast  advances  now  than  Mr.  Irwin  does  not  hesitate  to  inakt 
he  ever  had.  He  has  more  ideas  and  is  suggsetions  to  any  dpartment  of  the  paper, 
untrammeled  by  traditions.  A  big  story  if  lie  believes  he  has  a  suggestion  which 
breaks,  the  youhtful  editor  jumps  on  the  will  enable  the  paper  to  go  forward, 
yarn  and  forgets  about  the  old  routine  Xot  enough  news  chiefs  recognize  the 
methods  of  covering  a  story,  and  in  the  trials  of  circulation  and  advertisement 
enrl,  his  prixluct  will  show  up  far  superior  getting,  he  believes. 

y  news  hardened  men  "The  circulation  and  ad  managers  of 
the  game  so  long  they  our  paper  get  every  idea  I  can  think  up 
to  help  them  put  over  their  work,”  he 
says. 

"[’•efore  every  edition  I  tell  the  circula¬ 
tion  men  what  the  headlines  are,  and  what 
stories  are  inside  which  will  bring  new 
judge  and  play  your  subscriliers,  and  where  boys  can  be  sent 
to  increase  sales.  I  think  the  suggestions 
here  age-old  are  appreciated.” 

’•  ^  The  only  press  agent  who  is  welcome 

ill  The  Journal  office  is  a  circus  advance 
.  man,  for  his  appearance  means  that  the 
paper  s  staff  goes  to  the  circus,  and  they  all  be- 
is  not  lieve  that  a  circus  is  news.  And  “Jimmy" 
Irwin  is  still  cnouph  of  a  kid  to  get  a  big 
v-f  a  circus. 


NEWSPAPER  MAKERS  AT  WORK 


are  skeptical.  A  young  man  will  be 
thusiastic  over  a  story  where  an  c 
man  will  overlook  angles  liecause 
thinks  it  commonplace.  Every  story 
good  story  to  a  young  man. 

“How  do  you  j 
news  ?”  he  was  asked. 

“That’s  another  place  wl 
traditions  hinder  modern  advances, 
have  no  set  values  for  stories. 

“Too  many  papers  are  edited  for  other 
newspaper  men  and  not  for  the 
readers.  My  judgment  of  value  is  not 

based  on  what  I  know  our  opposition  is  . . . 

going  to  do.  If  we  have  a  story  telling  of  q{ 

8,000  union  men  at  a  labor  picinc,  that 
story  will  get  one  of  the  four  lead  heads 
on  page  one.  It  won’t  sell  papers  on 
the  street,  but  it  will  bring  comment  and 
interest  from  about  7,500  homes,” 

Mr.  Irwin  has  two  hobbies.  One  is  his 
car.  The  other  is  the  makeup  of  the 
Journal. 

“A  good  looking  first  page  and  at¬ 
tractive  inside  is  a  tribute  to  the  man  who 
made  it,”  he  says.  “The  same  papers 
which  preach  to  merchants  to  let  tlie 
public  know  what  their  wares  are,  often 
have  editors  who  sit  back  and  neglect  to 
display  the  only  thing  the  paper  has  to 
which  is  half*  the  battle  for  sell— NEWS!  Headlines  tell  the  public 
macy.  And  I  like  to  meet  "  hat  the  paper  has  to  sell.  Every  edition 
the  reporters  rub  shoulders  shuold  be  of  different  and  distinctive 
Often  at  night,  when  it  isn’t  makeup  so  the. buyer  will  know  he  is  get- 
or'me  to  be  at  the  plant,  I  ^’”8  something  new,  fresh,  and  bright, 
th  the  police  reporters  on  a  How  is  the  public  going  to  know  a  papei 
has  an  exclusive  story  if  it  doesn’t  head- 
Mr.  Irwin  likes  a  good  fight  for  news,  ’t’ ”  ...  .  ^  • 

and  his  ingenuity  and  aggressiveness  in  ^  policy  has  made  a  fighting  or- 

obtaining  new  angles,  and  picture  angles,  Ranization  of  the  staff  of  Mr.  Irwin  s 
to  a  big  story  are  reflected  in  his  staff.  paper.  Each  member  knows  that  if  he 
“I  have  burglarized  to  get  news,”  he  “sews  up”  a  story  it  will  have  twice  its 


‘Reactionaries  Won’t  Do” — JAMES  W.  IRWIN 


INVESTIGATE  ERIE 


JAMES  \V.  IRWIN’  is  22  years  old.  news  room  from  7:30  in  the  morning 
That  may  not  be  important,  but  it  until  the  final  edition  has  gone,”  says  Mr. 
may  be  important  that  at  what  might  be  Irwin. 

called  tender  years,  Mr.  Irwin  is  manag-  “He  can’t  keep  in  fighting  trim  and  on 
ing  editor  of  the  lVi.<!consin  State  Journal,  his  toes^  unless  he  knows  every  major 
tile  leading  newspaper  in  Madison,  the  story  going  over  the  desks,  and  is  ready 
Wisconsin  cajiital.  to  jump  into  the  beginning  of  a  big  story 

One’s  first  surmise  might  be  that  Mr.  when  the  cl  ' 

Irwin  was  bred  in  the  newspajier  busi-  “Only  co 
ness  and  so  arrived  at  newspaper  maturity  room  bring 
at  an  early  age.  The  truth  is  to  the  con-  ganization, 
trary.  Mr.  Irwin  was  engaged  as  a  cub  news  supn 
reporter  May  1,  1922,  ancl  completed  his  the  people 
mad  dash  for  the  top  of  his  heap  October  with,  too. 

1,  1924,  a  matter  of  two  years  and  four  necessary  1 
months.  hob-nob  w 

That  scjme  primal  urge  had  to  do  with  good  yarn.’ 

Mr.  Irwin’s  career  seems  apparent.  He 
abandoned  a  geological  engineering  course 
in  the  University  of  Wisconsin  in  his 
sophomore  year  to  take  up  a  newspajicr 
career.  He  did  not  begin  by  getting  a 
job.  He  burned  his  breeches  and  haunted  said,  “but  that  was  when  I  was  a  reporter, 
the  State  Journal  office  daily  until  I  don’t  approve  of  it.  That  stuff  may  go 
Kenneth  Duncan,  then  managing  editor,  in  metropolitan  districts,  but  in  a  city  of 
gave  him  a  job.  50,000  we  can’t  resort  to  such  tactics  un- 

“Any  one  who  wants  to  be  a  newspaper  less  we  are  actually  dealing  with  crooks, 
man  as  badly  as  you,  should  have  a  “We  are  always  sympathetic  when  it 

chance,”  said  Mr.  Duncan,  surrendering  comes  to  news  concerning  boys  and  girls 
in  despair  after  three  weeks  of  importun-  under  age.  If  they  are  in  trouble  for  the 
ing.  So  Jimmy  became  a  cub  at  $10  a  first  time,  we  kill  all  names  and  addresses 
week.  without  a  request  for  suppression.  That’s 

As  a  reporter  Mr.  Irwin  followed  the  the  only  time  when  we  don’t  print  all  the 
usual  course  from  police  reporter  to  city  news.” 

hall,  the  courts,  commerce,  and  finally  Asked  alxiut  the  opportunity  for  a 
education,  in  a  university  city.  Nine  young  man  in  the  newspaper  world,  Mr. 
months  brought  a  vacancy  in  the  chair  of  Irwin  said. 

the  city  editor,  and  the  cub  reporter  got  “He  has  all  the  chance  in  the  world, 
it.  In  this  job  his  aggressive  and  keen  Newspaper  owners  realize  that  under 
administration  put  him  in  line  for  higher  present  day  competition  a  man  with  re¬ 
authority.  actionary  ideas  cannot  handle  managing, 

Mr.  Irwin  is  easy  to  talk  to  if  you  want  city,  or  news  editors’  posts, 
to  get  his  ideas  about  the  making  of  a  “'The  afternoon  paper  news  executive 
newspaper,  but  he  is  more  reticent  when  must  be  competent  to  give  snap  judgment 
he  knows  he  is  being  interviewed.  on  the  worth  of  a  story  and  have  his 

“.\  managing  editor’s  place  is  in  the  judgment  stand  up.  If  he  can’t  think 


Before  selecting  your  newspaper 
for  covering  this  rich  section  of 
Pennsylvania,  The  Erie  Dispatch- 
Herald  passed  its  only  competitor 
in  the  .A.B.C.  circulation  audit  a 
year  ago,  and  now  leads  the  field 
by  a  considerable  margin. 

This  over-turn  has  been  brought 
about  by  public  good  will — The 
Dispatch-Herald  employs  no  con¬ 
tests  or  other  extraordinary  circu¬ 
lation  methods.  Ask  anybody  in 
Erie  about  the  city’s  newspapers. 

Erie,  Pa.,  Dispatch-Herald 

Wm.  A.  Hendrick,  Publisher 
Louis  Benjamin,  Gen.  Mgr. 

Chas.  H.  Eddy  Co.,  Representatives 
New  York  Boston  ChicagTo 


IDrooks  Flexitype 
Dry  Mats  guarantee 
a  Perfect  Print 


Tilden  to  Cover  Tennis  Events 

IN  DAILY  SIGNED  DISPATCHES 
^  ill  Report  Following  Davis  Cup  Tournaments 

AMERICAN  ZONE  FINAL  ROUND 
Boston,  Aug.  20-22 

INTER-ZONE  FINAL  ROUND 
New  York,  Sept.  3-5 

Will  Play  in  and  Comment  on 
NATIONAL  SINGLES— NATIONAL  DOUBLES 
DAVIS  CLP  CHALLENGE  ROUND 


Brooks’  Flexitype 
Dry  Mats 


Speed  -  Uniform  shrinkage 
in  conditioning 

These,  combined  with  beauty  of  print  and  half  tones,  mal 
faithful  companion  of  Stereotypers  who  pride  themselves  on 

Sold  only  by 


Simplicity 


Each  with  Signed  Resume 


For  Terms  Wire 


BROOKS  PAPER  COMPANY,  St.  Louis,  U.  S.  A. 


PHILADELPHIA,  PA. 


INDEPENDE.M.X  SQUARE 
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Fort  Wayne’s  ^'Newspaper  Mansion” 

Home  of  the  NEWS-SENTINEL 


Three  quarter  of  a  million  dollar  plant  from  which  will  be  published 

THE  NEWS-SENTINEL 

Fort  Wayne's  ^^Good  Evening"  Newspaper 

Equipped  with  a  five  unit  Goss  high  speed  press,  a  fifteen  machine 
I  battery  of  linotypes  and  two  Ludlow  Display  casters,  the 
NEWS'SENTINEL  in  its  splendid  new  home  will  be  even  more 
thoroughly  equipped  to  serve  the  entire  FortW  ayne  trading  territory. 

The  growth  of  the  NEWS'SENTINEL  within  Covering  its  territory  with  one  of  the  densest 
a  few  years  from  third  to  first  place  in  its  field  per  capita  distributions  in  the  nation,  the 
has  been  one  of  the  outstanding  phases  of  Indiana  NEW^SENTINEL  belongs  on  every  list, 
newspaper  achievement. 

Circulation  Now  Over  42,000 


Represented  by 

THE  ALLEN  KLAPP  CO. 

CHICAGO  NEW  YORK  KANSAS  CITY  DETROIT  ST.  LOUIS 


I  f 


A  Linotype  exa 

Single  or| 
One,  two  (/, 
With  or  will 
Either  30  or  \ 


SINGLE  DISTRIBUTION 


fn 


standard,  int 


by  the  same; 


COMPOSED  E 


One,  Two  or  Three  Standard  Main  Magazines 
One  Standard  Auxiliary  Magazine 

(Interchangeable  with  other  Linotypes) 

All  magazines  operated  by  a  single 
power-driven  keyboard 
You  can  buy  a  Model  8  or  14  with  only  one  magazine 
and  your  own  operator  can  add  the  second  and  third 
magazines  at  any  time. 


Mergenth^ 


SAN  FRANCISCO 

CANADW^ 

Agenciet* 


Model  8 

One,  Two  or  Three  Standard  Main  Magazines 

(Interchangeable  with  other  Linotypes) 

Model  14 


quickly  ch 


f 

i 


Thr  Model  2f*  i.<i  the  fame 
lit  the  Model  2i  utth 


EABILITY 


llQk^W 


mted  to  every  purpose 


orle  distribution 


0  ofciain  magazines 


witlkiliarv  magazines 


jrwiaxinunn  measure 


MULTIPLE  DISTRIBUTION 


riiAi^ 

Bri 

► 

ADIA-I! 

enciet 


Model  2S 

Two  Standard  Main  Magazines 

(Interchangeable  with  other  Linotypes) 

Faces  from  Both  Magazines 
Mixed  in  the  Same  Line 

Model  26 

Two  Standard  Main  Magazines 
Two  Standard  Auxiliary  Magazines 

(Interchangeable  with  other  Linotypes) 

Faces  from  All  Magazines 
Mixed  in  the  Same  Line 


925 


0  Si 


York 

^  NEW  ORLEANS 

t,  TORONTO 

L. . 
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DEPARTMENT  STORE  FAVORITISM 

CONSIDER  another  phase  of  the  Pattee  depart¬ 
ment  store  advertising  revelations ! 

Mr.  J.  C.  Pattee,  as  our  readers  know,  is  the 
sales  director  of  the  great  Nevvcomb-Endicott  store  in 
Detroit.  In  his  o<ld  moments  Mr.  Pattee  devotes 
liimself  to  writing  or  speaking  in  behalf  of  direct-by¬ 
mail  methods,  holding  newspajH-T  advertising  up  as  a 
horrible  e.\ami)le  of  economic  waste.  His  effusions 
have  been  broadcast  to  department  store  pro¬ 
prietors  in  elaborate  broadsides  which  Mr.  Pattee,  on 
iiis  personal  letterhead,  represented  was  his  own  gentle 
philanthropy,  inasmuch  as  he  “had  no  service  to  sell.” 
Editor  &  Publisher  is  frankly  of  the  opinion  that 
Mr.  Pattee’s  mail  campaign  has  been  promoted  by 
direct-by-mail  interests  that  do  have  something  to 
sell. 

This  gentleman  tells  his  brother  department  store 
proprietors  of  the  alleged  Newcomb-Endicolt  method 
of  yielding  “service”  to  the  good  people  of  Detroit. 
If  the  store  has  some  particularly  interesting  and 
advantageous  bargains  to  offer  does  it  herald  them 
for  all  eyes?  No,  indeed!  According  to  the  Pattee 
formula  the  game  is  to  circulate  through  the  mails 
invitations  to  a  select  “inside”  few  a  tip  that  some¬ 
thing  rich  and  juicy  is  on  sale  and  if  the  privileged 
holder  of  the  invitation  will  present  himself  at  a  cer¬ 
tain  hour  and  place  he  shall  have  prior  claim  upon 
this  merchandise.  After  the  bargains  have  been 
creamed,  goods  thoroughly  thumbed  by  specially 
favored  customers,  the  dear  old  general  public  can  be 
invited  in  by  newspaper  advertisements  to  gather  up 
the  leavings. 

How  much  of  this  astigmatic  business  policy  is 
Pattee  talk  or  how  much  of  it  is  Newcomb-Endicott 
practice  is  in  doubt,  but  we  are  very  certain  that 
w  hen  the  women  of  any  city  penetrate  the  fact  that 
a  ilepartment  store  has  a  list  of  customer  favorites 
they  will  mete  out  sure  and  swift  retaliation.  It  is 
small  business.  It  breaks  conlidence.  No  merchant 
who  seeks  to  cater  to  popular  trade  and  deal  candidly 
with  all  comers  can  afford  to  practice  it. 


Which  reminds  us  of  a  conversation  in  Editor  & 
Publisher  office  several  years  ago.  The  publisher 
of  a  middle-west  newspaper  told  us  of  his  experiences 
with  the  department  stores  of  his  city.  “For  years,” 
said  he,  “they  whip-sawed  the  newspapers  of  our 
town.  They  were  organized ;  we  were  lighting.  They 
would  go  to  my  rival  publishers  and  break  their 
rates  by  increasing  contract  lineage  for  the  coming 
year,  and  then  fall  upon  me.  Most  of  the  time  our 
editors  were  terrorized  by  them ;  we  were  constantly 
being  called  upon  for  special  favors.  For  years  I 
knew  that  I  was  building  up  these  stores  at  actual 
loss  to  my  paper.  There  were  times  when  the  rate 
did  not  cover  cost  of  printing." 

It  took  our  friend  a  long  time  to  make  up  his 
mind,  but  the  day  arrived  when  he  called  upon  his 
department  store  customers  and  informed  them  in¬ 
dividually  that  the  “jig  was  up.”  There  was  a  short 
period  of  battle,  during  which  small  specialty  stores 
increased  their  space.  .\s  there  was  no  real  depart¬ 
ment  store  profit  involved  the  publisher  lost  no 
money  on  that  side.  They  came  back  at  rates  which 
provided  profit  for  the  paper.  They  came  back 
because  the  paper  had  power  in  the  community  that 
the  stores  could  not  ignore. 

Just  how  many  department  stores  have  been  built 
up  to  huge  success  on  newspaper  advertising  in  the 
United  States  with  the  newspaper  carrying  actual 
loss  on  the  business? 


The  Newcomb-Endicott  Company  of  Detroit  is 
not  half  so  far  off  the  track  as  Mr.  Pattee  would 
have  us  believe.  We  notice  first-rate  copy  for  that 
store  appearing  regularly  in  the  Detroit  newspapers; 
just  the  other  day  there  was  a  double-truck  spread 
that  would  do  credit  to  any  department  store.  In 
fact,  all  the  department  stores  of  Detroit  are  using 
greater  space  in  the  new-spapers  than  ever  before. 
The  am.azingly  increased  use  of  space  in  newspapers 
by  Detroit  specialty  shops  may  have  something  to 
do  with  it.  Detroit  is  much  too  lively  a  city  to 
indulge  mail-order  favoritism  schemes  or  be  hindered 
in  its  trade  by  stage-coach  publicity  methods. 


He  becometh  poor  that  dealeth  with  a  slack 
hand;  hut  the  hand  of  the  diligent  maketh  rich; 
he  that  gathereth  in  summer  is  a  wise  son; 
hut  he  that  sleepth  in  harvest  is  a  son  that 
rauseth  shame.  Proverbs;  X,  4-5. 


THIS  IS  EXACTLY  HOW 

^^U'OW  can  a  movie  company  use  the  newspapers 
11  for  a  national  advertising  campaign?”  asks 
one  of  Gen.  Will  H.  Hays  young  press 
gentlemen.  “If  an  amusement  concern  should  ap¬ 
propriate  $2(XJ,(XJ0  for  a  national  campaign  and  use 
it  in  a  magazine  or  two  it  is  simple  enough,  but  if 
it  were  to  attempt  to  apply  it  to  newspapers  every 
newspaper  would  have  to  be  used.  We  couldn't  splash. 
If  we  should  omit  one  newspaper  in  a  city  the  picture 
would  lie  ‘panned’  by  the  critic  of  that  newspaper.” 

The  latter  statement  is  absolutely  false  as  regards 
the  average  newspaper. 

It  may  interest  this  press  agent  to  know  that  an 
advertiser  may  buy  a  full  page  in  every  daily  news¬ 
paper,  morning  and  evening,  of  the  United  States 
for  approximately  $2(K),000;  He  may  buy  two  full 
pages  in  every  Sunday  newspaper  of  the  United 
States  for  the  same  amount.  The  daily  papers  will 
have  a  total  circulation  of  33,061,320;  the  Sunday 
pajiers  will  have  a  circulation  of  23,078,648. 

Columnists  who  write  about  themselves  and 
their  personal  friends  might  at  least  take  pains 
to  have  very  interesting  experiences  with  very 
interesting  people. 

GUIDE  LINES  AND  ALL 

SO  keen  is  the  appetite  of  the  editor  of  the  Atlantic 
City  (N.  J.)  Sunday  Gazette  for  press-agent 
hand-outs  that  in  a  recent  issue  of  his  paper  he 
not  only  published  a  free  advertisement  for  the 
“Ideal”  type  of  boiler,  manufactured  by  the  American 
Radiator  Co.,  but  actually  ran  the  guide  line  the  press 
agent  had  put  over  the  “story,”  releasing  it  as  of  a 
certain  date.  Incidentally,  the  release  notice  date  was 
three  weeks  prior  to  the  publication.  This  is  the  sort 
of  stuff  that  makes  the  “easy  money”  boys  tell  their 
clients  that  they  can  get  “anything  printed  in  news¬ 
papers.” 
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BOYS  AS  FRIENDS 

There  are  publishers  who  regard  their  relation¬ 
ship  with  newsboys  as  purely  commercial 
They  do  not  understand  boy  nature  and  thei- 
have  not  analized  their  business. 

Do  something,  however  simple  it  may  be,  for  these 
lads  w  ho  mean  so  much  in  your  success !  Let  every 
newsboy  in  your  city  know,  by  practical  demonstra¬ 
tion,  that  in  you  there  is  an  unfailing  friend — some- 
one  who  will  understand,  forgive,  give  a  hand, 
whether  the  boy  be  right  or  wrong.  If  all  the  boy 
has  gone  out  of  you,  if  you  have  forgotten  how  to 
play  kid-fashion,  if  you  are  so  far  lost  to  the  ele¬ 
mental  things  of  life  that  childish  mischief  seems 
malicious  and  a  freckled  smile  carries  no  special 
humor  to  your  breast,  then  for  business  reasons,  all 
humanitarian  principles  aside,  see  to  it  that  a  robust 
chap,  who  knows  how  to  both  laugh  and  weep,  is 
“on  the  job”  downstairs. 

A  boy  will  fight  for  a  friend. 

Xcw  York  American  uants  the  postal  service 
put  on  a  "business  basis,”  but  it  seems  to  us 
that  that  is  what  is  the  matter  with  it.  Might 
just  as  well  talk  about  making  public  schools 
show  a  dollar  profit.  The  postal  department 
“losc.s”  money,  and  it  should. 

NOT  A  CANCER  “CURE” 

SOME  dangerous  statements  have  been  going  the 
rounds  recently  about  a  “new  cancer  cure." 
Some  editors  have  been  careful  not  to  suggest 
“cure”  in  relation  to  the  announcement  from  Eng¬ 
land  th.at  the  cause  of  cancer  has  been  discovered  in 
a  microbe  too  small  to  be  seen  with  even  a  powerful 
microscope,  but  others  have  not  been  so  careful. 

Perhaps  the  official  statement  of  the  American 
Society  for  the  Control  of  Cancer  will  be  helpful  to 
editors : 

“Information  given  to  the  public  by  cable  from  England 
to  the  effect  that  the  cause  ot  cancer  has  been  found  in  an 
ultramicroscopic  germ  should  lead  no  one  to  suppose  th  ..  tkt 
methods  of  dealing  with  this  disease  hitherto  developed  by 
the  scientific  world  are  about  to  be  superseded.  There  is  no 
reason  whatever  to  relinquish  the  vigilance  in  seeking  to  du- 
cover  cases  of  cancer  in  their  earliest  stages  and  in  delayinf 
yie  radical  treatment  by  surgery  and  radiation  which  tbo 
foremost  students  of  cancer  have  come  to  look  upon  ai 
standard  procedures. 

“What  has  been  discovered  in  England  is  apparently  the 
causative  agent  of  a  particular  kind  of  tumor  in  certain 
animals.  This  is  a  long  way  from  furnishing  ground  for  the 
opinion  that  cancer  in  human  beings  is  due  to  the  same  or  i 
symilar  parasite,  or,  ^  in  fact,  to  any  microorganism  whatever. 
Still  more  remote  is_  the  possibility  that  the  discovery  wdl 
lead  to  the  preparation  ot  a  specific  cure  for  the  diseax 
called  cancer, 

“The  best  security  which  is  afforded  to-day  against  cancr 
lies  in  the  earliest  possible  recognition  of  the  disease  and  tk 
prompt  employment  of  skilful  surgeons  and  radiologists.” 

Brown  eggs  are  sold  at  a  premium  in  Boston; 
white  eggs  are  sold  at  a  premium  in  New 
York.  Advertising  try-out  campaigns  that  do 
not  take  local  conditions  into  consideration 
are  not  try-outs  at  all. 


JUSTIFIED  CENSURE 

A  JUDGE  in  the  Superior  Court  of  Pittsfield. 
Mass.,  scored  as  “contemptible”  the  conduct 
of  a  jury  that  had  given  to  newspaper  reporters 
their  reasons  for  a  disagreement.  According  to  ok 
newspaper,  the  jury  was  influenced  by  the  fact  that 
the  defendant  was  a  widower  with  six  children.  The 
judge  might  justifiably  have  rebuked  the  editors  who 
published  the  comments. 

Our  system  of  justice  will  break  down  if  that  sort 
of  interference  is  to  be  indulged.  The  court  systes 
has  inherent  and  acquired  weaknesses  enough.  Lifr 
gation  is  perilous  enough.  Jury  duty  is  sufficienth 
irksome.  Justice  is  sufficiently  doubtful.  Do  not  add 
to  the  blind  goddess’  stumbling  the  dangerous  elemtm 
of  publicity  for  the  naturally  secret  processes  of  the 
jury  room!  Will  you  sit  as  a  juror  if  your  reasoW 
for  finding  for  or  against  a  litigant  are  to  be  puh- 
lished?  Will  you  submit  your  case  to  a  court 
loosely  conducted  ? 

Comic  strips  that  carry  a  brand  of  slang  that 
is  unintelligible  to  anyone  save  a  race-track 
tout  or  a  Broadway  weasel  mu.st  be  amusing 
to  ordinary  work-a-day  mortals?  Are  such 
strips  edited,  and  if  so  by  whom? 
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Times,  is  now  with  the  display  advertising 
DCDCOKiAic  department  of  the  .-Jt/aii/u  Oc’orgiuM.  Kay 

PERSONALS  Bright,  farmerly  of  Houston,  succeeds 

Mr.  Gould. 

]  Herbert  D.  Brauff,  formerly  vice-presi- 

r  \V.  SCRIPPS  arrived  in  Xew  York  dent  and  managing  editor  of  the  Reading 
harbor  this  week  aboard  his  yacht  (Pa.)  has  joined  the  staff  of  the 

"Ohio”,  and,  while  it  is  being  repaired,  he  Altoona  Tribune  as  business  manager, 
is  visiting  his  son  Robert  P.  Scripps  at  Walter  D.  Goss  has  resigned  from  the 
Ridgefield,  Conn.  Pical  advertising  department  of  the  Xciv 


Times,  is  the  president  of  the  Oklahoma 
Press  .\ssocia- 


is  visiting  ms  son  Robert  f  .  bcripps  at  Walter  D.  Goss  has  resigned  from  the 
Ridgefield,  Conn.  Pical  advertising  department  of  the  Xciv 

Roy  W.  Howard  left  Xew  York  this  Tork  Herald  Tribiou’  to  join  the  Famous 
week  on  a  two  months  trip  to  Asia,  where  I’layers-Lasky  Corporation  as  a  moving 
he  will  visit  Japan,  China,  and  Russia,  picture  actor. 


studying  Eastern  conditions. 


J.  H.  Buckley  has  resigned  from  the 


E.  S.  Lambright,  editor  of  the  Tampa  t  hicago  office  of  the  Xeie  York  Herald 
(Fla.)  Tribune,  is  spending  a  fortnight’s  Tribune,  effective  Aug.  22  to  take  over 
vacation  in  Xew  York.  the  Chicago  office  of  the  Xeie  York 


vacation  in  Aew  lork.  ine  cr 

Roy  G.  Watson,  former  proprietor  of  arid. 

the  Houston  (Tex.)  Post,  is  building  u  A.  G 

$100,000  home  at  Asheville,  X.  C.  3  ac’s-i 


G.  Carter,  formerly  with  the  Joplin 
Xexi's-Hcrald  and  Globe,  has  joined  the 


i  with  a  reserve  aviation  squadron  at  San 
ASSOCIATION  CHIEFS  |  Hiego. 

_ !  Oscar  Sendel  has  resigned  from  the 

..  Foirmont  (Minn.)  Daily  Independent 
II.^KOLD  HUBB.\RD,  18-year-old  editorial  staff  and  gone  to  a  Green  Bay 
city  editor  of  the  Kingfisher  (Okla.)  (Wis.)  paper. 

Times,  is  the  president  of  the  Oklahoma  Miss  Ferdina  Reinholt,  a  recent  grad- 
.  -ASSj^ia-  department  of  journalism  of 

tion.  Group  Two.  University  of  North  Dakota  and  so- 
He  IS  the  young-  ejety  editor  of  the  Bismarck  Daily 
cst  person  ever  to  Tribune,  has  become  assistant  editor  of 
hobl  this  position  ,i,c  wiiiiston  (X.  D.)  Herald. 
during  the  four 
year’s  of  the 

group’s  existence.  HOLDING  NEW  POSTS 

has  only  been  in  ^^CIFF'GRD  H.  RUSSELL,  formerly 
newspaper  work  ^  managing  editor  of  the  Taribault 
a  year.  He  be-  (Minn.)  Dai’/y  Aenw,  now  assistant  editor 
came  citv  editor  the  ^lankato  Daily  Tree  Press. 
of  the  Times,  (1.  M.  Sessions,  formerly  sports  editor 
owned  and  oper-  of  the  Siou.r  Falls  (S.  D.)  -Argus-Leadcr, 
ated  by  his  father,  now  state  news  editor. 

II.SROLD  (..  H.  Hubbard,  Earl  B.  Detsch,  from  Reading  (Pa.) 


HOLDING  NEW  POSTS 


newspaper  work 
a  year.  He  be¬ 
came  city  eilitor 
of  the  Times, 
owned  and  oper- 


Julian  S.  Mason,  managing  editor  of  H^tAdnson  (Kan.)  \e%s.'s- Herald  ad- 
the  Xew  York  Herald  Tribune,  is  spend-  staff.  ate<f  by  his  father,  now  state  news  editor, 

ing  a  month’s  vacation  at  Small  Point,  H-  Dunlap,  advertising  manager  of  If  .SROLD  Hl’BB.\RD  (..  H.  Hubbard,  Earl  B.  Detsch,  from  Reading  (Pa.) 

Me.  -l/wwii  (Fla.)  Daily  .\ezvs.  is  on  a  and  brother,  C.  Times,  to  news  staff  Atlantic  City  (X. 

W  J  Conners  Sr  editor  of  the  weeks’  trip  to  Xew  York  City,  Bos-  S.  Hubbard,  immediately  following  grad-  |.)  Daily  Press. 

Buffalo  Courier  and  Star,  lias  purchased  Hampshire  and  other  northern  nation  from  high  sch.wl  at  Wakita Okla.  Raymond  Hottelle,  from  Philadelphia 

a  new  speed  boat,  “Miss  Palm  Beach”,  1'*  '’'^.  Fie  is  not  a  graduate  or  a  former  Vnr//i  American,  to  editorial  staff  At- 

which  he  will  use  at  his  Florida  home  -  he  sa  s  ^  journalism  school.  But,  City  Daily  Press. 

next  fall  and  winter.  r  .  d  ,  THE  EDITORIAL  ROOMS  “I  have  an  irrepressible  desire  to  learn 


Buffalo  Courier  and  Star,  lias  purchased  ’"V-  nampsnire  anu  otner  nortnern  uauon  irom  nign  scn,«i  at  axita  v  iKia. 

a  new  speed  boat,  “Miss  Palm  Beach”,  l<>o*s.  Ffe  is  not  a  graduate  or  a  former 

which  he  will  use  at  his  Florida  home  -  sa  s  ^  journalism  school.  But, 

next  fall  and  winter.  r  ■  d  ,  THE  EDITORIAL  ROOMS  “I  have  an  irrepressible  desire  to  learn 

John  C.  Shaffer,  publisher  of  the  Rocky  an,i  make  irnod  ” 

Mountain  Nc7i’S  and  the  Denver  Times,  ^^'ILBUR  FORREST,  Paris  cor-  _ 

was  host  recently  to  Will  H.  Hays,  who  ”  respondent  of  the  Xew  York 

visited  Mr.  Shaffer's  ranch,  Ken-Caryl,  Herald  Tribune,  sailed  this  week  from  pri.te.  has  also  joined  the  Tribune  staff, 
near  Denver  Xew  York  to  resume  his  duties  abroad  J,,hn  M.  Cleary,  Trenton  Times  re¬ 


near  Denver 


TfRS.  F:DXA  BOWEX  GROVER  of 
Randolph,  N.  Y..  to  William  E. 
Martin,  editor  of  the  Canadian  sections 


Park,  publisher  of  the  ^l**^*^  t"®  months  in  the  United  States,  porter,  is  engaged  to  marry  M  iss  Mar-  of  the  IJufFalo  Coufier,  in  Warren,  Fa. 


Ralciiift  (X.  C.)  Times,  was  the  prin-  J'^rrest,  who  had  been  in  hrance  garet  M.  Caullet  of  Trenton. 

cipal  sjKaker  last  week  at  dedication  of  knoS^ge^’  of^'tlSs  ^^s  resigned  a 

Pou  chapel  on  state  prison  farm  near  irtfbened  Ins  knowledge  ol  things  •  .^  7,  7-- 


Charles  S.  Cantwell,  telegraph  editor 


freshened  his  knowledge  of  things  Kaph  Edgar  h^  resigned  as  a  reporter  of  the  Ogdensburg  (X.  \ .)  Re  publican- 
American  bv  a  lO.OOO-mile  tour  of  the  for  the  rre.i/mi  Tiwicj  in  order  to  study  Journal  to  Miss  Helen  Elizabeth  Dii- 
countrv  and' interviews  with  leaders,  in-  'aw.  He  will  enter  the  University  of  «5rule,  .\iig.  1. 


JntTl)  thl^Bu^nerF^^blfiilnV""  "'S'  PreslE'’ C^^life';  Vke-PresU  P'^tsburgli  in  Septe'mber’.  """"  "  " 
panv  of  Oslo,  Xorway,  and  a^member^f  .  George  R  Dye,  former  assistant  city 

the  Nnru/winn  Press  Assr^i^tmn  is  in  Beriah  Brown,  formerly  editorial  editor  on  the  I  rent  on  limes  and  at 


the  Xorw^ian  Press  .\ssociation  is  in 
Minneapolis,  gathering  material  for  a 


ittsburgh  in  September.  W  illiam  E.  Barrett,  of  Denver,  Rockv 

George  R.  Dye.  former  assistant  city  district  advertising  and  pub- 

ifnr  nn  .he  Tree/  'rt  „  nn.^  -if  !'*■'(>  maiiagCr  fOt  tllC  \V  eStlllghoilSC 


writer  and  managing  editor  of  the 


history  of  Xorwegians  in  America  He  (Wash.)  Post-Intelligenecr,  has  Charles  A.  Eaton  in  Washington,  D.  C., 

will  also  inspect  newspaper  plants  m  Coupeville  (Wash.)  Island  is  engaged  to  marry  Miss  Miriam  C. 

Chicago,  Cleveland,  Philadelpliia  and  Xew  ^nunty  Times.  Leland,  of  Trenton. 


eoiior  on  me  i  rt-mm,  i  .v  ami  ai  Rlectric  and  Manufacturing  Compaiiv.  to 
present  secretary  to  Representative  Miss  Christine  M.  Rollman  of  Denver. 
Charles  A.  Eaton  m  Washington,  D.  C.,  . 

is  engaged  to  marrv  Miss  Miriam  C.  ,  F*arker,  assistant  city-editor 

I  el  iiul  of  Trenton  '  of  the  Gary  (Ind.)  Post-Tribune,  to  Miss 


Louis  Larson  of  the  .Siou.r  City  Miss  Helen  Taylor  of  the  Chicago 
(Iowa.)  Tribune  editorial  staff  spent  his  Daily  Journal  staff  has  resigned  to 
cation  at  Minneapolis  and  Chicago.  manage  an  apple  farm  near  Waukesha,  WITH  THE  SPECIALS 

Fred  Pitts,  assistant  to  the  managing  Wis.,  which  she  recently  purchased.  .  x- i  .  rr-tT .  /xt  xr  ^  ..t-cct-xt 

itor  oi  the  Buffalo  Evening  Xews,  lis  William  Jenkins  of  Detroit  and  C'Vpp  u 

a  summer  camp  m  the  Adirondacks.  Herman  W.  Spencer  of  Tarkio,  Mo.,  „  appointed  Howland  & 


Isobel  Douglass  of  Boone,  Iowa. 


Former  Lieut.  Gov.  Frank  A.  Day,  (‘owa.;  /  rmime  eaitonai  start  spent 
editor  of  the  Fairmont  (Minn.)  Daily  '^cation  at  Minneapolis  and  Chicago. 
Sentinel,  is  recovering  from  an  operation.  Fred  Pitts,  assistant  to  the  manag 


WITH  THE  SPECIALS 


Fred  W.  Kennedy  assistant  professor  ot  editor  oi  the  Buffalo  Evening  Xews,  as  William  Jenkins  of  Detroit  and  u  •  .  i  u  1 

journalism  at  the  University  o*f  Washing-  ^  summer  camp  m  the  Adirondacks.  Herman  W.  Spencer  of  Tarkio,  Mo.,  „  appointed  Howland  & 

U  i,  n,aki„8  hU  annual  LUcBo.  G«,rg.  W.  Foster,  real  estate  editor  ol  have  joined  the  sail  ot  the  C«roJ<,  MIy  '  ?»  STirk  an'd '^00™'’"' 

in’ his  capacity  as  field  manner  of  the  ‘he  Buffalo  Courier,  has  gone  to  Ogdens-  Journal  as  reporters.  .ii  tatives  in  New  York  and  Chicago. 

Washington  Press  .\ssociation.  Mr.  burg.  X.  Y.,  for  his  vacation.  Ernest  B.  1 1 unter  has  resigned  as  man-  ,,  B  Silk  for  several  years  on 

Kennedy  expects  to  be  absent  from  the  Mary  F.  Xash,  Sunday  editor  of  the  aging  editor  of  the  Greensboro  (N.C".)  advertising  sta  o  the  Linvel 

University  for  about  six  weeks.  Buffalo  Courier,  returned  from  a  vaca-  Daily  Record  to  become  director  of  the  <■  "'(rn  r-t  i  i.oCn  iwii  veiling  ^e  cr  is 

F.  M.  Keffer  of  the  Van  Xuvs  (Calif.)  tion  in  Algonquin  National  Park,  Can-  news  department  of  the  Greensboro  u" stim^ffiLTf  Brvant  ^GHffith^^ 

News  and  Mrs.  Keffer  are  on  a  trip  to  ^da,  with  thrilling  bass  and  trout  stories.  (X.  C.)  Daily  Nezvs.  sonSne  ya  •  G  t  &  B  un 


Europe,  and  expect  to  be  away  until  early  Harry  T.  Brundidge,  reporter  on  the  W.  R.  Beaumier  has  rejoined  the  San 
'all-  staff  of  the  St.  Louis  Star,  visited  New  Antonio  Express  reportorial  staff  and 

Henry  J.  Allen,  editor-in-chief  of  the  York  this  week  with  Mrs.  Brundidge  and  Tom  Crooks,  former  Express  police  re- 
lYichita  (Kan.)  ’  Beacon  and  former  their  young  son.  •  porter,  has  resigned  to  go  with  the  San 


W.  R.  Beaumier  has  rejoined  the  San 


Boston  office  of  Bryant,  Griffith  &  Brun¬ 
son,  Inc. 


governor  of  Kansas,  was  the  principal 
Waker  at  a  memorial  service  held  in 
Kansas  Citv.  in  honor  of  W.  I.  Brvan. 


Ralph  Reed  Wolfe,  editorial  writer  on  Antonin  Light. 
le  staff  of  the  Hartford  (Conn.)  Paul  M.  Vis 


porter,  has  resigned  to  go  with  the  San 


SPECIAL  EDmONS 

Hobart  (Okla.)  Democrat-Chief,  124- 
page  edition  commemorating  24th  anni- 


Kansas  City,  in  honor  of  W.  J.  Bryan.  Courant,  is  recovering  from  inji 
C.  S.  Adams,  editor  and  owner  of  the  ceived  in  an  automobile  accident. 
Desdemona  (Tex.)  Gusher,  was  severely  C.  D.  Johnston,  former  cit; 


the  staff  of  the  Hartford  (Conn.)  Paul  M.  Vissman,  formerly  with  the  versary  of  the  Giowa-Comanche- Apache 
Courant,  is  recovering  from  injuries  re-  Fullerton  (Cal.)  News,  ha?  become  city  Indian  County’s  opening  to  homestead 
ceived  in  an  automobile  accident.  editor  of  the  Calexico  (Cal.)  Chronicle,  entry.  The  edition  included  eight  tabloid 


Desdemona  (Tex.)  Gusher,  was  severely  C.  D.  Johnston,  former  city  editor  Randall  Henderson,  editor  of  the  Chron-  sections  on  the  Indians,  Hobart  and  sur- 
burned  when  fire  destroyed  the  plant  re-  St.  Paul  Daily  Xetvs,  becomes  city  editor  icle,  has  been  on  duty  for  two  weeks  rounding  communities, 
centjy.  The  fire  originated  fn-m  an  ex-  St.  Paul  Pioneer  Press,  succeeding  C.  H. 

plosion  of  gas  which  occured  as  .Vdams  West,  who  has  gone  to  the  Minneapolis  '  ' 

attemined  to  light  a  machine.  Loss  was  Morning  Tribune.  O  f  1  TWT 

estimated  at  $8JX)0,  with  $l,5()l)  covered  Earle  D.  Jenckes,  railroad  and  finan-  I  I  hp  ^11tf*#*PQCtlll  l\PWQnPnPt*: 

by  insurance.  Plans  to  rebuild  were  an-  dal  run  reporter  on  X/.  Po«/  Dw/>fl(cA  '  lllC  kjUli.CCddiUI  llCTYOpCipCl  i 

•  and  Pioneer  Press,  resigns,  succeeded  by  j 

j;  It  is  the  Newspaper  that  WOMEN  READ  : 

THE  BUSINESS  OFFICE  Dudley  Schnabel,  Pioneer  Press  rewrite,  f  r  I 

_  goes  to  Dispatch  rewrite,  and  M.  I  .  j  tx  j  -*1.  *i.  r  .  , 

It/ ILLIAM  M.  McINTOSH,  business  Schneider  to  Pioneer  Press  -ewrite.  \/|AKE  and  HOLD  more  women  readers  with  the  features  that  are  in- 
^  oi  the  San  Antonio  Light,  lohn  H.  Lienhard,  former  Associated  VI  tegral  parts  of  the  Central  Press  Associatii.n  s  comp  ete  and  exclusive 

has  accompanietl  Mayor  John  W.  Tobin  Press  man  at  Fargo.  N.  D..  and  later  on  ■  illustrated  daily  newspaper  service  Central  Press  half-tone  art  gets  the 

of  San  Antonio  on  a  two  weeks’  tour  of  the  Fargo  Forum  has  become  assignment  ,  aUcntion  of  women  who  pass  over  the  ordinary  womens  page  features. 

Mexico.  In  Mexico  City  the  minister  of  man  on  the  Pioneer  Press.  !  Mmc.  Lisbeth’s  fashion  service  illustrated  by  actual  photos;  smashing 


foreign  relations  was  host  to  the  San 
Antonio  party. 


Gus  B.  Wollan  succeeds  the  late 
Joseph  E.  Hennessy  as  Capitol  reporter 


Thomas  L.  Ryan,  general  manager  of  of  the  St.  Paul  Daily  News. 
the  St.  Louis  Star,  is  East  witli  his  family,  Roy  J.  Dunlap,  assistant  managing  ed- 
commuting  between  Ocean  City,  X.  J.,  of  5-^  Paul  Dispatch-Pioneer 

and  New  York.  -  - 


Press,  is  taking  his  vacation  at  Grand 


•A  H.  Dasinger,  formerly  with  the  Marais,  on  the  north  shore  of  I^ke 
-uiHof  (N.  D.)  Daily  News  succeeds  Superior. 

Harry  Darling,  resigned  as  editor  and  Arthur  C.  Gernes  has  become  city  ed- 

Ousmess  manager  of  the  (N.  D.)  ifor  of  the  Winona  (Minn.)  Daily  Re¬ 
ctos  and  Times.  publican-Herald  in  place  of  Harold  M. 

A.  G.  Swindlehurst  has  undertaken  the  Olson,  resigned  because  of  ill  health, 
management  of  the  Wadena  (Minn.)  Edwin  Murphy,  formerly  United  Press 

the  late  representative  at  Madison,  Wis.,  is 

'illiam  E.  Verity.  handling  the  state  capitol  news  for  the 

Ray  Gould,  for  the  past  two  years  auto-  Bismarck  (N.  D.)  Daily  Tribune.  J.  P. 
mobile  editor  of  the  Chattanooga  (Tenn.)  Kelly,  late  of  the  Cody  (Wyo.)  Enter- 


The  Successful  Newspaper 

It  is  the  Newspaper  that  WOMEN  READ 

Make  and  HOLD  more  women  readers  with  the  features  that  are  in¬ 
tegral  parts  of  the  Central  Press  Association’s  complete  and  exclusive 
illustrated  daily  newspaper  service.  Central  Press  half-tone  art  gets  the 
attention  of  women  who  pass  over  the  ordinary  women’s  page  features. 

Mmc.  Lisbeth’s  fashion  service  illustrated  by  actual  photos;  smashing 
serial  stories  by  popular  authors;  household  hints  by  Mrs.  Mary  Morton; 
Mrs.  Elizabeth  Thompson’s  “Heart  and  Home  Problems”;  Lilian  Campbell’s 
“With  Women  of  Today,”  contemporary  history  of  woman’s  progress;  illus¬ 
trated  interviews  with  famous  women;  Margery  Pickard’s  New  York  dis¬ 
patches;  Daisy  Dean’s  movie  notes;  Dr.  W.  J.  Thomson’s  health  hints; 
Clark  Kinnaird’s  “Best  of  Advice”;  daily  poems;  many  newspictures  of 
particular  interest  to  women;  other  entertaining  and  informative  features; — 
all  these  are  making  and  holding  women  readers  for  more  than  300  daily 
newspapers. 

Write  for  proofs. 

wilt  Central  ^resis  ^sisiociatlon 


V.  V.  McNitt 
President 


Central  Press  Bldg 
Cleveland,  O. 


H.  A.  McNitt 
General  Manager 
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CIRCULATION  PROGRESS 


‘Plan  Your  Work  and  Work  Your 
Plan” — Ray  S.  South 


lisher,  has  moved  to  a  fruit  ranch  at  Ton- 
asket,  Wash. 

W.  Kenneth  Kingman  of  the  Wen¬ 
atchee  (Wash.)  Daily  World  staff  has 
bought  the  Chelan  (Wash.)  Leader  from 
Mrs.  E.  B.  Goodsill. 


PRESS  ASSOCIATION  NOTES 


A  LAN  J.  GOULD,  who  recently  left 
the  Associated  Press  to  .  become 


R.ay  S.  South 


'T'WO  chief  reasons  for  circulation  suc- 
cess  were  cited  by  Kay  S.  South,  cir- 
culatio!!  manager  of  the  Birmingham 
(Ala.)  News,  as  follows: 

“A  real  newspaper,  sold  on  its  merits, 
without  use  of  premiums,  contests,  or  cut 
rates. 

“A  real  circulation  organization.” 

A  little  more  than  twenty  years  ago, 
Mr.  South  Ijegan  work  as  office  boy  and 
circulation  department  clerk  on  the  Day- 
ton  (O.)  Daily  News.  Subsequently  he 
continued  in  circulation  work  on  the 
Marion  (Ind.)  News-Tribune;  the  old 
Indianapolis  Sun,  under  Robert  Corrigan ; 
seven  years  on  the  Indianapolis  News,  un¬ 
der  J.  M.  Schmid;  the  old  Detroit  Times; 
and  the  Louisville  Conricr  Journal  and 
Times,  under  Bob  Weir. 

In  May,  1919,  Mr.  South  took  charge  of 
the  circulation  department  of  the  Birm¬ 
ingham  News.  Since  that  date  he  has 
watched  the  News’  circulation  steadily 
grow. 

In  accomplishing  this  growth,  Mr.  South 
said  he  has  proceeded  along  these  well- 
established  lines : 

“Every  knock  from  the  other  fellow  is 
a  boost — sell  your  paper  on  its  merits. 

“Your  circulation  must  increase  or  de¬ 
crease,  it  cannot  stand  still. 

“Plan  your  work  and  work  your  plan — 
organization  is  the  life-blood  of  circula¬ 
tion. 

“Show  me  a  circulation  campaign  that 
has  failed  and  1  will  show  you  a  half- 
baked  plan,  with  little  or  no  organization 
at  the  start  of  the  campaign.” 


I  f 


sporting  editor  of  the  New  York  Evening 
Post,  has  rejoined  the  A.  P.  sporting 
staff  in  New  York. 

S.  V.  Stiles,  Associated  Press  New  Or¬ 
leans  correspondent,  has  been  transferred 
to  Louisville,  replacing  P.  L.  Abernethy, 
who  goes  to  Atlanta.  Brian  Bell  has 
been  appointed  New  Orleans  correspon¬ 
dent. 

W.  H.  Richardson,  for  the  past  several 
months  state  mail  editor  for  the  Asso¬ 
ciated  Press  at  Raleigh,  N.  C.,  has  re¬ 
signed  to  become  director  of  the  newly 
created  department  of  publications  of  the 
state  department  of  agriculture. 

William  K.  Kuhns  arrived  at  Manila, 
P.  I.,  Aug.  10  to  open  a  new  bureau  for 
the  United  Press  Associations. 

Hugh  Baillie,  sales  manager  of  the 
United  Press  Associations,  is  spending 
his  vacation  on  an  automobile  trip  to 
(Juebec  and  Newfoundland. 

Clark  Lee,  son  of  C.  U.  Lee,  former 
president  of  the  United  Press  Associ¬ 
ations,  has  joined  the  U.  P.  New  York 
editorial  staff. 

Raymond  Clapper,  manager  of  the 
United  News  Washington  bureau,  is  re¬ 
covering  from  typhoid  fever  in  a  Port 
Chester  (N.  Y.)  hospital. 

E.  T.  Conkle,  superintendent  of  bu¬ 
reaus  of  the  United  Press  Associations, 
has  recovered  from  a  recent  illness  and 
will  return  to  his  desk  at  New  York 
headquarters  shortly. 

Harold  R.  Carpenter,  late  of  the  As¬ 
sociated  Press  service  in  St.  Paul,  has 
bought  the  Beresford  (S.  D.)  Republic 
from  Herbert  A.  Sturges. 

Robert  B.  McLean,  general  manager  of 
the  Consolidated  Press  Association,  has 
joined  his  family  in  the  Pennsylvania 
mountains  for  the  month  of  August. 

L.  C.  Owen,  business  superintendent 
and  Charles  T.  Gheen,  traffic  chief  of 
the  Pacific  Coast  division  of  the  Consoli¬ 
dated  Press  Association,  are  motoring  in 
the  Yosemite. 

Horace  Epes,  director  of  the  editorial 
department  of  the  Consolidated  Press  As¬ 
sociation,  is  spending  his  vacation  at  Cape 
May. 

T.  J.  McBreen,  chief  of  the  Traffic  de¬ 
partment  of  the  Consolidated  Press  Asso¬ 
ciation,  has  returned  from  a  two  weeks’ 
fishing  trip  on  Chesapeake  Bay. 

A.  F.  Harrison,  superintendent  of  the 
hiastern  division  of  the  Consolidated  Press 
Association,  has  just  returned  with  his 
family  from  Lake  Manitou. 


Select  List  of  Ohio  Dailies  this  week. 
Other  officers  are  Fred  W.  Bush,  Athens 
Messenger,  vice-president;  Charles  H. 
Spencer,  Newark  Advocate,  secretary- 
treasurer.  These  and  the  following  con¬ 
stitute  the  board  of  directors:  Will 
McKinney,  Marietta  Times;  Frank 
Ridenout,  Piqua  Call;  Fred  S.  Wallace, 
Coshocton  Tribune;  James  Hannan, 
Cbillicothe  Scioto  Gazette. 

Chicago  Press  Club  was  reorganized 
at  a  recent  meeting  in  the  club  rooms  at 
168  West  Adams  street. 

Eighty-one  members  and  guests  of 
the  Advertising  Council  of  the  Chicago 
Association  of  Commerce  played  in  the 
council’s  first  annual  golf  tournament 
last  week.  The  annual  trophy,  a  silver 
cup,  went  to  William  Parkes  of  the 
Seaman  Paper  Company.  R.  C.  Wilson 
of  the  American  Type  Founders  Corpo¬ 
ration  won  low  gross  honors. 

Colorado  Pioneer  Printers  recently 
elected  the  following  officers :  Otto  F. 
Thum,  president;  F.  A.  Franklin,  August 
Koester,  John  Frederic,  and  William 
Fornhof,  all  of  Denver,  G.  M.  Laird  of 
Central  City,  Colo.,  and  Harry  L.  Serviss, 
of  Boulder,  Colo.,  vice-presidents;  Grant 
Turner,  treasurer;  Joseph  G.  Brown, 
secretary  and  Otto  F.  Thum,  historian. 

Homer  Gill,  vice-president  of  the 
Sioux  City  (la.)  Ad  Club  has  been 
made  president,  succeeding  R.  D.  Friend, 
resigned. 

Cape  Cod  Press  Club  held  its  annual 
dinner  at  Bradford  Inn,  Sagamore  Beach, 
Mass.,  last  week.  Senator  William  M. 
Butler  was  the  principal  speaker. 

Hollywood  (Cal.)  Advertising  Club 
elected  officers  as  follows:  president. 


Harry  L.  Canann;  vice-president,  George 
W.  Zent;  secretary,  Harrison  H.  Craw¬ 
ford;  treasurer,  Henry  Welsh. 

Women’s  Advertising  Club  of  Los 
Angeles  elected  these  officers:  Presi¬ 
dent,  Miss  Rosalind  Bates;  vice-president, 
Betty  Barrett ;  recording  secretary, 
Josephine  Clancy;  corresponding  secre¬ 
tary,  Alice  B.  Mayers;  treasurer. 
Jessamine  Atkinson;  assistant  treasurer, 
Ruth  Patterson. 

Newspapermen  of  southwestern  Minne¬ 
sota  held  their  annual  outing  and  meet¬ 
ing  at  Slayton,  August  8.  Among  those 
who  attended  were  Governor  Theodore 
Christianson,  also  publisher  of  the 
Dawson  Sentinel,  Henry  Mitchell  of 
Bemidji,  president  of  the  state  organiza¬ 
tion  and  Mrs.  R.  M.  Lord  of  Wells, 
president  of  the  second  district. 

Newspaper  Men’s  Golf  Club  of 
Mas.sachusetts  held  its  4th  tournament  at 
the  Albemarle  Golf  Club  in  Newton,  last 
week.  Ralph  Clifford,  Boston  Traveler, 
wf>n  first  in  Class  A,  with  Bill  Grimes 
of  the  Boston  American  second  and  E.  P. 
Cunningham  of  the  Traveler  third.  In 
Class  B,  D.  F.  Egan  of  the  Boston  Globe 
won  first,  E.  T.  Ramsdall  of  the  Boston 
Post  second  and  Barrv  of  the  Globe 
third. 


NEW  PLANTS  AND  EQUIPMENT 

The  Albert  Lea  (Minn.)  Tribune,  has 
bought  for  a  iRrmanent  home  the  build¬ 
ing  it  now  occupies  and  will  install  a 
Scott  press. 


To  be  “in  the  know”  of  journalism 
and  advertising  you  must  read  Eiiitor 
St  Publisher— $4.00  per  year. 


Undeveloped  Resources 


newspapers  bring  church  adver- 
.  tising  to  life  only  at  Easter  and  Christmas. 


ASSOCIATIONS  AND  CLUBS 


CHANGES  OF  OWNERSHIP 


CTACY  BREWP'R,  editor  and  publisher 
of  the  Pass  (N.  C.)  Pilot,  has  pur¬ 
chaser!  the  Sanford  (N.  C.)  Banner  from 
J.  B.  Hall.  Bion  H.  Butler  will  be  edi¬ 
tor. 

Frank  Ritchie,  for  four  years  editor  of 
the  Port  Davis  (Tex.)  Post,  has  sold 
his  interest  in  the  paper  to  H.  H.  Kil¬ 
patrick,  publisher  of  the  Marfa  (Tex.) 
New  Era. 

Edward  Rathe,  publisher  and  editor  of 
the  Bertha  (Minn.)  Herald,  has  bought 
the  Sauk  Centre  News  from  Frank  Ben¬ 
nett. 


T  OUIS  BRUSH  of  Salem,  president  of 
the  Harding  Publishing  (Zompany  of 


Successful  business  men  realize  that  ad¬ 
vertising,  to  bring  results,  must  be  sus¬ 
tained  consistently,  persistently,  consecu¬ 
tively.  In  this  day  and  age  the  Church 
must  keep  step  with  the  best  business  ideas 
and  adopt  tried  methods. 


Marion,  has  been  elected  president  of  the 


Northern  Ohio! 


Is  your  paper  alive  to  this  fact  and  en¬ 
deavoring  to  create  interest  in  this  form 
of  advertising? 


Whitman  (Mass.)  Times  and  Plymouth 
County  Journal  has  been  purchased  by 
George  Munroe  White,  assistant  night 
editor  of  the  Springfield  (Mass.)  Union, 
from  Samuel  J.  Burleigh. 

Julian  Young,  formerly  on  the  Long 
Beach  (Cal.)  Press-Telegram,  and  Roy 
Shadle  have  bought  the  Hynes  (Cal.) 
Journal  from  Sterling  &  Sterling. 

The  Wenatchee  (Wash.)  Daily  World 
has  acquired  the  News  Miner  at  Repub¬ 
lic,  Wash.  A.  Thompson,  former  pub- 


one  of  the  country’s 
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J^irst  in  Ohio 

In  Paid  Advertising 


105,819  PAID  CIRCULATION 
LARGEST  IN  CENTRAL  OHIO 


A  45  per  cent  increase  in 
circulation  during  the 

past  four  years  has  made 
necessary  this  new  and  larger  home 
for  the  Columbus  Dispatch,  located  on 
South  Third  Street,  opposite  the  State 
Capitol  in  the  heart  of  growing 
Columbus,  a  95  per  cent  American- 
born  city  of  300,000,  with  a  per  capita 
wealth  of  $3,045. 


This  entire  five-story 
modernly  equipped  build¬ 
ing,  designed  for  straight  line 
operation,  is  the  last  word  in  effi¬ 
ciency  with  over  sixty-two  thousand 
square  feet  of  floor  space  that  will  be 
devoted  exclusively  to  publishing 
The  Dispatch — the  first  newspaper  in 
Ohio  in  paid  advertising  volume. 


1500,000 Plant 

Jbr 

Ohio's  Greatest 
Home  J)ai^ 


in  LoliisVWz 


tour  of  the  Western  States,  visiting  lead-  Ethel  M.  Hays,  artist  for  the  Cleveland 
ing  astronomical  observatories.  He  will  Press  and  N.  E.  service  arrived  in 
go  to  the  Pacific  Coast,  and  on  the  return  Billings,  Mont.,  last  week  for  a  month's 
trip  he  will  attend  the  annual  meeting  of  visit  at  the  home  of  her  parents  Mr. 
the  American  Astronomical  Society  at  and  Mrs.  George  M.  Hays. 

Northfield,  Minn.,  from  Sept.  9  to  11. 


WHATS  WHAT  IN  THE  FEATURE  FIELD 


Historical  Picture  Strip  Promised  Market — Ellison  Hoover 
Draws  Series  for  United  Features — Davis  to 
Report  British  Scientific  Meet 


Clark  Kinnaird,  associate  editor  of  the 
•ould  Central  Press  Association  is  back  at  his 


dicate  announced  this  week  it  w - 

start  syndication  Sept.  1  of  a  historical  <lesk  in  Cleveland  after  a  short  visit  in 
“When  the  his  old  home  town,  Lexington,  Ky.  On 
his  return  H.  A.  MeXitt,  general  manager. 

The  strip  is  produced  by  William  and  Norman  E.  Brown,  sports  editor,  left 
Robertson,  erlitor  of  the  Minneapolis  Star,  for  Green  Springs,  Ohio,  for  a  golfing  and 
and  is  drawn  by  Tom  Foley,  artist  on  the  fishing  trip, 
staff  of  that  newspaper.  - - 

“The  Story  Behind  the  Song”  is  the 

Ellison  Hoover,  artist  who  contributes  tj(]g  q{  ^  daily  feature  added  to  the 

regularly  to  Ltfe  and  Saturday  Lventng  of  the  New  York  Herald  Tribune 

Post,  has  drawn  a  series  of  weekly  seven-  Syndicate.  The  feature  describing  the 

colurnn  cartoons  for  the  united  reature  circumstances  surrounding  composition  of 
Syndicate,  New  \ork.  They  are  to  ruii  favorites  and  modern  song  hits  is 
under  the  title  The  Outrageous  Outline  written  by  J.  J.  Geller  and  is  illustrated 
of  History.’  Reginald  Birch,  th^  illustrator  of  the  either 

original  “Little  Lord  Fauntleroy.”  overlc 

The  Register  &  Tribune  Syndicate  an-  _  bellou 

nounced  this  week  the  offering  of  Ed 

Let  (Kill’s  new  cartoons.  Lecocq  is  a  staff  Sidney  A.  Silbcrman,  president  of 

cartcMinist  for  the  Des  Moines  Register,  I'lc  National  News  Service,  and  his  wife  Tha 
daily  series  for  national  distribution  will  and  has  been  substituting  for  Jay  N.  returned  from  a  two  week  vacation  no  ge 
appear  Aug.  17.  Darling  (Ding),  since  the  latter’s  illness  through  Canada,  New  \ork  State  and  chin 

-  during  the  winter,  forced  him  to  cease  Pennsylvania.  gram. 

Famous  b'eatures  Syndicate,  New  work.  LeCocq  is  a  native  of  Iowa,  for-  ..  . .  — , ■  . 

York,  announces  a  contract  has  been  merly  living  at  Pella.  He  has  long  been  ^  ^ _ 

signed  with  Her  Majesty  Queen  Marie  a  student  of  “Ding”  and  when  Mr.  Darling  ^  '  '■  *i  '''I'tli  ' 

of  Roumania,  who  will  write  a  series  of  became  ill,  the  Register  decided  to  try  l^'  .'  Il'li'f' ‘  _ 

daily  articles  for  American  newspapers.  LeCocq’s  w’ork  on  “Dmg’s’’  home  readers.  ^ 

the  British  Association  for  the  Advance-  i 

ment  of  Science,  which  he  will  cover  for  F  ''t  j  j/ f 

leading  American  newspapers.  The  ses-  \  I 

sions  of  the  British  .Association  continue 

temlaer  Mr.  Davis  will  go  to  Prance  and 
his  return  to  the  United  States  on  Oct.'  12. 


Quin  H.ALL,  formerly  staff  cartoon¬ 
ist  of  the  Chicago  Daily  News,  is  now 
drawing  daily  editorial  cartoons  for  King  picture  strip  under  the  title. 
Features  Syndi-  (^reat  were  Young.” 
_  cate,  Inc.,  New 

been  a  newspaper 
cartoonist  for 
^  nearly  20  years. 

His  daily  car- 
^  toons  for  syndi- 

cation  by  King 
h'catures  will  be 
■Hju  three-column 

jects  of  general 
interest  and  cur- 
Qui.v  IIai-l  rent  events. 

The  first  of  his 


Many  people  who  went  to  school  can’t 
prove  it. 


Some  wedded  folk  who  wouldn’t  light 
the  fire  with  kerosene  will  try  to  mix 
marriage  and  flirtation.  —  Clevclaiid 
Times. 


The  McClure  Newspaper  Syndicate, 
New  York,  is  now  offering  a  series  of 
nine  weekly  articles  by  Arnold  Bennett, 
English  novelist. 


Professor  Charles  Gray  Shaw  of  New 
York  University  has  written  a  series  of 
daily  5(K)-word  philosophical  articles  for 
the  New  York  Herald  Tribune  Syndicate 
to  appear  under  the  caption  “Food  for 
Thought”.  Mr.  Shaw  has  syndicated  a 
number  of  full-page  Sunday  features 
through  the  Herald  Tribune  Syndicate, 
King  Features  Syndicate,  and  Johnson 
F'eatures,  Inc. 


The  telephone  door 


Robertus  Love  of  the  St.  Louis  Post- 
Dispatch  editorial  staff,  who.se  “Rise  and 
Fall  of  Jesse  James”  is  being  distributed 
to  newsjiapers  by  the  Thompson  Feature 
Service,  visited  New  York  this  week  for 
conference  with  publishers  regarding  the 
book  rights  on  the  serial. 


More  people  enter  our  homes  and  offices  by  telephone 
than  in  person.  Through  the  telephone  door,  traveling 
by  wire,  comes  a  stream  of  people  from  the  outside  world 
on  social  and  business  missions.  Important  agreements 
or  appointments  are  made,  yet  the  callers  remain  but  a 
few  seconds  or  minutes  and  with  a  “good-bye”  are 
gone.  We  go  out  through  our  telephone  doors  constantly 
to  ask  or  give  information,  buy  or  sell  things,  make  per¬ 
sonal  calls  and  on  dozens  of  other  errands. 

None  of  the  relations  of  life  is  more  dependent  upon 
co-operation  and  mutual  consideration  than  these  daily 
millions  of  telephone  journeys.  It  is  the  telephone  com¬ 
pany’s  part  to  furnish  the  means  of  calling  and  to  place 
courteous  and  intelligent  employees  at  the  service  of  the 
public.  Good  service  is  then  assured  when  there  is  a 
full  measure  of  co-operation  between  users. 

Only  by  mutual  care  and  consideration  can  everyone 
enjoy  the  full  pleasures  and  benefits  of  calling.  Tele¬ 
phone  courtesy  is  for  the  good  of  all  who  use  the 
telephone  door. 


Louemma  Lamar  Matthews,  writer  for 
Newspaper  Feature  Service  of  New 
York,  has  completed  her  book.  “Jean 
Courageous,”  and  it  will  shortly  be  pub¬ 
lished.  Mrs.  Matthews  comes  from 
.Alabama. 


Tom  Gerber,  manager  of  the  United 
Feature  Syndicate,  left  New  York  this 
week  on  a  business  trip  to  the  South. 


James  Stokley,  staff  writer  for  Science 
Service,  Washington,  D.  C.,  is  now  on  a 


“Your  Lucky  Hour,”  a  horoscope 
feature,  is  being  offered  by  Premier 
Syndicate,  Inc. 


The  New  York  Herald  Tribune  Syn- 


'FIRST  IN  PUBLIC  SERVICE' 


TTie  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation  daily,  of 
750,000  for  $1.20  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 


wunmjlourwiil 

The  LouisviixeTimes 


American  Telephone  and  Telegraph  company 
And  Associated  Companies 

BELL  SYSTEM 


Pulitzer  Building,  New  York 
Mailers  Bldg.  General  Motors  Bldg. 
Chicago  Detroit 


Represented  Nationally  by 

The  S.  C.  BECKWITH  Special  Agency 


One  Policy,  One  Syntem,  Universal  Service 


/ 


"POR  the  first  six  months  of  1925,  the  New  York  Herald 
Tribune  gained  1,588,534  lines  of  advertising — the  largest 
gain  of  any  newspaper  in  America. 

This  gain  is  larger  than  the  combined  gain  of  any  four  New 
York  morning  or  evening  newspap>ers.  It  is  nearly  four  times 
larger  than  the  gain  of  its  nearest  competitor. 


Advertising  Gains  in  A 

^evo  York  Newspapers 

First  six  months  1925  compared  with  the  same 

period  1924 

(From  figures  compiled  by  the  Statistical 

Department  of  The  New  York  Evening  Post) 

HERALD  TRIBUNE  . 

gained  1,588,534  lines 

.  2nd  newspaper 

gained 

406,342  “ 

3rd  newspaper 

gained 

377,012  “ 

4th  newspaper 

gained 

297,850  “ 

5th  newspaper 

gained 

294,264  “ 

6th  newspaper 

gained 

275,962  “ 

7th  newspaper 

gained 

196,676  “ 

AGAIN  IN  JULY  the  Herald  Tribune  led  all 
New  York  newspapers  in  advertising  gains 


Meta  IJorlt  Herald  ©ribune 


“r/ie  logical  keystone  for  a  successful  advertising  campaign 
in  the  World's  Greatest  Market" 
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Editor  &  Publisher  for  August  15,  1925 


WITH  THE  GENERAL  ADVERTISERS 

Servel  Corporation  Purchased  and  Will  Expand  Advertising 
— Brunswick-Balke-Collender  Company  to  Advertise 
New  Invention — Coffee  Campaign  Plans 


Manufacturing  Company.  Detroit,  form¬ 
erly  the  Gray  Motor  Corporation.  Mr. 
Straus  will  be  in  charge  of  sales,  advertis¬ 
ing  and  service  for  the  passenger  car 
division  of  the  business.  He  was  form¬ 
erly  located  in  St.  Louis  as  Gray  dis¬ 
tributor  for  the  Southwest. 


P.  C.  Gunion  has  resigned  as  advertis¬ 
ing  and  market  research  manager  of  the 
Hyatt  Roller  Bearing  Company,  Newark, 
N.  J.,  and  will  take  an  extended  trip 
abroad  to  make  a  personal  study  of  busi-  I 
ness  conditions  in  various  fi  )reign 
countries. 


pi. AN'S  for  a  nation-wide  advertising 
campaign  and  other  expansion  plans 
are  under  way  following  purchase  this 
week  of  a  50  per  cent  interest  in  the  Ser¬ 
vel  Corporation  by  H.  G.  Scott,  vice- 
president  of  the  Columbia  (jas  &  Klectric 
Company,  with  associates  representing 
some  of  the  strongest  utility  interests  in 
the  country. 

Mr.  Scott  has  been  made  chairman  of 
the  board  and  executive  committee  and 
will  resign  from  the  vice-presidency  of 
Columbia  (jas  to  devote  complete  time 
and  attention  to  his  new  duties. 

■Advertising  of  the  Servel  Corporation, 
which  manufactures  electric  refriger¬ 
ators,  is  handled  from  the  Lillibridge 
-Advertising  Company,  8  West  40th  street. 
New  A'ork. 


pect  to  do  in  an  advertising  way  to  bring 
customers  into  their  store  to  ask  for  At¬ 
kins  Silver  Steel  Saws,  Saw  Tools,  and 
■Saw  Specialties. 

“With  this  form  of  advertising  we  have 
had  good  success  in  such  cities  as  In¬ 
dianapolis,  New  Orleans,  St.  L(jiiis,  Min¬ 
neapolis,  St.  Paul,  etc.” 


ADVERTISING  AGENCY  AFFAIRS 


Detroit  Agency  Presents  $1,000  Scholarship — Completing 
Charles  H.  Fuller  Company  Liquidation — Callahan 
Resigns  From  W.  W.  Sharpe  &  Co.,  Inc. 


P.  L.  Deutsch  of  Chicago,  vice-presi¬ 
dent  of  the  Brunswick-Balke-Collender 
(.Company,  announced  in  New  A’ork  this 
week  that  his  company,  the  (jeneral  Klec¬ 
tric  Company,  the  Radio  Corporation  of 
-America  and  the  Westinghouse  Electric 
Company  had  jointly  perfected  a  new 
sound  re-pnxlucing  instrument  which  they 
assert  is  greatly  superior  to  the  phono¬ 
graph  and  the  radio  in  its  musical  range 
and  quality.  Co-incident  with  the  an¬ 
nouncement,  pjifiTOR  &  Pi  bi.shkr  was  in¬ 
formed  by  H.  E;  A'ork  of  the  Brunswick 
company’s  New  A'ork  advertising  office 
that  the  board  of  directors  were  in  ses¬ 
sion  in  Chicago  this  week  to  discuss  the 
regular  advertising  schedule  for  the  com¬ 
ing  year,  and  i)o.ssible  expansion,  in  view 
of  the  perfection  of  the  new  instrument, 
named  the  Panatrof)e,  in  efforts  to  combat 
inroads  of  the  radio.  I.ord  &  Thomas  is 
the  agency  l'.andling  the  Brunswick  ac¬ 
count. 


The  Bureau  of  .Advertising  of  the 
American  Newspaper  Publishers’  -Asso¬ 
ciation  has  estimated  that  the  newspaper 
advertising  investment  of  the  Kellogg 
Company  last  year  amounted  to  more  than 
$1,250,(KK),  while  that  of  the  Studebaker 
Corporation  was  estimated  at  $2.(XXJ,0(K). 

“The  Kellogg  Company  advertising  in 
the  newspapers  started  originally  in  a 
small  way,  but  has  expanded  steadily  un¬ 
til  the  newspapers  are  overwhelmingly 
dominant  in  the  extensive  program  which 
this  company  follows  each  year,”  the  bu¬ 
reau  states  and  atlds  it  is  understood  that 
the  1925  newsi)ajH-r  program  “will  be  still 
mrtre  comprehensive.” 


IVf CKIN'N’EA',  M.ARSH  &  CUSHING,  Florida  to  attend  to  extensive  bnsines 


Bernard  Lichtenberg,  assistant  director 
of  advertising  of  the  .Alexander  Hamilton 
Institute,  informs  this  department  that  the 
Institute  expects  to  put  into  operation 
next  year  “several  experiments  with 
newspaper  advertising.” 


INC.,  Detroit  advertising  agency 
will  this  fall  present  a  $1,000  scholarship 
to  a  senior  student  in  the  College  of  the 
City  of  Detroit  specializing  in  economics 
or  business  administration.  The  purpose 
of  the  scholarship  is  to  enable  a  student 
of  promise  and  ability  to  do  special  re¬ 
search  in  advertising,  the  agency  explains, 
“)n  the  hope  that  such  efforts  might  re¬ 
sult  in  original  contributions  of  merit 
and  of  significance  in  the  advertising 
profession. 

A  committee  has  been  appointed  by  the 
.Adcraft  Club  of  Detroit  to  handle  the 
scholarship  award  as  follows:  Ward  H. 
Marsh,  Verne  Burnett,  .Robert  R.  Thein, 
Professor  I^vin,  and  Gordon  W.  Kings¬ 
bury. 


interests  and  represent  the  agency  in  that 
State. 

Mr.  Hall  was  former  co-owner  of  tht  ] 
fi'red  R.  Dapprich  Advertising  -Agency, 
was  connected  with  the  N.  \V’.  -Ayer  j 
Advertising  Agency,  of  Philadelphia  for 
more  than  a  year  and  until  recently  was 
advertising  manager  for  J.  B.  Mosby  4  ] 
Co.,  of  Richmond.  On  June  last  Mr 
Hall  accepted  the  vice-presidency  of  the 
Freeman  Agency. 


The  Sun  Oil  Company,  Philadelphia, 
manufacturer,  of  Sunoco  products,  re- 
IK)rts  ,iK-t  earnings,  after  charges,  of 
$2,529,001  for  the  six  months  ended  June 
.10.  The  net  figure  for  all  of  1924  was 
$2,106,625. 


George  J.  Callahan  has  resigned  as  an 
executive  director  of  W.  W.  Sharpe  & 
Co.  Inc.,  advertising  agents  to  accept  the 
I>osition  of  publicity  director  and  adver¬ 
tising  manager  with  William  Kennelly 
Inc.,  real  estate  auctioneers  of  New  York 
City.  Mr.  Callahan  for  many  years  prior 
to  his  connection  with  W.  W.  Sharpe  & 
Co.  managed  the  real  estate  advertising 
<lepartmcnt  of  the  Xczv  York  Herald 
under  the  James  Gordon  Bennett  owner¬ 
ship  and  later  a  similar  department  with 
the  Xczi’  York  American. 


C.  Hugh  L.  Hudson,  who  lately  had 
been  connected  with  the  Fdmer  H.  Dot  I 
-Advertising  -Agency  of  Louisville  and 
previously  with  -A.  J.  Picard  &  Co.,  N'« 
A’ork,  has  been  appointed  manager  of  tht  I 
copy  and  protluction  department  of  the 
Louisville  office  of  the  Chambtn  | 
Agency,  Inc. 


C.  Curtis  Main,  formerly  of  the  Philip 
Kobbe  Company,  Inc.,  has  joineel  the  staff 
of  Doyle,  Kitchen  &  McCormick,  Inc, 
New  York  advertising  agency. 


Plans  are  l>eing  completed  for  a  large 
campaign  in  newspapers  and  magazines  to 
promote  coffee  drinking  in  this  country, 
with  the  return  this  week  of  h'elix  Coste, 
of  the  Joint  Coffee  Trade  Publicity  Com¬ 
mittee,  who  has  spent  several  months  in 
Brazil.  N.  W.  .Ayer  &  Son  handle  the 
account. 


The  Peerless  Truck  and  Motor  Corp- 
oratifin  for  the  (piarter  eiified  June  .30, 
1925  reports  a  net  profit  of  $327,2.54,  in¬ 
cluding  returns  from  subsidiary  organ¬ 
izations. 


John  Ring,  president  of  the  John  Ring  | 
-Advertising  Company  of  St.  Louis,  ands 
former  president  of  the  -Advertising  Club  I 
of  St.  Louis,  silent  this  past  week  in  N'w  | 
A’ork,  having  motored  there  from 
Louis  with  his  family. 


-Alphonse  Isaacs,  for  six  years  with  the 
Gould  Storage  Battery  Company,  Inc., 
New  A’ork,  has  resigned  as  advertising 
manager  to  join  the  Reliance  Frame  and 
Picture  Company,  New  A’ork. 


Liquidation  of  the  Charles  H.  Fuller 
-Advertising  Company  of  Chicago  will  be 
completed  during  the  next  six  weeks 
according  to  F.  R.  Perkins,  president. 
In  the  same  announcement  .Mr.  Perkins 
stated  that  .several  members  of  the  old 
firm  are  organizing  a  new  company  de¬ 
tails  of  which  are  not  complete.  The 
organization,  however,  will  do  business 
under  Mr.  Perkins’  name  awl,  he  said, 
should  be  in  operation  by  Sept.  1. 


H.  M.  -Alexander,  formerly  with! 
Critchfield  &  Co.,  Chicago  advertising  | 
agency,  has  been  appointed  account  ex¬ 
ecutive  on  the  staff  of  the  Green,  Fulton,  | 
Cunningham  Company,  Inc.,  Chicago. 


Effectiveness  of  newspaper  advertising 
in  aiding  merchandising  plans  is  praised 
by  F,  .A.  Carroll,  manager  fif  the  adver¬ 
tising  department  of  E.  C.  .-Atkins.  &  Co., 
Inc.,  manufacturers  of  silver  steel  saws, 
Indianapolis,  in  a  recent  letter  to  Editor 
&-  Publish KR.  ExiK-rience  he  has  had,  he 
said,  has  proved  that  “for  quick  returns 
you  cannot  beat  the  newspaix-r.” 

“Newspapers  are  particularly  effective 
in  an  advertising  way,  when  sales  cam¬ 
paigns  are  being  carried  out  in  large  cities 
among  hardware  dealers,”  Mr.  Carroll 
wrote.  “The  advertising  enables  us  to 
show  prospective  customers  what  we  ex- 


Max  H.  Romig,  former  advertising 
manager  of  the  Barnard  &  Leas  Manu¬ 
facturing  Company,  has  joined  tlie  A’elie 
Motors  CoriHiration  advertising  staff, 
succeeding  -Arthur  O.  Roberts. 


The  Sweeney  &  James  Company 
Cleveland  advertising  agency,  has  added 
the  account  of  the  Peerless  Motor  Car 
Company  to  its  list. 


Raymond  C.  Hall  was  elected  presi¬ 
dent  of  the  Freeman  .Advertising  Agency, 
Inc..  Richmond.  V’a..  at  a  meeting  of  the 
stiKkhoIders  last  week.  Mr.  Hall  suc¬ 
ceeds  R.  S.  Freeman,  who  will  go  to 


Milton  .Alexander,  head  of  the  Milton 
Alexander  Company,  Detroit,  left  Ne* 
York,  Aug.  6  on  a  six  weeks’  pleasure 
trip  to  Europe. 


B.  W.  Radcliffe  has  been  appointed  ad¬ 
vertising  manager  of  the  Intertype 
Corporation,  New  A’ork.  He  was  recent¬ 
ly  prcKluction  manager  of  the  L.  E. 
Waterman  Company,  New  A’ork. 


Milton  D.  Straus  has  been  appointed 
assistant  to  the  president  of  the  Gray 


MEN 

MARKETS 


BTRF.B. 


CONSTRUCTIVE  daily  editorial  column 
on  business  happenings  and  develop¬ 
ments.  It  is  interesting,  colorful,  and  written  for 
the  average  business  men  and  women  of  your 
city — the  ones  who  advertise. 

For  specimen  ana  terms  address 

Publishers  Financial  Bureau— Babson  Park,  Mass. 

1  “The  Largest  Statistical  Community  in  America’* 

\ _ _ _ 


Delighted  with  Improved 
Appearance  of  Paper 

“Already  Its  (Ludlow’s)  Product  Amazes  Us” 

This  sums  up  the  recent  experience  of  W.  P.  Kemble,  Manager 
of  the  Mt.  Carmel  (Pa.)  Item,  who  writes  under  date  of  May  22, 
1925  as  follows:“We  are  greatly  pleased  w’ith  the  Ludlow  system 
of  composition  installed  in  our  office  thisweek.and  with  thesplendid 
work  and  the  very  intelligent  instruction  given  us  by  your  erector. 

“As  far  as  w  e  know  tbe  equipment  is  perfect.  It  does  not  appear 
to  have  any  mechanical  defects,  and  it  is  working  without  a  fault. 

“Although  we  knew  absolutely  nothing  about  a  Ludlow  until  this 
equipment  reached  our  office,  w'e  believe  that  in  these  few  days  our 
men  have  mastered  its  principles.  Already  its  product  amazes  us. 
and  we  are  certainly  delighted  with  its  performance. with  the  greatly 
improved  appearance  it  has  given  our  pa per.and  with  its  labor-saving.” 

Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 


San  Francisco:  .S  Third  Street 
Boston:  261  Franklin  Street 


New  York:  6.1  Park  Row 
Atlanta:  41  Marietta  Street 


LUDLOW  QUALITY  COMPOSITION 


Her  Majesty,  Marie,  Queen  of  Roumania 

Writes  Daily  for 

Famous  Features  Syndicate,  inc. 


Her  Majesty  will  write  a  daily  article  entitled 
QUEEN’S  COUNSEL,  discussing  helpfully  and 
humanly  the  problems  of  every  day  life  in  a  way 
which  will  make  this  one  of  the  outstanding 
features  appearing  in  North  American  news¬ 
papers.  To  be  released  early  in  October 


Wire  or  write  at  once  for  quotation  and  sample  releases 


FAMOUS  FEATURES  SYNDICATE,  Inc 

1819  Broadway,  New  York,  N.  Y. 
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JOHN  TEMPLE  GRAVES,  DEAD  AT  69,  WAS 
LONG  A  LEADER  OF  PUBLIC  OPINION 

He  Represented  the  Era  of  Personal  Journalism  in  South  and 
In  New  York  and  Was  Famed  as  Political 
Orator  and  Writer 

JOHN  TEMPLE  GRAVES,  widely  the  Rome  (Ga.)  Tribune  for  three  years. 

known  newspaper  man,  author  and  His  success  carried  him  in  1905  to  be 
lecturer  died  at  Washington,  Aug.  8.  editor  and  co-proprietor  of  the  Atlanta 
For  several  davs  Col.  Graves  had  been  Georgian,  and  after  two  years  there,  he 
sinking  rapidlv]  and  no  hope  was  held  was  for  eight  years  editor-in-chief  of  the 


To  Continue  La  Follette’s  | 

Robert  M.  La  Follette,  Jr.,  as  editor 
will  continue  publication  of  La 
Follette’s  Magazine. 

Tbe  Senator's  widow,  Mrs.  Belle 
Case  La  Follette,  is  associate  editor. 


CARRINGTON  KILLED 
IN  AUTO  CRASH 


for  his  recovery. 


Col.  Graves,  who  was  69  years  old,  editorial  writer  for  a  syndicate. 


Acte  i  ork  American.  Later  he  was  General  Manager  of  New  Haven  Journal- 


had  been  an  invalid  for  two  years.  His 
illness  did  not  assume  its  fatal  phase, 


Col.  Graves  himself  entertained  po¬ 
litical  ambitions  in  order  to  be  more 


however,  until  about  a  month  ago,  since  effective  as  a  promoter  of  progressive 


when  he  had  been  failing  rapidly. 


and  patriotic  sentiment  in  the  South, 


The  death  of  Col.  Graves  removes  and  was  in  1905  a  candidate  for  United  Edward  T  Carrington  55  general 
another  figure  of  outstanding  prominence  States  Senator  from  Georgia,  but  was  ^  of  jVew  Haven’  Journal- 

from  the  ranks  ot  the  old-time  personal  forced  to  withdraw  because  of  ill  health.  Courier,  died  Aug.  6,  from  injuries  re- 
journahsts.^  In  some  w^ys  he  was  com-  IJiree  years  later  he  was  candidate  for  ■  ^  t  automobile  accident  near 


Courier  Died  When  Car  Wat  Struck 
by  Army  Truck — Was  55 
Years  Old 

Edward  T.  Carrington,  55,  general 
manager  of  the  New  Haven  Journal- 


pared  to  Col.  Henry  Watterson. 

.\s  an  orator,  Col.  Graves  was  gen¬ 
erally  classed  with  Henry  W.  Grady, 
famous  Atlanta  Constitution  editor  and 
leader  of  progressive  and  patriotic  senti¬ 
ment  in  the  South.  Perhaps  his  best 
known  speech  was  made  in  Chattanooga, 
Tenn.,  in  1907,  during  a  dinner  in  honor 


V  ice  President  of  the  United  States  on 
the  National  Independence  party. 


Concord,  N.  H. 

The  accident  happened  when  a  United 


yeal:  aS^  hE^’^^Jaduation  thi  States  Army  motor  truck  Proceeding  to 


years  after  his  graduation  from  the 
University  of  Georgia  and  at  one  time 


Rye  Beach  for  the  annual  encampment 


warpr’eVillem  of  the  ^ange  Milffary 


.Academy. 


truck  to  pass.  had  returned  to  his  home,  followi 

In  turning  back  to  the  road  from  the  vacation  spent  at  Cape  Cod,  Mass. 


M.  D.  HUNTON  IS  DEAD 
IN  62nd  YEAR 

Was  Vice-President  and  Part-Owner  oi 
Cone,  Hunton,  &  Woodman,  Inc., 
Publishers’  Representatives — 
Suffered  Heart  Attack 


MacGhee  Danbridge  Hunton,  61,  vi(»- 
president  and  part  owner  of  the  tirm  ot 
Cone,  Hunton  &  Woodman,  Inc.,  pui 
lishers’  represen- 

- r — - —  tatives  died  at  hs 

home  in  Whitt 
Plains,  N.  Y, 
Aug.  9,  follow¬ 
ing  a  heart  at¬ 
tack. 

Mr.  Hunton 
first  became  ill  a 
October  last 
year,  and,  al¬ 
though  after  tw 
weeks  in  bed  ht 
was  able  to  bt 

_  around,  luvr 

„  completely  r^ 

M.  D.  IIcKTON  covered.  Just  be 

fore  his  death  k 
had  returned  to  his  home,  following  j 


the  Commoner,  present  as  thf  offidal  speech  at  the  Henry  Grady  Memorial  the  V  connect^  with  Cone,  Hunt»  4 

repres"ve  of  Ids  p^  that  he  best  eulogv  of  the  century.  by  the  victims  Wo^man.  He  was  a  peat  friend 

nominate  Theodore  Ro^ev^lt  as  the  Col.  Graves  prided  himself  on  the  fact  ^ _  LI  SiT’ 


nominate”  Theodore  RoosevVlt  as  the  Col.  Graves  prided  himself  on  the  fact  ^8™.  ^  n..  a.  w  w.iom  ne  nao  Known  i« 

iiumiimic  iiicuuuit  ivwusi.  y  oo  _  *  I,..—,;™...! _ _ .1 ..  Camngton  was  one  of  the  best -known  nearly  30  years.  The  two  were  hrst  ^ 

candidate  of  ^th  major  parties  to  cpr>  that  he  npp  cl^ampioned  an  «^orth>  i„  ^is  State.  He  was  a  grand-  sociated  in  the  old  firm  of  Hand,  Kr . 

p  a  successtul  collusion  the  figh  in  cause  that  he  was  a  staunch  supporter  ^  of  the  founder  of  the  7nnrHa/-Co«r,>r.  &  Cone. 

behalf  of  the  people  against  predatory  of  high  ideals  in  Government  and  per-  g  Carrington,  is  chair-  Born  in  Como,  Miss.,  Mr.  Hunton 

wealth.  That  wp  the  beginniiig,  oo,  -  twiVp  Hie  firet  iiifp  e  *ke  Board  of  Directors,  retiring  graduat^  from  the  University  of  Mis- 

Col.  Graves  Era  ot  Good  heeling  He  marrn^  tw  ce.  H.s  first  wife  was  as  publisher  two  years  ago.  E.  T.  Car-  souri.  His  first  business  connection  u 

m<nement.  ^  u  an  inH  hU  AnniV  F  PntLran  f  ringtoH  succeeded  him.  Mr.  Carrington  with  a  financial  concern.  Later  he 

Col.  Graves  Rome  Ca  ’  waLlso  president  of  the  Madison  Trust  for  thirteen  years  connected  with  u 

author  fp  his  histi^ical  and  patnotic  .  •  -  Company  of  Madison,  Conn.  He  was  a  Hearst  organization  as  special  adver, 

works.  Among  his  ter  known  l^ks  -  thirt>-second  degree  Mason.  ing  representative  in  New  York  for  ; 


E.  S.  Cone,  whom  he  had  known  ia 


behalf  of  the  people  against  predatory  ot  high  ideals  in  Government  and  per- 
wealth.  That  was  the  beginning,  too,  of  sonal  life. 

Col.  Graves'  “Era  of  Good  Feeling”  He  married  twice.  His  first  wife  was 

movement.  Matic  G.  Simpson  of  Hancock,  Ga., 

Col.  Graves  was  best  known  as  an  and  his  second,  .Annie  E.  Cothran  of 
author  for  his  historical  and  patriotic  Rome,  Ga. 

works.  Among  his  better  known  books  - 

were  “.A  History  of  Florida  of  Today,”  ^ 

“History  of  Colleton,  S.  C.,”  “Twelve  /In 

Standard  Lectures,”  “The  Platform  of  ^ 

Today,”  “Speeches  and  Selections  for  - 

Schools,”  and  “The  Negro.”  His  George  Wagner.  45.  Baltimore  man- 
articles  m  newspapers  and  magazines  ^f  the  Ault  &  Wiborg  Company, 


were  widely  read.  York, 

Of  late  years  Col.  Graves  had  been  Baltimore, 
an  ardent  advocate  of  world  peace,  and  p.  -  h 
he  dedicated  much  of  his  time  to  lectur-  ,  V-'^.' 


WAJilUMK  ^  DETECnVE  REPORTING 

George  Wagner,  45.  Baltimore  man-  Lawrence  Dayton  Aided  Police  In  Solv- 
ager  of  the  Ault  &  Wiborg  Company,  in^  Murder  Mystery 

New  York,  died  July  31  at  his  home  -  „  ,  „  e  .i. 

in  Baltimore.  Lawrence  Dayton,  staff  man  of  the 

TT...  u...  f  I  r  .u  •  .  Oakland  (Cal.)  Post-Enquirer,  greatly 

nl?."  police  in  solving  the  recent  Walnut 


lie  ucuiedieu  lliueil  1113  lime  IV  leeiui-  _ «  _  . _ .1  r>  dlUCU  ULMieC  111  MJlVlllld  iiic  iceciiL  ivailiui 

ing  and  writing  on  that  subject.  Two  ^  ...  /tii  •> department  of  fke  Dojt-  Creek,  Cal.,  “scientific  murder”  mystery, 
years  ago  he  toured  the  Nation,  deliver-  ‘  ^  .  -'  ommerctaTS ^s  hut  in  later  vi,-hirli  pnHpH  with  tVip  cniriHp  nf  fharlpd 


which  ended  with  the  suicide  of  Charles 


vcdi3  aKAJ  lie  luuicvi  me  -.^aiivii,  ucu>ei-  T  A  t  TT  fj  j‘  j  wiiieii  eiiueu  wiiii  me  auieiue  ui  v..iiciiic3 

ing  his  famous  Chautauqua  lecture,  ..  •  aiu.  '  l  ‘  Herald,  died  Henry  Schwartz  and  his  confession  he 


had  killed  Gilbert  Barbe,  a  missionary. 
Dayton  found  a  bit  of  clothesline,  can- 


iiig  iiib  iaiiiuii3  v^iiciuiau4ud  leeiuie,  Af,cr  X  in  AlUamkva  P  1  nciHY  oeiiwai  aiiu  ins  euiiiessiuii  iie 

“.Armageddon,”  in  which  he  pleaded  for  ‘  r  i  kad  killed  Gilbert  Barbe,  a  missionary, 

the  establishment  of  an  association  of  - connected  Dayton  found  a  bit  of  clothesline,  can- 
nations  to  insure  peace  throughout  the  '"jw  i^  T  i  Herald,  yas,  and  an  overall  buckle  at  the  place  of 

world.  During  his  active  periods  of  the  suddenly  July  24.  jhe  murdpr.  Then  he  located  a  motorist 

last  year  he  was  editor  of  the  Palm,  .Averii.l  Parsons,  17,  an  employe  of  who  said  he  had  given  a  lift  to  a  man 

Beach  (Fla.)  Post  and  the  Henderson-  the  Columbus  Citicen,  was  killed  in  an  who  said  he  was  going  to  work  for 


ing  representative  in  New  York  for 
San  Francisco  Examiner,  Los  Ang,<-' 
Express,  Chicago  Herald-Examitier,  ’ 
the  Boston  Advertiser. 


A  Dependable 
Means  of 
Increasing 
Classified 


The  motorist  described  the 


ville  (N.  C.)  Times.  automobile  accident  a  few  days  ago.  Schwartz.  The  motorist  described  the 

Three  sons  and  two  daughters  survive  J.  H.  Bahne,  80,  editor  of  the  Osceola  dressed  in  overalls  and  carrying  a 

Col.  Graves,  as  follows;  John  Temple,  (la.)  County  Tribune  for  20  years  past  canvas  covered  roll  tied  with  clothes- 
Jr.,  James  de  Graffenreid  and  Cochran  and  formerly  editorial  writer  of  the  Nwma- 

C.  Graves,  the  latter  two  of  Palm  Reach,  City  Jounuil,  died  in  Sibley,  Iowa,  Aug.  developed  that  this  man  was  Barbe, 

Fla.,  and  Greenville,  S.  C.,  respectively;  6  rrfter  a  long  illness.  whom  Schwartz  killed.  The  body  had 


Lineage 


Mrs.  Frederick  Tomkins  of  New  York  Joseph  Bass  Reycraft,  55,  for  many 
and  Miss  Anne  Graves,  of  Washington,  years  connected  with  the  International 
Interment  was  at  Atlanta,  Georgia,  on  Paper  Company,  New  York,  died  last 
Monday.  week  in  the  Jersey  City  Hospital.  His 

Col.  Graves  carne  from  a  noted  fam-  tleath  was  due  to  pneumonia  which  de- 


Cify  Journal,  died  in  Sibley,  Iowa,  Aug.  It  developed  that  this  man  was  Barbe, 
6  irfter  a  long  illness  whom  Schwartz  killed.  The  body  had 

Joseph  Bass  Reyoiaft.  55,  for  many  following  an  explosion  in  the 

years  connected  with  the  International  laboratory  where  Schwartz  worked  as 


Paper  Company,  New  York,  died  last  chemist  and  was  identified  first  as  that  of 

week  in  the  Jersey  City  Hospital.  His  beneficiary 

-  ’  -  -  of  $180,000  insurance. 


Write  for  Particulars 

Associated  Editors,  Inc. 

440  S.  Dearborn  St^  Chicago 


ily.  His  grandfather.  Col.  John  Temple 
Graves,  a  hero  of  the  Revolution,  while 


veloped  last  week  following  an  operation. 
John  R.  Barnes,  for  thirty  years  con- 


acting  under  Gen.  Greene,  opposed  Corn-  „e.;;ed Lkh  '^hT  Xme;ica;r 
wallis  passage  of  the  A  adkin.  His  v.,,.,  u  j-  j  , 

,  e  ,,  \A--ir  r-  It  panv,  Aew  York,  who  died  recently  at 

mothers  father  was  William  Calhoun,  _ ^1,1 _  i _ 

,  t  *  i.  r  T  u.  /— *  c—  It.  ..  1  nis  home  in  Brooklyn,  was  buried  this 


eldest  brother  of  John  C.  Calhoun.  Col. 
Graves  was  horn  at  W’illington  Church, 
S.  C.,  in  1856. 


week  in  Cypress  Hills  Cemetery. 

Miss  Elizabeth  Crawford,  45,  at  one 


Rcfi  U  S  Pat.  Off 


His  career  in  the  newspaper  profession  |'tne  on  the  East  Liverpool  (O.)  Retnew, 
was  sensational.  He  wrote  a  word  pic-  ^*^*1!*^  years  missionary  to  the  Ne_z 

ture  of  an  address  made  by  Senator  |  crees  Indians,  died  recently  in  Lapwai, 
Brown  before  the  Georgia  I-egislature 

which  brought  him  employment  first  as  S.  .A.  Jitrgenson,  formerly  ^  editor 
a  reporter  and  later  as  managing  editor  Clarkfield  (Minn.)  Advocate,  died  re- 
of  the  Jacksoniillc  (Fla.I  Union.  This  cently  in  a  eovernment  hospital  in  New 


same  story  was  given  a  place  in  .Avery’s 
“History  of  Georgia.” 

From  the  time  he  became  a  reptirter 


Mexico  of  illness  due  to  his  service  as 
a  soldier  in  the  W^orld  War. 

Perry  P.  McBride,  82,  veteran  employe 


for  the  Union  his  rise  was  rapid.  .After  of  the  St.  Paul  (Minn.)  Dispatch  and 
several  years  with  that  paper  he  estah-  Pioneer  Press,  died  last  week  in  St.  Paul, 
lished  the  Daily  Herald,  which  became  a  He  had  been  a  printer  for  67  years. 


powerful  factor  in  Florida  politics. 


Carl  Plete,  63,  for  manv  years  city 


health  forced  him  to  leave  Florida  some  editor  of  the  Cincinnati  Volkshlatt,  died 
time  later,  and  in  1887  he  became  chief  in  Cincinnati  a  few  days  ago.  For  40 
editor  of  the  .Atlanta  (Ga.)  Journal,  years  he  was  a  leader  in  Gertnan-.Ameri- 


which  he  started  on  its  wav  to  pros¬ 
perity,  and  then  assumed  editorship  of 


can  musical,  literary  and  fraternal  so- 
e'eties  in  Cincinnati. 


THE  IMPORTED  DRY  MAT 

OF  SUPERIOR  QUALITY 

Write  for  Free  Samples 

FLEXIDEAL  COMPANY,  Ibuco 
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An  Intimate  Survey  of  Washington 

—the  Market 

Because  of  Washington’s  political  prominence  its  commercial 
importance  is  not  so  thoroughly  understood. 

Compiled  in  handy  form  for  ready  reference  are  facts  and 
figures  of  the  business  side  of  the  National  Capital,  which  will  be 
illuminating  to  sales  managers  and  advertising  executives — convinc¬ 
ing  of  the  really  extraordinary  opportunities  which  Washington 
offers  for  the  promotion  of  every  worth  while  product. 

Your  request  will  bring  the  book 


me 

NEW  YORK  OFFICE 
Dan  A.  Carroll 
1 10  E.  42nd  Street 


WASHINGTON,  D.  C. 


CHICAGO  OFFICE 
J.  E.  Lutz 
Tower  Building 
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KANSAS  EDITORS  VOTE  “HOME  PAPER 
WEEK”  A  GOOD-WILL  BUILDER 


Public  Attention  Directed  to  Service  Home  Town  Paper  Renders 
Its  Community — Essay  Contest  Enlisted  Interest 
of  School  Children 


^HE 


old  home  papers  of  Kansas  oc-  function  performed  by  home  town  papers 
cupied  front  page  space  for  seven  in  general,  and  the  particular  virtues  of 
davs  this  winter  when  the  “moral  guides”  their  own  papers.  Eleven-year-old  Clark 
of’ the  Sunflower  state  observed  the  firs;  Daniel  Hanson,  Salt  Marsh  school. 
Home  Paper  week.  The  celebration  was  Jamestown,  liked  his  home  town  paper, 
authorized  by  the  Kansas  Press  Asso-  the  Optimist,  because  it  “has  a  column 
ciation  for  the  purpose  of  stressing  the  of  sports  news  which  tells  us  when  there 

importance  of  a  good  newspaper  to  a  is  going  to  be  football  and  baskeiiall 

community,  and  the  service  the  publisher  games  in  Jamestown  and  neighboring 
renders  his  community,  and  to  stimulate  towns.  It  tells  the  players  and  the  po- 
the  publisher  to  increase  that  service  be-  sitions  they  play.  Advertisements  are 
cause  of  his  knowledge  that  it  is  ap-  very  important  because  they  tell  where 
predated.  ^  doctor  lives  if  one  is  sick,  and  where 

A  date  was  set,  Nov.  30  to  Dec.  6,  a  dentist  lives  if  one  in  the  family  has 

which  would  not  conflict  with  the  holi-  ‘lie  toothache.”  A  subtle  bit,  that,  list- 
days  and  a  committee  appointed  to  make  ’ng  the  major  sports  in  the  same  para- 
preparations.  Prof.  N.  A.  Crawford,  graph  with  the  family  dentist, 
head  of  the  department  of  industrial  jour-  “It  (the  Optimist)  will  also  tell  you 
nalism,  Kansas  State  Agricultural  Col-  how  Jack  Dempsey  knocks  out  the  other 
lege,  Manhattan,  sponsor  of  the  plan,  was  man.  And  also  who  holds  the  title  rec 
chairman.  Associated  with  him  were  A.  ords,”  wrote  Harold  Groves,  13,  also  of 
J.  Carruth,  Jr.,  managing  editor  of  the  Jamestown. 

Topeka  State  Journal;  George  Harman,  Society  took  precedence  over  sports  in 
editor  of  the  Valley  Falls  Farmers’  Vin-  the  essays  written  by  the  girls.  ‘Each 
dicator;  Mack  Cretcher,  at  that  time  of  us  in  turn  has  had,  or  will  have,  a 
secretary  to  Governor  Davis  and  for-  glowing  account  of  our  wedding  in  a 
merly  active  in  newspaper  work  in  Kan-  conspicuous  place  on  the  page,”  stated  a 
sas,  and  R.  A  Qymer,  editor  and  man-  young  lady  of  LaCrosse,  who  evidently 
ager  of  the  El  Dorado  Times.  has  unbounded  faith  in  the  LaCross  Re¬ 

in  promoting  the  work  this  commit-  publican. 
tec  sent  out  letters  to  editors,  dealing  “Now  I  come  to  the  ads,”  wrote  Miss 
with  methods  of  observing  the  week ;  to  Helen  Serpan,  also  of  LaCrosse,  who 
the  presidents  of  the  Rotary,  Kiwanis,  won  first  prize  in  the  contest  conducted 
Lions,  and  Co-operative  clubs,  urging  by  the  Republican.  “Some  people  do  not 
them  to  observe  the  week  in  their  meet-  read  them,  but  I  like  to.  My  mother  has 
ings;  and  to  each  library  of  any  con-  told  me  of  a  woman  who  had  gone  to 
siderable  size,  suggesting  that  it  make  a  Elngland  but  received  the  home  papers 
display  of  books  dealing  with  the  press,  from  LaCrosse,  Kan.  In  one  she  saw 
The  committee  also  sent  out  material  an  advertisement  where  shoes  could  be 
for  an  essay  contest  which  it  proposed  bought  in  LaCrosse  cheaper  than  in  Eng- 
to  the  newspapers.  This  material  in-  land,  so  she  wrote  to  the  merchant  oc¬ 
cluded  a  suggested  advertisement,  a  sug-  dering  a  paii  of  shoes.  ‘It  pays  to  ad- 
gested  letter  to  teachers,  and  several  vertise.’  ” 

news  stories.  General  news  stories  on  Mary  Welker,  11  years  old,  first  prize 
the  week  were  furnished  to  the  news-  winner  in  the  contest  conducted  by  the 
papers  and  the  press  associations.  Haddam  Clipper,  prophesied  a  terrible 
I'inally,  a  clip  sheet  for  the  use  of  news-  fate  for  those  who  do  not  keep  in  touch 
papers  during  the  week  itself  was  sent  with  current  events  through  the  medium 
out.  of  the  newspaper.  “It  informs  us  of  a 

The  observance  of  the  week  included  neighbor’s  sickness,  loss  of  a  horse  or  the 
the  following:  purchase  of  a  farm,”  stated  Miss  Wel- 

1.  A  proclamation  by  the  governor.  ker.  “The  paper  often  brings  news  of 

2.  Sermons  on  Home  Paper  week.  marriages  and  of  other  social  events. 

3.  Meetings  of  chambers  of  commerce  People  need  to  be  kept  in  touch  with 

and  civic  clubs  with  programs  dealing  those  about  them  in  this  way  or  they 
with  the  home  paper.  become  shrivelled  in  their  natures  and 

4.  Library  displays  of  books  and  ar-  fail  to  enjoy  life  as  they  should.” 

tides  on  the  press.  .-^nd  just  to  prove  that  the  writers 

5.  Displays  in  the  windows  of  news-  overlooked  no  functions  of  the  paper — 

paper  offices.  “.  .  .  at  last  it  ends  its  usefulness 

6.  Unsolicited  advertisements  by  mer-  on  the  pantry  or  cupboard  shelves,” 
chants  commending  the  home  paper.  wrote  a  practical  young  person  in  an 

7.  Editorials,  some  by  large  city  essay  submitted  to  the  Si.  George  News. 

dailies,  dealing  with  Home  Paper  week  After  the  week  was  over,  the  commit- 
and  boosting  the  small  newspaper.  tee  sent  out  questionnaires  to  the  publish- 

8.  Mail  and  wire  copy  carried  by  the  ers,  asking  about  the  results.  Out  of  the 
Associated  Press  and  the  United  Press.  30  replies  received,  23  were  from  papers 

9.  Publication  of  special  articles  and 
other  material  dealing  with  the  home 
paper.  Part  of  this  was  from  the  clip 
sheet  sent  out  by  the  committee,  part 
from  other  sources.  Clippings  received 
by  the  committee,  of  material  dealing 
with  Home  paper  week,  have  totaled  more 
than  2,480  column  inches. 

10.  The  holding  of  contests  for  essays, 
by  school  pupils,  on  the  home  paper. 

Among  papers  which  obtained  a  consid¬ 
erable  number  of  es.says  and  reported  to 
the  committee  were  the  Kingman  Jour¬ 
nal,  47;  Onaga  Herald,  55;  Linn-Palmer 
Record,  96;  Abilene  Reflector,  70;  Good- 
land  Republic,  17;  St.  George  News,  15; 

Lamed  Chrnnoscope,  22;  Pretty  Prairie 
Times,  25;  Aa  Crosse  Republican,  21. 

The  Kingman  Journal,  in  addition  to 
offering  prizes,  gave  the  writer  of  each 
submitted  essay  a  free  ticket  to  any 
Kingman  movie  show.  A  number  of 
other  papers  got  good  results  from  the 
contest,  according  to  their  letters  to  the 
committee,  but  the  number  of  entries  was 
not  stated. 

The  youthful  essay  writers  noted  every 


in  towns  where  the  week  was  observed  in 
some  way.  Of  the  30,  17  said  they  be¬ 
lieved  Home  Paper  Week  should  be  made 
an  annual  event,  several  stating  that  they 
were  going  to  observe  such  a  week 
whether  the  association  officially  did  so 
or  not.  Seven  were  non-committal,  and 
six  were  opposed.  Of  these  six  only  one 
had  observed  the  week. 

Good  results  of  the  week  listed  by  the 
editors  were  an  increased  interest  on  the 
part  of  the  public,  knowledge  by  the  pub¬ 
lisher  of  what  the  public  considers  the 
good  and  the  bad  points  of  his  paper,  and 
the  expression  by  advertisers  of  pleasure 
at  the  publisher’s  activity  in  his  own  in¬ 
terest. 

Suggestions  made  by  publishers  for  fu¬ 
ture  observance  of  a  Home  Paper  week, 
were  as  follows : 

1.  Change  the  time  of  the  week.  Some 
editors  suggested  October,  others  Jan¬ 
uary. 

2.  Allow  more  time  for  publicity  in 
advance  of  the  week  itself. 

3.  Send  out  material  on  the  home 
paper  to  newspapers  at  intervals  through¬ 
out  the  year,  thus  keeping  the  public 
alive  to  the  paper  as  a  community  enter¬ 
prise. 

4.  Make  the  week  in  part  a  pay-up  or 
new-subscription  week. 

5.  Continue  the  contests  but  have  them 
in  some  way  include  comment  on  adver¬ 
tising. 


‘LAW  OF  THE  PRESS” 
EVOLVED  IN  COURT 

( Continued  from  page  10) 


WHY  IS  IT— 

that  local  retail  merchants 
say — “We  wish  our  manu¬ 
facturers  would  co-operate 
with  us  in  our  local  adver¬ 
tising?” 

Because — 

they  believe  that  more  ad¬ 
vertising  done  hy  national 
advertisers  in  MANY  News¬ 
papers  instead  of  a  FEW 
magazines  would  reap 
MORE  sales. 

Advertise 

with  your  local  merchants 
in 

The  Evening  Star 

Franklin,  Incl. 


In  the  North  Carolina  case,  supra,  the 
Court  answers  the  important  query,  what 
does  Constitutional  guarantee  of  “fre^ 
dom  of  the  press”  amount  to,  as  follows; 
“That,  while  proper  criticism  of  the  con¬ 
duct  or  fitness  of  public  officers  and  can¬ 
didates  for  public  office  is  privileged  the 
privilege  does  not  extend  to  the  imputa¬ 
tion  of  moral  delinquency  to  such  per¬ 
sons,  and  that  he  who  attacks  their  pri¬ 
vate  character  and  attributes  to  them 
moral  turpitwle  must  stand  prepared  to 
prove  the  truth  of  his  statements  under  a 
plea  of  justification;  otherwise  the  pre¬ 
sumption  is  that  the  defamatory  language, 
written  or  spoken,  is  false  and  will,  wWi- 
out  more,  support  a  verdict  for  substan¬ 
tial  damages.” 

Law  of  the  press,  while  receiving  judi¬ 
cial  interpretation  along  with  other 
branches  of  our  jurisprudence  and  de- 
developing  some, well  defined  principle, 
“is  a  mass  which  has  growm  by  aggrega¬ 
tion,  with  very  little  intervention  from 
legislation  and  peculiar  circumstances 
have  from  time  to  time  shaped  its  course’ 


in  the  words  of  Mr.  Cooley,  another  of 
our  able  law  writers,  “by  liberty  of  the 
press  indeed,  is  merely  meant  that  the 
publications  in  the  press  shall  not  be  sub¬ 
ject  to  antecedent  censorship,  but,  in  the 
language  of  our  Bill  of  Rights,  ‘any  citi¬ 
zen  may  freely  speak,  write  and  publish 
his  sentiments  on  all  subjects,  being  re¬ 
sponsible  for  the  abuse  of  that  right’.” 


“Prosperity  Zone”  is  the 
name  that  has  heen  given  to 
the  Dallas  market-territory 
(of  which  The  News  is  the 
accepted  paper)  hecause 
many  authorities  and  most 
statistics  agree  in  de.signating 
it  as  the  most  consistently 
prosperous  single  market  in 
.America  today. 

Write  to  The  Neics  for  facts  and 
Data 

%i)t  JBallas 
iHorning  i^etos 

S V P  RE  M  E  IN  TEXAS 


Chesterfield  Cigarettes 

is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 

The 

Washington 

Times 

The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  Gty^Bostan 

G.  LOGAN  PAYNE  CO. 

Chicago  -  Detroit  -  St.  Louis  -  Los  Angeles 


CONSISTENTLY  BUILD¬ 
ING  PERMANENT 
CLASSIFIED 

by  the  uie  of  drfinite  and  spoeific  promotion 
ropy,  whirh  is  doing  more  than  any  other  | 
one  Ihinft  to  advihe  your  readers  of  the 
varied  interest  to  be  found  in  a  good  classL 
lied  keetion. 

IT  IS  NO  EXPERIMENT 

to  solicit  seasonable  lines  at  definite  limes 
with  a  real  story  to  tell. 

WE  RELEASE 
EVERY  WEEK 
EVERY  MONTH 
SOMETHING  NEW 

Clarence  M.  Rusk  Service 
for  newspapers 
Harrisburg  Pennsylvania 


IV e  have  succeeded 
— not  with  tens  of 
newspapers — but 
with  hundreds. 

THE  BASIL  L.  SMITH  SYSTEM,  Inc. 

International  Classified  Advertising 
Counsellors 

Packard  Building,  Philadelphia 


Regional  Advertising 

at 

Regional  Rates 

in 

The  Christian  Science 
Monitor 

An  International  Daily  Newspaper 
Publishing  SELECTF.D  AnVERTlSIXG 

ATLANTIC,  CENTRAL  and 
PACIFIC  Editions 

Itatea  and  Circulation  Data 
Supplied  on  Reqne«t 

ADVERTISING  OFFICES 


Boa  ton 
I'hiladeipbia 

(*hiC8RO 

('Uweiand 
Detroit 


New  York 
London 
Paris 
Florence 


KannaH  Citf 
S«n  Francl«« 
I,o(<  .\ngel» 
Seattle 
Portland 


‘Buy  What  You  Can  Use’ 
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POWERS  PERFECTION  COOLER 

Every  Newspaper  Photo  Engraving  Plant  should  have  at  least  one 


The  Powers  Perfection  Cooler  requires  no  water 
connection  of  any  kind. 

It  can  be  moved  at  will  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 

It  has  no  mechanical  parts  to  get  out  of  order. 

It  applies  cold  water  evenly  and  simultaneously  to 
all  parts  of  the  plate — ON  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantaneously  to  the  exact  tem¬ 
perature  required  and  saves  wiping,  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  both  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Proprietors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  Watch  the  plate  buckle  and  then  see  him  try  to  straighten  it  out.  You 
know  what  that  means  in  color  work. 

The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch¬ 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 


ASK  ANY  USER 


Baltimore  News 
Boston  American 
Boston  Post 
B’klyn  Daily  Eagle 
Bronx  Home  News 
Chicago  Daily  News 
Chicago  Herald  Examiner 
Chicago  Tribune 


Denver  Post 

Des  Moines  Register  &  Tribune 
Florida  Times  Union 
Kansas  City  Star 
Milwaukee  Journal 
N.  Y.  American 
N.  Y.  Evening  Sun 
N.  Y.  Morning  Telegraph 


N.  Y.  Daily  News 
N.  Y.  Times 
N.  Y.  World 
Providence  Journal 
Rochester  Herald 
San  Francisco  Bulletin 
Washington  Times 
Wisconsin  News 


Immediate  delivery  guaranteed 


POWERS,  Inc. 


205  West  39th  Street 
New  York  City 
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POLITICAL  EDITORIAL  IS  THE  HEART 
OF  ITALIAN  NEWSPAPERS 


Routine  News  Neglected,  Largely  Because  Lack  of  Advertising 
Revenue  Limits  Editorial  Expense — Fascist! 
Vigorous  Against  Tame  Opposition 


The  U.  P.  has  also  inaugurated  a  new 
financial  race  wire  to  serve  United  Press 
clients  in  Ohio  and  another  racing  circuit 
linking  the  Kentucky,  Ohio,  and  West 
Virginia  tracks  direct  to  the  New  York 
headquarters. 


By  ROBERT  L.  STERN 


TV  EVVSPAPERS  without  news !  One  might  suppose,  from  the  scarcity 

’  That’s  the  first  impression  an  of  printed  news,  that  the  Italians  are  not 
American  newspaperman  in  Italy  gets  great  newspaper  readers.  Quite  the  con- 
when  he  picks  up  the  journals  of  that  trary.  Even  in  the  smallest  towns  there 
strange  country.  It’s  not  a  strictly  true  are  several  papers,  morning,  midday  and 
impression,  of  course.  The  papers  of  evening.  In  a  big  city  like  Rome  or 
Italy  print  some  news,  and  a  few  of  them  Milan  there  are  always  more  than  a 
print  a  lot  of  news ;  but  it’s  usually  hard  dozen.  The  number  fluctuates,  for  every 
to  find.  once  in  a  while  one  dies,  and  quite  fre- 

Unless  a  big  story  of  nation-wide  im-  quently  new  ones  are  started  by  men 
portance  has  just  broken,  there  will  be  with  political  axes  to  grind.  Editions 
no  news  on  the  front  page  except  short  keep  coming  out  all  day  long,  and  the 
fillers.  This  is  not  because  the  front  people  buy  them  eagerly  and  discuss  them 
page  is  unimportant,  as  it  used  to  be  with  vigor  in  the  streets  and  the  in¬ 
years  ago  in  the  old  New  York  Herald,  numerable  cafes. 

in  which  the  real  front  page  was  on  the  Why,  then,  are  the  papers  so  bad,  ac- 
inside.  It  is  because  all  news  but  the  cording  to  American  standards,  at  least? 
very  biggest,  that  only  breaks  occasionally.  An  important  reason,  undoubtedly,  is  the 
is  unimportant  to  the  Italian  newspaper,  lack  of  advertising  revenue,  which  pre- 
The  big  stuff  is  the  political  editorial,  vents  the  papers  from  maintaining  real 
which  always  goes  on  the  front  page  and  newsgathering  organizations  and  from 
often  takes  up  most  of  it.  running  over  four  or  six  pages  to  the 

In  addition,  there  is  likely  to  be  a  fea-  edition.  N  ew  spaper  advertising  has 
ture  story — a  piece  mailed  from  New  never  been  developed  in  Italy.  Italian 
York  on  American  naval  policy,  for  in-  retailers  do  not  advertise  much  because, 
stance,  or  a  story  by  an  Italian  free  lance  as  they  say,  the  people  follow  custom  in 
about  his  recent  trip  to  Alaska,  or  the  their  buying,  patronizing  always  the  same 
details  of  the  discovery  of  an  ancient  stores  and  buying  the  same  things,  so  that 
Etruscan  theater.  An  uninitiated  Amer-  advertising  would  be  of  little  value.  When 
ican  might  mistake  the  latter  for  news,  manufacturers  advertise,  they  usually  use 
but  upon  investigation  he  will  almost  cer-  outdoor  posters,  because,  as  they  say,  the 
tainly  find  that  the  discovery  was  made  Italian  are  an  outdoor  people,  spending 
several  years  ago.  most  of  their  time  in  the  public  squares, 

The  local  news  is  segregated  in  a  de-  and  they  are  susceptible  to  the  bold  pic- 
partment  on  the  inside.  It  consists  torial  effects  that  are  possible  in  posters, 
mostly  of  short  notes  about  accidents  and  There  is  some  newspaper  advertising,  of 
crime,  with  an  occasional  perfunctory  re-  course,  but  few,  if  any,  papers  have  suf- 
p(jrt  of  a  meeting  or  an  announcement  of  ficicnt  volume  to  support  them.  Hence 
one  to  be  held  in  the  future.  the  skimpy,  newsless  papers,  thinking  of 

In  addition,  there  is  a  department,  usu-  nothing  but  the  politics  of  the  man  or 
ally  on  the  last  page,  called  “Latest  party  that  foob  the  bills.  The  news- 
News,”  which  consists  of  telegraph  and  papermen  are  poorly  paid,  and  usually 
cable  briefs.  This  contains  the  sort  of  must  do  work  on  the  outside  to  support 
stuff  that  we  use  to  fill  out  the  bulldogs  themselves. 

of  evening  papers  after  the  rewriting  pos-  Perhaps  some  of  the  reformers  who 
sibilities  of  the  morning  papers  have  been  think  American  newspapers  would  be  im- 
exhausted.  proved  if  the  advertising  were  cut  down 

The  real  newspapermen  of  Italy,  there-  might  profit  by  a  study  of  the  Italian 
fore,  are  not  the  reporters  but  the  edi-  press. 

torial  writers.  -All  the  papers  are  strictly - 


Radcliffe  With  Intertype 

B.  W.  Radcliffe  has  been  appointed  ad¬ 
vertising  manager  of  the  Intertype  Cor¬ 
poration,  New  York,  in  charge  of  the 
direct-by-mail  and  other  advertising 
and  sales  promotion  work.  He  has 
been  with  the  Waterman  Fountain  Pen 
Company  as  production  manager  of  ad¬ 
vertising,  and  was  formerly  in  charge  of 
production  and  layout  with  Elliott’s  Ad¬ 
vertising  Engineers  of  New  York.  Pre¬ 
vious  to  coming  east,  Mr.  Radcliffe  was 
a  printing  executive  with  the  J.  W.  Burke 
Company  of  Macon,  Ga. 


Lay  Cornentone  In  Warren 

The  cornerstone  of  the  new  buildinf 
of  the  ll'arren  (Pa.)  Titties  and  Mirror 
was  laid  with  appropriate  ceremonies,  the 
stone  being  put  into  place  by  Silas  E 
Walker,  one  of  the  pioneers  of  the  local 
publishing  business.  The  new  building 
will  be  built  of  brick  and  stone.  A  new 
press  and  other  equipment  will  be  in¬ 
stalled,  at  a  total  cost  of  about  $150,000, 


Sprague  Hurt  by  Automobile 

Walter  Sprague,  a  printer  on  the 
Boston  Globe,  and  son  of  George  E. 
Sprague,  a  member  of  the  editorial  staff 
of  the  Lynn  (Mass.)  Tele  gram- News, 
was  seriously  injured  when  he  was 
knocked  down  by  an  automobile  while 
crossing  a  street  Aug.  9  in  Concord. 
Miss  Dora  Sprague  ran  to  the  assistance 
of  her  father  and  in  their  auto  started 
for  the  hospital,  on  the  way  to  which  she 
was  in  collision  with  another  automobile. 


patisan  politically.  That  is  their  reason 
for  being.  The  chief  qualification  of  a 
good  Italian  editorial  writer  is  a  fluent 
command  of  picturesque  invective. 

It’s  a  p.>or  edition  of  a  Fascist  paper 
that  doesn't  contain  an  editorial  pouring 


U.  P.  WIRES  LENGTHEN 


New*  Service  Adda  3,500  Miles  to 
Leased  Circuit  Since  Aug.  1 

.v.  The  United  Press  Associations  has 
tire  upon  the  opp'^inents  ot  the  party  in  , .  .  rnr,  -i  r  i  j  •  . 

u  r^tic  fhom  a'Wed  3,500  miles  of  leased  wire  to  its 


power.  It  calls  them  traitors  and  cow-  ^  .  ,  rr  ,  *  n-  ,  , 

ards  and  snipers  and  liars,  in  unmistak-  ’  i 

able  language  embellished  by  characteris-  -  announced  this  week, 
tic  Italian  flowery  figures  of  speech.  It  ^  "lorning  circuit  has  been 

declares  that  thev  wish  to  drag  beautiful  opened,  starting  at  5  a.  rn.  Eastern  Day- 
Italv  in  the  dust,  and  destroy  the  fruits  Time  ^t^«een  New  York  and 

of  the  glorious  victory  won  by  the  Italian  Chicago,  which  becomes  during  the  day  a 
armies  in  the  war.  If  one  of  them  has  ?^‘'«nd  news  trunk  wire  connecting  \N  ash- 
dared  to  suggest  that  at  one  time  the  \ork,  Chicago,  and  Kansas 

I'ascists  used  excessive  for'---  to  promote  Lity  direct, 
their  cause,  the  Fascist  newspaper  iron¬ 
ically  wonders  how  the  puny  minds  of 
such  imbeciles  can  think  of  so  many  fan¬ 
tastic  stories  to  tell. 

By  contrast,  the  anti-Fascist  papers  are 
usually  tame.  Except  for  occasional  out¬ 
bursts,  they  confine  their  editorials  to  non- 
controversial  subjects  such  as  the  care  of 
the  public  parks.  If  they  criticise  the 
government  they  usually  do  so  mildly, 
and  one  of  them,  the  Corriere  della  Sera 
of  Milan,  which  has  the  deserved  reputa¬ 
tion  of  being  the  best  paper  in  Italy,  does 
so  with  quiet  scholarly  skill  that  would  be 
worthy  of  the  Nerv  York  Times. 

There’s  a  reason  for  the  mildness  of 
the  opposition  papers.  Each  editor  knows 
that  if  he  became  even  slightly  vindictive 
he  would  have  to  go  home  from  work 
in  an  armored  car  and  put  a  sheet-steel 
door  on  his  house.  Even  then  the  Fas¬ 
cists  would  have  him.  They’d  just  sup¬ 
press  his  paper. 

This  is  not  all  exaggeration.  The  op¬ 
ponents  of  the  Fascist  regime  are  by  no 
means  safe  from  personal  violence. 


A.  P.  Re-routes  Southern  Wires 

The  Associated  Press  is  now  filing  its 
Southern  wires  from  Louisville,  Ky.,  in. 
stead  of  from  Chicago. 


Illinois  Paper  Changes  Size 

Effective  Sept.  8,  the  Rockford  (III) 
Republic  will  change  from  a  7  to  an  8 
column  newspaper.  Column  width  will  bt 
12  ems  and  depth  21  inches. 


Conant  Joins  Success  Staff 

Arthur  F.  Conant  has  been  appointed 
assistant  advertising  manager  of  Success 
Magazine,  according  to  an  announcement 
made  in  New  York  today  by  Frederick 
C.  Lowrey,  publisher  and  managing  di¬ 
rector.  Mr.  Conant  for  the  last  three 
years  has  been  associate  director  of  the 
Extension  Division  of  the  Associated 
Advertising  Clubs  of  the  World.  Prior 
to  that  he  was  director  of  research  of  the 
Alexander  Hamilton  Institute  and  for 
six  years  was  on  the  staff  of  The  Iron 
Age. 


THEY  WONT  KNOW 
UNLESS 

YOU  TELL  THEM 

and 

You  will  reach 

,08.2% 

of  the  homes  in 

Norristown,  Penna. 

through  the  columns 
of  the 

Norristonitt 
Slirara  l^erald 


New  York 
Leadership 

For  the  first  seven  months  of 
1925,  The  New  York  Sun  pub¬ 
lished  480,672  more  agate  lines 
of  NATIONAL  ADVERTIS¬ 
ING  than  any  other  New  York 
evening  newspaper. 

The  Sun’s  gain  in  NATIONAL 
ADVERTISING  for  the  first 
seven  months  of  1925  was 
nearly  double  the  combined 
gains  of  all  other  New  York 
evening  newspapers. 

280  Broadway  New  York 


?L0£(  angeUfi  Cimes 

California’s 
Great  Newspaper 

More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  maiket. 


The  Market»Kansas 

Th*  tUU  that  raitad  tha  biMtil  crap*  k 
1924 — 1S4,2S3,000  bothali  af  wbaat  aad 
1S7,241,000  bvtbalt  of  carm«  plot  athar  big 
fraia  yialdt. 

Tha  ttala  wbara  tba  ca<b  gaia  aa  wbaat 
aad  aara  aloaa  b  1160,000,004  tbb  jmt — aaa 
third  of  tha  ineraaia  on  thaaa  twa  arapt 
BOW  r^artad  for  tha  aatlra  Uaitad  Statai. 

The  Mediom  — Daily  Capital 

Tha  aaly  Kaaaar  aawapapar  that  cartn 
tha  aotira  stata. 

It  gWat  eo-aparatioB  af  tha  floatl  kind  U 
adrartiiara  aad  hat  haary  coraraga  af 
Topaka  and  tha  Topaka  trada  tarritary- 
CircnlatioB  36,000.  Mambar  A.  B.  C. 

Topeka  Daily  Capital 

Topeka,  Kansas 


Arthur  Capper, 
Publisher 


Marco  Morrow, 
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Everything  Grows 

in  the 

SOUTH 


Your  Business  Will  Grow  Through  Advertising  in  These  Dailies 


ALABAMA 

tt Anniston  Star  . (E) 

•Mobile  Mews-Item  . (E) 

•Mobile  KecUter  . (M) 

•Mobile  Befister . (B) 

FLOBDA 

•Deytonn  Daily  Mews . (E8) 

•Florida  Times-Dnion,  (M)  40,679 . (B) 

•Lakeland  Ledger  . (E) 

•Miami  Herald  . (M) 

•Miami  Herald  . (S) 

•Orlando  Beporter-Btar  . (E) 

•Orlando  Bentinel  . (MAS) 

•Pensacola  Mews  and  Journal . (EM) 

fBt.  Petersburg  Independent . (E) 

•Tampa  Timas  . (E) 

•Tampa  Tribune  (M)  98.S23 . (B) 

•West  Palm  Beach  Post . (M) 

0E0B6IA 

•Augusta  Herald  . (E) 

•Augusta  Herald  . (B) 

tMacon  Telegraph  . (M) 

tMacon  Telegraph  . (B) 

•Savannah  Morning  Mews  (M),  20,479.(8) 

KEMTDCKT 

•Lexington  Leader  . (E) 

•Lexington  Leader  . (B) 

•Paducah  Bun . (E) 


.085  .036 
.06  .06 
.08  .07 
.026  .036 


.036  .036 

.10(8.12)  .10(8.12) 
.026  .026 

.09  .09 

.10  .10 

.036  .036 

.086  .086 

.06  .06 

.04  .04 

.06  .06 

.08(.098)  .07(.088) 
.04  .04 


.06(.07B)  .06(.078) 


MOBTH  CABOLIMA 

tOreensboro  Daily  Mews  . (M) 

tOreensboro  Daily  Mews . (S) 

tBaleigh  Mews  and  Observer . (M) 

tBaleigh  Mews  and  Observer.. . (B) 

•Winston-Balscn  Bentinel  . (E) 

BOOTH  CABOLIMA 

•Columbia  State  . (M) 

•Columbia  State  . (B) 

•Greenville  Mews  . (M) 

•Spartanburg  Jonmal  . (E) 

•Spartanburg  Herald  (M)  6,901 . (B) 

TEMMEBSEE 

•Chattanooga  Timas  . (M) 

•Chattanooga  Times . (B) 

•Memphis  Commercial  Appeal . (M) 

•Memphis  Commercial  Appeal . (B) 

•Mashville  Banner  . (E) 

•Mashville  Banner . (B) 

VIBOIMIA 

•Danville  Begister  and  Bee . (MAE) 

•Danville  Be^ster  (Sunday)  . 

•Mewport  Mews  Times-He^d . (E) 

•Mawport  Mews  Dally  Press . (BAM) 

•Boanoke  Times  A  World  Mews. ...  (MAE) 

•Boanoke  Times  . (B) 

•Staunton  Mews-Leader  (M),  Leader.. (E) 

•  A.  B.  C.  Statement.  March  31.  1926. 
tOovemment  Statement,  March  31,  1926. 


CROPS  GROW  IN  THE  SOUTH  because  of  the  excellent  and  unsurpassed  condition  of  its  soil  and 
climate.  No  longer  is  agriculture  limited  to  one  main  crop  as  has  been  the  case  in  the  past,  but 
a  w^ide  diversity  of  crops  has  made  farming  an  all  year  round  business  and  one  highly 
remunerative. 

INDUSTRY  GROWS  IN  THE  SOUTH  because  of  the  abundant  raw  material  and  the  mechanical  power 
available.  Textile  mills,  shoe  factories,  chemical  works,  oil  refineries,  fertilizer  plants  as  well 
as  numerous  other  enterprises  are  springing  up  on  all  sides  and  working  full  blast  to  supply  the 
demands.  Well  paid  labor  and  highly  commendable  working  conditions  make  for  highest 
productiveness. 

CITIEIS  GROW  IN  THE  SOUTH  because  of  the  influx  of  skilled  as  well  as  unskilled  labor  from  all  sections 
of  our  country.  The  South  is  a  veritable  land  of  opportunity  to  the  Worker  as  well  as  the 
Financier  and  big  Business  Man.  All  know  it  and  are  eager  and  anxious  to  partake  of  the 
“Good  Times”  that  are  being  felt  and  will  continue  to  be  felt  in  the  "Growing  South.” 

FINANCES  GROW  IN  THE  SOUTH  because  Industry,  Agriculture  and  Business  are  built  on  strong 
foundations  and  founded  on  true  American  principles  of  Thrift  and  Progressiveness.  The 
ideals  of  the  South  are  big  and  everything  is  tending  to  turn  them  into  the  money  needed  to 
create  even  bigger  ideals  and  bigger  business. 
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UR  OVN  VOR!^ 

or  Letters 


RE 


By  JAMES  MELVIN  LEE 


\  MONOGRAPH  entitled  “The  Press 
and  the  Courts”  by  Henry  W.  Taft, 
former  president  of  the  American  Bar 
Association,  ought  to  be  carefully  filed 
for  reference  in  every  important  news¬ 
paper  office  in  the  country.  Mr.  Taft 


and  the  newspaper  space  e.xpense.  Ac¬ 
cording  to  the  article  3.5  per  cent  of  the 

volume  of  business  done  is  generally  ac-  ■V/TENTION  was  made  in  this  depart-  American  Review. 
cepted  as  a  fair  appropriation  tor  adver-  itl 

*  Chicago  Tribune  in  the  field  of  straight 

-  ...  .....  - .....  .  1  1  j  .  reporting  by  “The  Best  News  Stories  of 

n  this  monograph  favors  the  substitu-  'I 'HE  manager  of  the  classified  depart-  1924”  (Small,  Maynard  &  Co.).  Law- 
tion  of  trained  lawyers  for  reporters  in  ment  ought  to  find  “Real  Estate  rence  F  .Ablitt  nublishinir  his  ‘Tmores- 


The  volume  not  only  discusses  real  ward  Everett.”  Many  newspapers  m  r 

estate  advertising  but  takes  up  the  obscure  paragraph  inserted  a  little  itCT|C/W 

that,  in  the  consecration  ceremonies^ 
the  Gettysburg  Cemetery,  President  Li: 
coin  made  “a  few  appropriate  reniarki' 

Of  course  there  were  exceptions— t!s 
New  York  Tribune,  for  example.  Th  * 
latter  in  its  issue  for  Nov.  20,  186; 
clearly  shows  that  applause  followed  vir 
tually  every  sentence  of  Lincoln’s  spetc 
with  long  continued  applause  at  the  erZ 
Edward  Everett,  it  may  be  remarked  %yrcp  a 
passing,  was  at  26  editor  of  the  Voril^"  , 

“  try  hav 

ii^h  the 


marketing  of  real  estate  securities,  such 
as  mortgages,  etc. 

The  book  is  one  of  a  series  of  approved 
texts  issued  under  the  direction  of  the 
National  Association  of  Real  Estate 
Boards.  Mr.  Gifford  was  at  one  time 
chairman  of  the  Advertising  Committee 
of  the  National  Association  and  is  a 
member  of  the  Real  Estate  Board  of 
Kansas  City. 


covering  court  cases.  He  calls  specific 
attention  to  numerous  cases — not  all  of 
a  divorce  type— in  which  he  believes 
justice  has  either  been  hindered  or 
thwarted  by  the  way  the  news  has  been 
handled  in  the  press.  He  quotes  the  fol¬ 
lowing  words  of  his  brother.  Chief  Justice 
Taft  of  the  United  States  Supreme 
Court ; 


The  greatest  evil  and  most  vicious  one  in 
this  State  is  that  of  trial  by  newspapers.  I 
don't  see  anything  that  can  mitigate  this  evil 
of  trial  by  newspapers.  I  don't  see  why  in 
making  this  new  constitution  you  cannot  do 
something  to  protect  the  administration  of 
justice,  even  if  it  should  involve  a  mo<lification 
of  the  freedom  of  the  press  and  permit  the 
Legislature  to  pass  reasonable  laws  along  the 
lines  1  have  suggestcrl. 


Advertising”  (The  Macmillan  Company) 
by  Ward  C.  Gifford  an  excellent  test  to 
put  in  the  hands  of  realtors.  What  is 
good  real  estate  advertisement?  What 
can  t)e  done  to  make  classified  advertising 
pull?  What  mistakes  are  made  in  real 
estate  advertising?  What  is  the  essential 
appeal  of  successful  real  estate  copy? 
.Answers  to  such  questions  are  given  by 
the  author. 


sions  of  Chicago”  in  the  Outlook  for 
.Aug.  5,  has  no  bouquet  but  rather  this 
brickbat  for  “the  world’s  greatest  news- 


fin  the  subject  of  truth  in  real  estate 
advertising  Mr.  (jifford  says; 


But  the  author  of  this  monograph  be¬ 
lieves  that  any  reform  should  come  from 
the  newspapers  themselves  rather  than 
from  legislative  acts.  One  wonders,  how¬ 
ever,  whether  he  was  familiar  with  the 
resolutions  of  the  .American  Society  of 
Newspaper  Editors  and  other  press  or¬ 
ganizations  when  he  penned  the  follow¬ 
ing: 


Truth  is  mighty  in  real  estate  advertising. 
.\bsurd  claims,  untruths,  misrepresentation  and 
exaggeration  reflect  not  only  upon  the  adver. 
tiser  hut  upon  the  entire  real  estate  business, 
and  uiKjn  the  medium  in  which  the  advertise¬ 
ment  is  carried.  Even  though  it  may  seem 
advantageous  at  the  time  to  color  falsely  an 
advertisement,  its  ultimate  reaction  is  certain 
to  l)e  injurifius. 


paper : 

But  I  doubt  if  there  is  a  more  mediocre  and 
stupid  sheet  published  in  any  great  metropoli¬ 
tan  city.  Its  editors  appear  to  devote  their 
hours  of  serious  contemplation  to  the  subject 
of  murder  and  their  hours  of  relaxation  to  the 
chea|>est  sort  of  slap-stick  “comics.”  If  they 
treated  murder  as  a  fine  art,  they  n.ight  ex¬ 
cuse  themselves  as  disciples  of  the  gifted  De- 
Quincy,  although  even  he  was  a  “dope  fiend” 
when  he  wrote  his  classic  essay  on  “Murder 
as  a  Fine  .-\rt.”  But  the  art  with  which  these 
editors  portray  murder  is  the  typographical  art 
of  the  auction  poster — screaming  headlines  in 
black  face,  stud-horse  type. 


Birmingham  Paper*  Move 

The  Birmingham  Post  and  the  Pt 
gressive  Farmer  moved  August  10th  it 
the  Commercial  Realty  Building, 
was  built  for  them  by  a  group  of  Birmiif 
ham  capitalists.  In  addition  to  these 
publications  other  business  offices 
occupy  portions  of  the  recently  ( 
pleted  building. 


Moin 

Pari 


He  ptjints  out  that  untruthful  advertis¬ 
ing  such  as: 


Injured  in  automobile  accident.  Youn^  wo¬ 
man  has  exhausted  funds  and  must  return 
Kast  to  parents.  Must  sacrifice  equity  in  bun* 
Kalo'A*.  Address  671  Clarion. 


may  produce  inquiries  for  a  time,  but 
eventually  puts  the  concern  printing  such 


AMONG  the  features  of  the  Iowa 
Journalist  —  a  monthly  periodical 
published  by  the  School  of  Journalism, 
University  of  Iowa — for  August  are: 
“The  Lure  of  Newspaper  Work,” 
“Changing  Aspects  in  Journalism,”  “Per¬ 
sonal  Journalism,”  “The  Fable  of  the 
Country  Editor  and  the  Free  Publicity,” 
“Problems  of  the  Country  Weekly,”  and 
‘‘Thoughts  Sometimes  Commonplace ; 
Not  Words.” 


Times 


Ifled  its 
Aildr 
|b  has 


Newspaper  associations  are  not  very  per¬ 
sistent  in  constituting  themselves  mentors  by 

Ji'fTiw^ye'r"  do"  Ferhap°/  su^riffortr wSild'Se*  untruthful  advertising  into  ihe  hands  of  JJOW  Lincoln’s  Gettysburg  speech  was 
unsuccessful,  but  ought  they  not  to  be  attempted  the  sheriff,  reported  in  the  Contemporary  press 

more  seriously  than  they  are?  suggestions  are  offered  of  "^"tioned  in  The  World’s  Work  for 

which  the  following  is  typical : 


The  monograph  is  excellent  summer 
reading  for  newspaper  executives.  Criti¬ 
cism  from  such  a  high  source  as  the  ex¬ 
president  of  the  -American  Bar  Association 
is  not  to  be  passed  over  lightly. 


A  DVERTISING  managers  may  be  in- 
terested  in  “Budget  Control  in  Re¬ 
tail  Advertising”  which  William  J. 
Brown,  advertising  manager  of  James 
McCrcery  &  Co.,  department  store  of 
New  York  City,  contributes  to  the  July 
issue  of  the  Journal  of  Reiailing.  One 
paragraph  from  the  article  is  sufficient  to 
outline  the  scheme : 


Advertisements  should  avoid  the  pitfalls 
which  beset  the  salesman.  They  should  never 
argue.  It  is  even  dangerous  to  attempt  to 
convince  by  assertions  that  are  open  to  argu¬ 
ment.  It  is  preferable  that  the  reader  be  car¬ 
ried  along  so  that  through  association  of  ideas 
or  by  direct  suggestion  he  becomes  interested 
in  the  real  estate  advertised. 

To  offer: 

“Kansas  Lands  Ready  to  now” 
is  more  effective  than  to  advertise: 

“KanMS  Farms  Are  the  Most  Productive.” 

One  is  an  interesting  suggestion.  The  other 
IS  a  challenge  to  the  reader's  judgment.  It 
sets  up  an  argument  and  places  the  prospective 
buyer  immediately  in  a  defensive  attitude. 


August  by  Cameron  Rogers  in  his  con¬ 
tribution,  “The  Forgotten  Orator — Ed- 


Evening 

I  Of'kvyi"  0.000 

Mbs 

Sunday 

sP.OOO 


WAV! 


paper. 
;ils  in 


Common  weaknesses  in  real  estate  copy 
he  lists  as  follows: 


The  buyers  of  each  department  on  the  10th 
of  each  month  are  furnished  with  their  news¬ 
paper  appropriation  for  the  following  month, 
<m  their  departmental  promotion  plan.  They 
are  asked  to  forecast  the  use  of  this  amount  to 
best  advantage.  This  procedure  brings  each 
department  in  harmony  with  the  advertising 
budget  in  the  matter  of  individual  expense. 


Too  much  detail,  lack  of  human  interest,  use 
of  worn  out  words  and  phrases,  exaggeration, 
too  wordy,  vague  generalities. 


In  discussing  the  use  of  advertising 
space  in  newspapers  he  says : 


Mr. 
point : 


Brown  is  very  emphatic  on  this 


We  believe  the  day  has  passed  for  allowing 
individual  departments  unlimited  advertising 
because  of  the  forcible  personality  of  a  buyer, 
or  l>ecause  certain  buyers  are  quicker  in  pro¬ 
moting  than  others.  \Ve  believe  that  each  de¬ 
partment  should  be  allowed  its  just  quota  and 
then  be  encouraged  to  use  it. 


The  newspaper  that  restricts  use  of  black 
face  type  in  its  classified  columns  and  main¬ 
tains  a  pleasing  gray  tone  to  its  page  usually 
is  preferred  over  one  that  presents  a  spotted, 
muddy  or  disorderly  apKarance.  Contrast  can 
be  obtained  and  individual  advertisements  em¬ 
phasized  without  destroying  this  pleasing  ap¬ 
pearance  of  the  page  or  the  section. 


Solicitors  of  advertising  could  do  worse 
than  bring  this  article  to  the  attention  of 
advertising  managers  of  department 
stores.  The  text  is  illustrated  with 
charts  showing  the  advertising  schedule 


In  New  Orleane  IPs 

THE  MORNING  TRIBUNE 

(Published  voeek-daj  mornings) 


THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 


Sold  to  National  Advertisers  at  a 
combination  rate  ISc  a  line 
week-dajr*  and  18c  a  line  Sun¬ 
days. 


MARKET 

NEWS 


Plus  TABLES 


An  unusual  financial  service 
that  places  emphasis  on  the 
news  that  influences  the 
course  of  security  and  com¬ 
modity  prices. 


COMPLETE  OR  IN  PART 
BY  LEASED  WIRE 


PENTRAL  NEWC 

of  America  ^ 


ESTABLISHED  1*14 
42  New  St.,  New  York  City 


ti-ning 
iMrs  V 
Scho< 
Edik 
rted  til 
|>ult> : 
i  had 
Is,  in  m 
T  citv 
e  12th. 
Itid  in 
Kuiiiii; 
jriit  i' 

.  '.isiit 
!  "Theri 
VC  alw 
eve 
■mil  ni 


A  Single 

Advertising  Appropriation 


Will  cover  the  two  publications  that  reach  those  who  control  the 
national  advertising  of  the  United  States  and  Great  Britain. 


EDITOR  &  PUBLISHER 

New  York 

and 

ADVERTISING  WORLD 

London,  Eng. 
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have  entered  into  an  agreement  in  respect  to  editorial  and  adver¬ 
tising  representation  in  their  representative  fields  and  thereby 
afford  a  single  source  of  information  and  service  for  those  inter¬ 
ested  in  international  marketing  and  advertising. 


Combination  Advertising.  Rates  for  12  Insertion  Contract 


Full  Page  . $280.00  per  insertion 

Half  Page .  145.00  per  insertion 

Quarter  Page...  82.50  per  insertion 


You  are  cordially  invited  to  communicate  with  Eorroa  &  Puslmhbi, 
Suite  1700  Times  Building,  New  York,  for  further  details  of  circulation, 
editorial  policy  and  mechanical  requirements  of  AnvaaTisiMo  WotU).  This 
office  can  be  of  great  assistance  to  manufaeturera  who  desire  information 
in  regard  to  marketing  conditions  of  Great  Britain.  Publisheri  of  leading 
American  newspapers  will  also  avail  themselves  of  this  opportunity  to  de¬ 
liver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  America. 


Editor  8C  Publisher 


1700  Times  Building 
Broadway  at  42d  St. 
New  York,  N.  Y. 


Telephones : 

Bryant  J052  -  J05J  -  3054  -  3055  -  3056 
Cable  Addraw:  BDPUB,  NEW  YORK 


Advertising  World 


14  King  Street 
Coveat  Garden,  W.  C.  2 
London,  England 
Telephone:  Gcrrard  7615 
Cable  Address  t 

ECOPUBLISH,  RAND,  LONDON 
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Editor  &  Publisher  for  August  15,  1925 

OW  MID-WEST  DAILY  ESTABLISHED  j  .  : 

READER  INTEREST  FOR  CHILDREN 

Moines  Tribune-News’  School  Page  and  Monthly  Birthday 

Parties  Have  Made  Booster  of  School  Pupils — Every  Tv 

Childs*  Birthday  Recorded  _ 


WSPAPERS  throughout  the  coun-  try  was  given  a  quota  of  space  based  upon 
try  have  made  a  strong  appeal  to  men  the  size  of  the  school  and  the  number  of 
jjgh  the  printing  of  general  news  and  pupils  attending.  There  is  no  prize  corn- 
sports,  to  women  petition.  When  each  school  submits  a 
through  the  so-  portfolio  of  work  from  the  pupils  ap- 

Iciety  columns  and  proved  by  teachers  and  the  principals  that 
magazine  depart-  school  is  eligible  for  its  choice  of  a 
ments,  in  which  framed  picture  to  be  placed  in  the  school 
household  hints  room. 

are  featured,  but  “A  tiny  little  rural  school  of  ten  pupils 
£  ^11  the  Des  Moines  has  as  much  chance  to  earn  a  picture  as 
(la.)  Evening  a  big  city  school  of  a  thousand  pupils. 
Cnbune-News  has  The  size  of  the  portfolio  presented  is  the 
pioneered  in  the  only  difference.  Tiny  rural  schools  may 
children’s  field  offer  as  few  as  three  compositions,  the 
and  established  quota  of  a  large  school  is  around  25.” 
“reader  interest  Mrs.  Spra^e  went  on  to  describe  the 
for  children.”  _  Evening  Tribune-News’  monthly  birth- 
T  h  e  Evening  day  parties  for  school  children  between 
Wayne  Speacue  Tribime  -  News  the  ages  of  five  and  15.  Each  child  is 

has  just  com-  asked  to  send  in  the  date  of  his  or  her 

ed  Its  fifth  year  in  the  publication  of  birthday  and  these  are  carefully  filed.  On 
children’s  department.  The  depart-  these  birthday  dates  each  child  receives  a 
E  has  made  the  children  boosters  for  letter  signed  by  Gardner  Cowles,  pub- 
paprr.  large  number  of  the  30,000  lisher  of  the  newspaper,  wishing  happi- 

ils  in  the  1/0  schools  watch  for  the  ness  and  containing  an  invitation  to  the 

cnim;  Tribune-News  every  night.  birthday  party  held  the  last  Saturday  of 

Ilf'  \\  ayne  Sprague,  who  originated  each  month  for  children  having  birthdays 
School’s  Tribune  idea,  in  an  interview  that  month.  The  party  consists  of  fri-e 
Editor  &  Pubijsher,  tells  why  she  movie,  refreshments  of  ice  cream  and 
Its!  the  .school  page,  her  methods  and  cake,  and  gifts  of  balloons  and  whistles. 

An  average  of  1,800  children  attend  these 
1  had  had  the  good  fortune  of  teach-  monthly  parties,  according  to  Mrs. 
in  my  five  years  at  it,  every  grade  in  Sprague.  Elach  day’s  birthday  list  is 
r  chv  schools  from  the  first  through  printed  on  the  school  page  of  the  Tribune 
r  12th.  I  was  very  much  more  inter-  News. 

t«l  in  children  than  I  was  in  school  “W’e  do  this  party  12  times  a  year  at 


Wayne  Speacue 


chmn  and  when  my  chance  came  to  a  surprisingly  small  cost  to  the  institu- 
ritc  I'  r  them  it  was  natural  that  I  tion,”  Mrs.  Sprague  said.  “The  only  cx- 
■liihi  of  them  in  terms  of  schools.  _  pense  other  than  postage  for  the  letters 
rill  ri  was  another  thought  back  of  it.  and  stationery  is  for  the  balloons  and 
ve  always  believed  in  class  newspaper-  whistles.  All  of  the  other  things  are  do- 
Jg.  even  if  it  is  small  townish._  Boy  nated  by  local  merchants  who  feel  that 
But  news  ni  general  is  interesting  to  they  are  repaid  by  the  happiness  they  give 
Stri  boy.  The  same  is  true  with  every  the  children  and  by  the  indirect  good  will 
fg.uii/,ition,  every  group  of  prople.  Why  advertising  which  we  give  them  in  the  an- 
J  M  with  school  folks.  And  what  a  nouncements  of  the  parties.” 

m  tie-up  for  a  newspaper.  What  insti- _ 

3ti  n  is  bigger  than  the  school?  W^hat  ,  .  e.  j  j 

Kir  group  could  we  interest  than  folks  •™P™veinenU  on  Watertown  Standard 
lien  Mill  in  schools?  Increase  of  the  capital  stock  of  the 

^rown-ups  like  to  see  their  names  in  Ifatcrtoivti  (N.  Y.)  Slandtird  was  voted 
It  was  perfectly  reasonable  to  as-  hy  a  meeting  of  the  stockholders  .-Xiig. 


Kir  group  could  we  interest  than  folks  •™P™veinenU  on  Watertown  Standard 
iiiriMnl  in  schools?  Increase  of  the  capital  stock  of  the 

^rown-ups  like  to  see  their  names  in  Ifatcrtoivti  (N.  Y.)  Slandtird  was  voted 
It  was  perfectly  reasonable  to  as-  hy  a  meeting  of  the  stockholders  .-Xiig. 
therefore  that  youthful  human  na-  10,  and  it  is  stated  that  most  of  the  new 
ire  differs  very  slightly  from  that  of  capital  has  been  subscribed.  The  Standard 

has  just  installed  two  new  linotype  ma- 
nVe  decided  to  print  the  .stories,  the  chines  and  equipment  for  using  dry  mats, 
the  poems,  the  little  art  and  draw-  Automobile  delivery  has  been  made  by 
designs  made  by  the  children  in  the  the  paper’s  own  truck  as  far  north  as 
pi'  lic  schools.  We  started  out  in  a  small  Massena  during  the  past  month,  with 
i?',  offering  a  prize  to  the  schools  sub-  pleasing  circulation  gains,  the  publishers 
the  best  material  which  we  would  state. 

^  as  we  thought  best. 

.“We  carrietl  this  system  out  very  ef-  Fifty-Five  Birthdays  Past 

istivily  for  a  year.'  But  it  was  not  SlUlwater  (Minn.)  Gacelle  has 

-..hnm  Its  drawbacks,  ^cause  under  the  -  completed  its  55th  year.  It  was 
riZt  “  competition  it  was  easy  Established  by  the  late  A.  B.  Easton, 

tndMplease  a  number  of  people.  Choice  Willem  U  rditor  He 


-.«p.ease  a  numwr  oi  people,  i^noice  ^^ose  son  William  is  senior  editor.  He 
'  ...«  W.  C.  Mas.irn,,,,  an  Ih,  puMi.hcs. 

'0  be  disgruntled  ones.  So  by  a  careful  |  I 


•tstem  the  present  School’s  Tribune  was 
feided  upon. 

“To  explain  the  system.  The  space 
panted  to  the  department  was  carefully 
•becked  over  and  each  school  in  the  coun- 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  specializing  solely 
in  newspaper  building  design,  man- 
olacturing  and  production  problems. 

S.  P.  WESTON 

Newspaper  Buildings 
Plant  Layouts 
Production,  Operation 


120  West  42nd  Street 


New  York 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building.  Peoria,  Ill. 


West  Virginia 
Industrial 
Values 
Increase 
143  per  cent 


While  West  Virginia  is  a  mining  rather 
than  a  manufacturing  state  it  is  especially 
well  adapted  to  industrial  development  by 
virtue  of  its  vast  deposits  of  coal,  abun¬ 
dance  of  petroleum  and  natural  gas,  exten¬ 
sive  timber  areas  and  excellent  water 
power  facilities  which  are  rapidly  being 
developed. 

LEADING  INDUSTRIES  and  VALUES 

Steel . $85,000,000 

Glass  . .  43,000,000 

Lumber  &  Timber  Products  34,400,000 

Leather .  24,000,000 

Slaughtering  and  Meat 

Packing  .  19,000,000 

Foundry  and  Machine  Shop 

Products .  14,600,000 

Flour  Mill  Products .  13,000,000 

Pottery  Products .  10,112,000 

Among  West  Virginia  industries  are 
found  some  of  the  largest  plants  in  the 
world  for  manufacturing  proprietary  rem¬ 
edies,  electrical  porcelain,  sanitary  pot¬ 
tery,  stogies,  shovels,  sheet  glass,  prism 
glass,  glass  bottles,  iron  nails  and  others. 
Nearly  1,500,()(H)  people  are  within  the 
induence  of  these  listetf  daily  newspapers: 


Bluefield 

••Telegraph 
••Telegraph 
Charleston 
•‘Gazette  . 
•‘Gazette 
Clerkeburg 
••Telegram 
••Telegram 
Huntirgten 
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cMiitructively  useful  ai  are  the  upstanding  Uun-  TO  PROMOTE  EMPIRE  GOODS 
driei. 

The  laundryman,  as  a  local  advertiser,  is 

entitled  to  decent  consideration  by  editors  and  Great  Britain  Adrised  to  Invest  $10,0 
joke  makers,  and  has  a  right  to  expect  it.  ^  Advertising 


LETTERS  FROM  OUR  READERS 


joke  makers,  and  has  a  right  to  expect  it. 

Awhile  ago  I  saw  an  advertisement  or  a 
series  of  advertisements  appearing  in  newspa- 


A  Step  Forward 

Editor  &  Publisher:  A* 


The  British  Government  was  thb  weJ 


censorship  by  a  national  association  of  laundry  P*’’*  *  *’^°“**  of  plumbers,  advised  to  invest  $10,000  a  day  in  adve: 


.  r  proprietors,  but  1  do  know  that  here  in  Rhode 

J\S  a  lormer  jgianj  jq  upstanding  newspaper  pub 


newspaper  worker  and  an  individual  Ushcrs  to  be  fair  in  their  statements  concerning  business.  mitfpp  rpnrpcpntinir  all  narts  of  tlJ 

strongly  opposed  to  “bunk”  in  any  form,  I  laundries  and  laundry  practices,  whether  in  I  hope  their  efforts  in  this  regard  are  not  p,  .  ^  j 


Rhode  which  they  undertook  to  set  up  a  fair  stand- 
r  nub-  public  ofunion  concerning  the  sincerity 


tising  for  a  period  of  one  year  or  ntc: 
in  a  report  submited  by  an  advisory  coir 


uuiljv  ill  aiijr  awx  t«iy  *  iiiunurirs  ana  launury  praciiGCSs  wiiciucr  in  *  i.u«si  vuviaa  sn  aus»  sa.s«»u  T?..iri.*i  a 

congratulate  you  and  your  publication  for  the  form  of  a  comic  strip  or  an  editorial,  and  to  be  too  late.  Laundryowners,  apparently,  do 


congraiuiate  you  aiiu  your  puuilCdLlull  lUl  me  iuim  oi  a  cuiiuc  amv  UI  an  cuiioiiai,  aim  MV  MM  -  r  *1,  /i  ’  '4 

the  strenuous  fight  it  is  putting  up  against  Jo  this  with  considerate  success,  inasmuch  not  propose  to  be  put  in  the  “leaky  boat"  with  1  he  purpose  OI  tne  arive  IS  to  stim 


attempts  at  free  publicity  opstonding  newsirapers  appreciate  the  im-  plum 

Your  suggestions  to  send  such  ma-  P-ttance  of  con.structve  criticism  and  it  is  not  that. 
.  .  a  I  tail  ai_  constrnciive,  m  the  main,  to  discuss  laundries 

tenal  to  the  man  who  actually  ^ys  the  „  “ruthless  handlers  of  linen  at  stag- 

bill,  IS  a  big  step  in  the  plan  to  obliterate  gering  prices  which  doubtless  represent  trade 
this  form  of  pest  in  a  busifae.ss  and  pro-  agreements,"  exceiit  as  the  editor  is  informed 
fession  of  real  dignity.  broadly. 

More  power  to  your  campaign.  Laundries  and  laundry  service  are  something 

B.  A.  Hoffman,  which  the  individual  man  seems  to  feel  quali-  -pj 

Association  of  Commerce  of  Waukesha  *>'<1  to  discuss,  usually  by  first  putting  a  finger 
Waukesha  Wis.  to  his  neck  to  see  if  the  collar  which  he  is 
_ _  ’  wearing  is  cracked  at  the  corners,  and  if  it  is, 


plumbers,  and  they  shouldn't  be  blamed  for  late  the  marketing  and  consumption  H 
that.  Great  Britain  of  food  products  from  t' ' 

George  W.  Danielson,  overseas  links  of  the  Empire. 


George  W.  Danielson, 

President,  Danielson  &  Son,  Appointment  of  the  advisory  C  inimiii- 

Advertising  Counsel,  Preparation,  |jy  government  came  after  t'r 

I  lacing  and  Merchandising  Ser-  ,  country,  at  the  general  election  in  LK 
vice.  Providence,  R.  I.  ce'mber  1923,  had  refused  to  consent  ; 

imperial  preferences  through  the  i4»t. 
The  proposition  is,  shall  a  combination  of  jJqh  q{  import  duties  on  food  prodii.  t, 


broadly.  vice^  Providence*  R.  I. 

Laundries  and  laundry  service  are  somethinR  - 

which  the  individual  man  seems  to  f<cl  quali-  jhe  proposition  is*  shall  a  combination  of 
fied  to  discuss,  usually  by  first  putting  a  finger  laundrymen,  under  the  promptings  of  a  publicity 


man  without  much  to  lose  and  everything  to  ?  •  j  ,  _ _ u.  ’ 

gain,  go  unchallenged  on  a  course  of  advertising  Products  were  Sought. 


and  alternative  means  for  the  pmmoti 


Commoner  Circulation  he  may  go  as  far  as  he  likes.  ,,,  ^  means  of  enforcing  public  appreciation  of 

iioiToa  &  Publisher- I  read  with  1°**^  about  the  fdumber,”  its  laundry  service,  whether  deserved  or  no*? 

and  appreciation  your  editorial,  “Bryan  “•’d  we  have  joked  aljout  the  plumber  until.  When  a  combination  of  business  men  set  them- 
Press,’’  in  your  issue  of  August  1.  It  if  I  were  a  plumlier,  I  should  wonder  if  it  selves  up  to  control  public  opinion  concerning 

ne  and  thoroughly  deserved  tribute.  were  really  worthwhile  to  be  honest  at  all.  In  their  contribution  to  society,  warning  editors 

permit  me  to  take  exceptions  to  one  my  own  household  we  never  call  a  plumber  that  they  will  lose  advertising  patronage  if 

It  therein,  that  his  paper.  The  Com-  what  I  hear  some  negative  comment  con-  they  rublish  the  cartoons  of  certain  artists  or 

er*  rained'"a  ‘‘wid^ri'rcula't'ion  "  ^  ‘^e  time  spent  and  the  de-  the  writings  of  certain  humorists  who  have 


then  he  feels  that  the  barriers  are  down  and  bludgeoning  of  the  humor  of  the  American  press 
he  may  go  as  far  as  he  likes.  ,,,  ^  means  of  enforcing  public  appreciation  of 


To  Editor  &  Publisher: — I  read  with 
interest  and  appreciation  your  editorial,  “Bi 
and  the  Press,’’  in  your  issue  of  August  1. 
was  a  fine  and  thoroughly  deserved  tribute 
But  permit  me  to  take  exceptions  to 


its  laundry  service,  whether  deserved  or  not? 
When  a  combination  of  business  men  set  them¬ 
selves  up  to  control  public  opinion  concerning 


statement  therein,  that  his  paper.  The  Com-  what  I  hear  some  negative  comment  con 

but"'never''*^ined"a  "wide  circulation  ”  ^  cerning  bis  coming,  the  tim.e  spent  and  the  de-  the  writings  of  certain  humorists  who  havt 

I  do  not  know  what  you  would  have  called  I.  know  full  well  that  niy  taken  a  fling  at  a  ragged  collar  or  torn  ahiit, 

a  wide  circulation  twenty  years  ago,  but  we  who  household  has  no  particular  pointy  of  view  as  alone  unmerciful  uniform  fixed  prices  of 
were  connected  with  The  Commoner  thought  the  justification  of  the  plumber^s  procedure,  laundry  work,  and  believe  they  arc  safe  because 
a  i>aid-in-advance  circulation  of  more  than  but  they  .are  merely  falling  in  line  with  an  in-  some  wholly  irresponsible  press  agent  so  advises* 
■IW.OOO  was  *‘going  some.**  It  had  that  cir-  clinaticn  to  jump  on  the  plumber’s  neck  because  y,c  beg  to  suggest  they  need  safer  counsel. 


rvlVs“2nd*mTintained  In’llerace  1w1"37S jokesmith  of  the  press  has  focussed  his  The  plumber  joke  stick*  because  it  was  for 
until*  1911.  For  nearly  eleven  years  I  was  attention  on  him,  and  I  don’t  blame  the  Laun-  many  years  generally  deserved.  Doubtless  there 


connected  with  The  Commoner  in  an  editorial  dry  Owners’  National  Association  if  that  is  is  oommcrri,il  skullclugging  all  along  the  fabric 
capacity.  One  of  my  duties  was  to  “O.  K.”  organir.-ition  to  which  you  refer  for  doing  fine.  Spoofing  may  be  the  remedy.  Editor  4 

the  paper  before  the  press  run  started  and  whatever  they  may  to  keep  clear  of  a  limilar  Publisher  is  not  attempting  to  tell  the  laundry 
notify  the  foreman  of  the  press  room  how  many  titu.Ttion  in  the  laundry  business.  combin.ition  how  to  wash  clothes,  but  it  is  ad- 

‘""inddentaBy,  Mr.'  Bryan  told  me  before  the  ’J"'  ^^ode  Island  the  upstanding  laun-  vising  that  combination  not  to  coerce  newspaper 
first  issue  of  The  Commoner  was  published  dries  are  going  to  fully  as  great  lengths  a*  «ny  artists  or  writers  by  advertising  talk,  "or 
that  he  hoped  to  secure  a  circulation  of  25,000  group  of  business  men  with  whom  I  am  ac-  interfere  with  the  free  and  natural  flow  of  hon¬ 
or  30,000.  After  his  announcement  of  Ills  quainted  to  improve  laundering  processes,  not  ***  comment  which  belongs  to  the  public.  Edi- 
jiiirpose  to  establish  a  weekly  newspaper,  and  only  as  it  concerns  the  handling  of  wash 

f*.  "as  set  for  the  first  issue,  fabric*  themselves,  and  perhaps  you  may  not  - 

pelsinal  knowffl,  raTremhtert^^^^^  realire  that  laundries,  times  without  number.  Merger  in  Port  Clinton 

a  subscription.  have  been  the  goat  in  cases  of  inferior  male-  _ 


I  want  to  thank  you  for  your  tribute  to  my  vials  which  did  not  show  their  inferiorities 


former  employer.  No  man  was  ever  more  de-  until  they  were  laundered.  CoUlltv  Herald,  Port  Clinton,  Ohio,  have 

Textile  manufacturers,  including  dye  makers,  ^-eil  merged  with  Thomas  Maxwell  of 
said  against  him  in  the  heat  and  passion  of  vealire  this  paiticularly,  and  upstanding  raaker*  hrcmont  as  the  owner.  The  new  paiier 
fiolitical  strife.  Mistaken  he  may  have  often  wash  fabrics  are  doing  their  part  to  make  ^-Jll  known  as  the  Republican- Herald, 
been;  insincere  never.  laundering  prsct'cil. 

*^w1lC^m’  Maiipiv  >*  >»  not  uncommon  to  .  noU  A  Fin  A  H  If 

Omaha  Neb  ”  dress  which  is  described  as  having  been  UUl\AI-lAg* 

’  laundered  in  20  laundries  in  12  cities,  for  in-  PoDulation  1920  3  887 

Local  Rate  Argument  stance,  compared  alongside  of  a  dres*  that  ha*  d  **  i  *  looe . -an’nnri 


Merger  in  Port  Clinton 

Ottawa  County  Republican  and  Ottawa 
County  Herald,  Port  Clinton,  Ohio,  have 
been  merged  with  Thomas  Maxwell  of 


been;  insincere  never. 


Fraternally, 

Will  M.  Maupin, 
Omaha,  Neb. 


Local  Rate  Argument 


To  Editor  &  Publisher:  Recently  a  number  "“f  laundered. 


rif  comments  have  been  made  in  the  reports  and 
adiliesses  of  newspaper  men,  about  the  “waste- 


Manufacturers  of  materials  which  are  sold 
on  price  basis  solely,  are  known  to  have  loaded 


/I  •»  j  *«  j  •»  e -  . —  - ^  price  uasi^  buiciv*  arc  Kiiuwn  n 

tuliiess  and  unsoundness  *  of  certain  types  of  *1.  •  x  a  •  -ai.  *  •  i  u-  i_ 

tie-up  campaigns-^that  is,  those  campaigns  in  **’*''^  fabrics  with  materials  which 


which  the  manufacturer  uses  mediums  other  appearance  only,  and  which  disappear  in 
than  newspapers  and  then  expects  the  local  first  washing  automatically, 
dealer  to  use  newspaper  sjiace.  Upstanding  retailers  are  becoming  more  and 


The  subject  is  a  big  one  on  which  many  in-  more  interested  in  problems  of  successful  laun- 
feresting  points  of  view  could  be  taken,  1  dering,  and  they,  too,  are  choosing  to  acquaint 


mental  princii^f  1^'^use  wLt'^^.Tghrbe  "'I"’' 


practice  in  the  ca«e  of  one  manufacturer  might  ***  order  that  all  hands  the  manufacturer,  the 
‘>e  unsound  in  the  case  of  another.  I  once  retailer,  the  consumer  and  the  launderer — may 


worked  for  a  national  advertiser  who  spent  a 
million  a  year  in  newspaper  space,  and  still  did 
not  feel  that  he  could  afford  to  do  local  adver- 


bc  better  served. 

I  wonder,  if  you  have  ever  taken  an  oppor* 


tising  in  communities  under  twenty  thousand  ‘“"''v  upstanding  laundry  and  to 

IKipiiIation.  This  advertiser  also  used  about  a  acquaint  yourself  with  its  intelligent  adminis- 


miliion  dollars  a  year  for  magazine  space. 

At  the  recent  convention  of  the  Second  Dis- 


The  Laundryowner’s  National 


trict  of  the  Associated  Advertising  Clubs,  one  mairtains  a  Hureau  of  Research  and  goes  to 
rd'‘7hxt'tr„"  -cry,  rea«mahle  extent  to  improve  practices. 


gned  that  manuf.-icturers  wx^re  doing  the  wrong  V' vry  rva«.nao  e  ex.rn.  lo  improve  praeuees 
thing  to  allow  their  retailers  an  extra  five  per  ^  make  this  statement  in  the  mid-position  of 


cent  to  he  spent  in  local  advertising.  He  said  '*'>5*  contact  with  many  lines  of  endeavor,  few 
that  retailers  were  so  often  lacking  in  vision  of  which  are  so  zealously  interested  to  1* 


EL  DORADO.  ARK. 

Population,  1920 .  3,887 

Population,  1925 . 30,000 

EL  DORADO  MORNING  NEWS 
EL  DORADO  EVENING  TIMES 

The  News  is  the  only  Daily  Morning  paper 
and  the  Times  the  only  Daily  Evening 
pai>er  lietween  Little  Rock  and  Shreveport, 
a  distance,  by  rail,  of  251  miles. 

The  News  is  the  only  A.B.C.  Member  in 
Arkansas  putside  of  Little  Rock  and  Fort 
Smith. 

BOTH  PAPEI^  HAVE 

Full  Associated  Press  Wire. 

Full  N.E.A.  Service. 

Special  Market  Basket  Page,  Saturday. 
Special  Builders  Page,  Thursday. 

Special  Realty  I’age,  Thursday;  also  Sport, 
Women's  and  f)il  Page. 

Special  Automobile  Section,  Sunday. 
Crtnbinatian  Rate  Flat,  .17, 
effective  September  I,  M2S. 
National  Representative 
The  S.  C.  BeckwiA  Special  Agency 
New  York,  Chicago.  St.  Ixiuis,  lletroit, 
Kansas  City,  Atlanta,  Los  Angeles, 

San  Francisco. 


as  to  the  power  of  advertising  that  it  was  difli- 
<ult  to  get  them  to  spend  the  five  per  cent. 

If  this  is  the  general  situation,  and  it  is  the 
desire  of  newspapers  to  encourage  manufacturers 
to  go  as  far  as  possible  in  loc.-il  campaigns, 
shouldn't  such  publishers  give  the  maniif.-icturer 
as  favor.Thle  a  rate  as  they  give  local  advertis¬ 
ers  for  the  same  amount  ot  space?  Publishers 
can  hartlly  argue  successfully  that  the  local  ad¬ 
vertiser  is  entitled  to  a  bettor  rate  tiecaiise  it 
is  less  expensive  to  get  adverlisinv  from  him, 
and  then  turn  around  and  a-eiir  that  it  is  al¬ 
most  impossible  to  get  the  local  advertiser  to 
sjiend  the  five  per  cent  allowed  by  some  manu¬ 
facturers — that  the  manufacturers  should  con 
duct  these  campaigns  them'elves. 

Maylie  you  can  bring  out  some  interesting 
exnressions  on  this  live  tonic.  I  lielieve  th. 
subject  of  local  campaigns  is  a  live  one  with 
many  advertisers. 

«S.  Roland  Hall. 


Use  the 

COMBINATION  RATE 

OF 

The  Gazette  Times 

(Mominf  and  Sunday) 

AND 

Chronicle  Telegraph 

(Evening) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 


NEW  YORK  STATE 


Westchester  County’s 


Member  A.  B.  C. 


Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 


Upstanding  Censorship 


To  Editor  &  Publisher:  I  have  read  with 
interest  your  editorial  entitled,  “Faultless  Laun¬ 
dries,”  and  inasmuch  as  I  am  always  in- 
trested  in  the  publisher’s  point  of  view  as  well 
as  to  be  publicity  counsel  for  a  group  of 
laundries  in  Rhode  Island,  I  like  to  feel  that 
I  can  discuss  some  of  the  details  of  your  editor¬ 
ial  with  you,  without  offense. 

I  do  not  happen  to  know  of  the  existence  of 


URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURGH,  PA 
national  Repreaentativa; 

E.  K.  BURKE,  Ino. 

42nd  and  Broadway,  N.  T. 

122  8.  Xiohigan  Blvd.,  Chicago. 
Constitution  Bldg.,  Atlanta,  Oa. 

R.  J.  BIDWELL  CO. 

742  Market  Bt.,  Ban  Francisco,  Cal. 
Times  Bldg.,  Los  Angalet,  Cal. 


THE  STANDARD  STAR 

of 

New  Rochelle 

Boih  of  A.  B,  C* 


Westchester  Newspapers,  Inc. 

Franklin  A.  Mcrriani,  Pret. 
Mount  Vomon — Now  Rocliollo 


Pittsburgh 

Press 


“Giant 
of  the 
Newspaper 
World” 


A  Scripps-Howard  Newspaper 


Represented  by 

ALLIED  NEWSPAPERS, 
INC. 


What  About 

COAL? 


Will  a  Bituminous  strike 
follow  the  threatened  walk¬ 
out  of  Anthracite  miners? 


(StfO  Report  of  Auguit  IS,  **The  Problem 
of  Biluminoua  Coal.**) 

-  What  can  President  Coolidge 
’’do? 

(See  Report  of  Augutt  1,  **Strike 
Emergencies  and  the  President.**) 

What  are  the  facta  of  the  An- 


I  thracite  controversy? 


(See  Report  of  July  25,  “Miners*  Wage* 
and  the  Cost  of  Anthracite.**) 


EDITORIAL  RESEARCH 
REPORTS 

1425  G.  St.,  N.W,  Wash.,  D.  C. 


A 


MEM 


By  1,210,736  Lines 

For  the  first  six  months  of  1925 
The  Dispatch  exceeded  the  next 
largest  Ohio  Newspaper  by  1,210,736 
lines — and  all  other  Gilumbus  newt 
papers  combined  by  1,952,515  lines 


NET  PAID  CIRCULATION 

CITY  .  M.ei 

SUBURBAN  .  21.04 

COUNTRY  . 22,04 


Total  aroulattoB  . I«,IU 


O’oUimhisHispntth 


i 


Editor  &  Publisher  for  August  15,  1925 
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WILL  ACCEPT  ADVERTISING 


Ford’s  Dearborn  Independent  Change* 
Policy — Limit  I*  16  Pages 

Adrertising  will  be  accepted  by  the 
Dearborn  Independent  beginning  with 
its  October  3,  1925  issue.  It  has  not 
carried  any  paid  advertising  since  it  has 
been  the  property  of  Henry  Ford  and 
under  the  change  in  policy  advertising 
is  to  be  kept  within  certain  definite 
limits.  The  magazine  will  be  increased 
in  size  from  32  pages  to  48  pages,  and 
16  pages  exclusive  of  covers  will  carry 
advertisements.  Other  requirements  are 
made  relative  to  the  kind  and  nature  of 
advertising  which  will  be  acceptable. 


Hewitt  &  Co.,  900  W.  Van  Buren  St.,  Chicago, 
makers  of  wearing  apparel. 

J.  Walter  Thoaiiaan  Company,  244  Madison 
Avenue,  New  York.  Placing  the  advertising 
of  the  Phenix  Cheese  Company,  345  Greenwich 
Street,  New  York,  manufacturers  Phenix 
Cheese  &  Philadelphia  Cream  Cheese. 

Charles  H.  Totnalin  Agency,  Inc.,  7  S.  Dear¬ 
born  &reet,  Chicago.  Placing  advertising  of 
the  Kirsch  Manufacturing  Company,  Sturgis, 
Mich.,  manufacturers  of  drapery  hardware. 
Trade  papers  will  be  included  in  the  list. 

Tiwcy-Pnrry  Company,  Inc.,  412  Lafayette 
Bldg.,  Philadelphia,  Pa.  Placing  the  advertis¬ 
ing  of  the  Narrow  Fabric  Company,  Reading, 
Pa.,  manufacturers  of  “Nufashond”  Notions. 

Wales  Advertiaing  Company,  250  Park  Ave¬ 
nue,  New  York.  Handling  the  advertising  of 
the  Swedish  State  Railways  Travel  Information 
Bureau,  52  Vanderbilt  Avenue,  New  York. 


NAME  GROWS  WITH  CITY 


Daily  Changes  Masthead  as  Daytona, 
Fla.,  Expand* 


N.  W.  Ayer  A  Son,  308  Chestnut  Street,  .  The  Daytona  (Fla.)  News  has  changed 
Philadelphia,  Pa.  In  charge  of  account  of  the  ds  masthead  to  the  Daytona  Beach  News, 
R.  F.  Smmons  Company,  191  No.  Main  St., 

Attleboro,  Mass.,  manufacturers  of  watch 
chains. 

Baueriein,  Incxwporated,  Hibernia  Bank  Bldg., 

New  Orleans.  Appointed  to  direct  advertising 
of  the  Mortgage  &  Securities  Company,  invest¬ 
ment  bankers.  New  Orleans  and  St.  Louis. 

Brandt  Advertising  Cnnyny,  Tribune  Bldg., 

Chicago.  Handling  advertising  of  the  Freeport 
Radio  Company,  Freeport,  Ill.,  and  will  resume 
advertising  the  Boncilla  laboratories  of  In¬ 
dianapolis. 


following  the  consolidation  of  Daytona, 
Sea  Breeze,  and  Daytona  Beach  into  one 
city  to  be  known  as  Daytona  Beach. 

Daytona  Beach  now  claims  a  combined 
normal  population  of  approximately 
25,(XX).  The  News  is  represented  in  the 
general  field  by  Frost,  Landis  &  Kohn. 


New  Msicfadden  Magazine 

Outi  Your  Own  Home  is  the  name  of 
Glen  Buck  Compaq,  30  N.  Blvd.,  Chi^go.  a  new  monthly  magazine  to  be  published 

to  hy  th.  .M«fadde„  Ppblicatiojs,  !«.,  New 
newspapers,  trade  papers  and  magazines.  » ork.  1  he  first  ISSUe  Will  be  dated 

'  Campbell- Ewald  Convany,  General  Motors  November  and  will  be  on  the  newsstands 

BMg.,  Detroit.  Secured  the  accounts  of  the  Oct.  23.  It  will  appeal  to  prospective 
Webster  Gg^  Company,  Detroit,  manufac-  home  builders  and  home  owners.  One 

turers  of  the  Webster;  Kleiner  Cigfar  Company,  _  *11  l  •  i  «  j  •  1 

Drtroit,  manufacturers  of  the  Tom  Moore;  Chto  Action  ^  included  in  each 

EiMnlohr  &  Bro*.,  Detroit,  manufacturers  of  ISSUC.  Don  Miller,  who  formerly  was  with 

the  Cinco  brand.  The  Chicago  office  of  tWs  House  &  Garden  for  a  number  of  years 

V<,,k  and  CWcago  «,ri- 

pany,  100  East  Ohio  Street.  Chicago;  the  Paul  tones  and  later  With  Better  Homes  and 
F.  Reich  Company,  candy  manufacturers  at  Gardens,  has  been  appointed  advertising 
126  S.  Green  St.,  Chicago;  and  the  Illinois  Brass  director. 

Manufacturing  Company,  Chicago,  makers  of  '  _ 

exhaust  horns. 

Clark  CoUard  Company,  30  N.  Michigan  Ave., 

Chicago.  Secured  accounts  of  the  Ravenswood 
Novelty  Company,  4718  Lincoln  Ave.,  Chicago, 
manufacturers  of  candy  flower  novelties,  etc.; 
and  W.  I.  Thomas  Company,  Chicago,  manu¬ 
facturer  of  Collapsible  Loop  Aerials. 

Charles  C.  Green  Advertiohig  Agency,  Inc., 

Estey  Building,  Philadelphia.  Directing  adver¬ 
tising  of  the  Cliveden  Company,  distributors  of 
Qiveden  knitting  wools  and  Cliveden  silk  wear 
undergarments,  Philadelphia. 

Klau-Van  Pletersoin-Dtmlap-Young  green,  hsc.|i 
417-421  Sycamore  Street,  Milwaukee.  Secutea'i 
following  accounts:  Milwaukee  Tank  Wonts,' 
manufacturers  of  gasoline  filling  gtatlMsI 
equipment,  oil  systems,  tanks  and 
pretsors;  Belgium  Shoe  Company 
Wit.,  specializing  in  men’s  shoes; 

Mfg.  Co.,  Milwaukee,  manufacturers  of  milikig 
machines;  Ryd-E-Z  Spring  Company,  New 
York,  manufacturers  of  truck  and  automobile 
springs. 

John  G.  Krueger  Advertising  Agency,  tSB  Ctfn- 

ton  Street,  Newark,  N.  J.  ficured  account  of 


Woods  Owns  Clinton  Public 

The  Clinton  (Ill.)  Daily  Public  is  now 
the  property  of  Bruce  R.  Woods,  former 
business  manager  and  half  owner.  J. 
Earl  Sigler,  editor,  who  sold  his  half  to 
Woods,  has  retired  from  newspaper 
work  and  settled  on  an  100-acre  farm, 
six  miles  from  Clinton. 


New  Daily  in  Concord,  N.  H. 

The  Evening  Telegram,  a  six-day 
newspaper,  published  its  first  issue  Aug. 
ny.  Baliriilm,!  ^  in  Concord,  N.  H.,  with  Cal  S.  Chal- 
;  Kefflpsit|th,  mers  as  managing  editor  and  I^wrence 
J.  Moynihan  as  business  manager.  They 
had  been  associated  in  the  conduct  of  the 
Manchester  (N.  H.)  Mirror  and  the 
Brockton  ('Mass.)  Times,  and  Mr. 
Chalmers  until  recently  was  managing 
‘•l*  Standard  Materials 'Company,  Bloomfield,  editor  of  the  //o/yoJfec  (iMaSS.)  Telegram. 
N.  J.,  manufacturers  of  portable  houses. _ _ 

a  E.  Le^  ^  St.  Loui*  Typo*  Buy  Home 

UitcaflTo.  Secured  the  account  of  the  Mandard 
Portland  Cement  Company,  Oeveland.  Local  Typographical  Union  No.  8,  of 

Compasvy.  14  E-  Ja4k-|  St.  Dtuis,  last  week  purchased  a  resi¬ 
gn  Blvd.,  Chicago.  Sending  out  Fall  c*tn-l  clenCe  at  3745  West  Pine  bniilrvarrl  for 
psign  schedules  for  H.  W.  Gossard  Company.  w^U'evard  tor 


P.  F.  O’Keefe  Advertising  Agency,  Inc.,  45 

Bromfield  Street,  Boston.  Handling  the  adver¬ 
tising  of  Heywood- Wakefield  Co.,  209  Washing¬ 
ton  Street,  Boston,  manufacturers  of  baby  car¬ 
riages,  furniture,  etc. 

Power,  Alexander  A  Jenkins  Company,  1.567 
Broadway,  Detroit.  T'lacing  advertising  of  the 
C.  S.  Truck  Company,  Cincinnati. 

Prmtt-Moore  Advertising  Company,  1926  Ford 
PMg.,  Detroit.  Placing  account  of  Zenith- 
fietroit  Corporation,  Detroit,  manufacturers 
“Zenith”  carburetors. 

Roberts  A  MacAvinche,  .10  N.  Dearborn  St., 
Chicago.  Placing  the  advertising  of  Bernard, 


$15,000,  the  building  to  be  used  as  head 
quarters.  Regular  meetings  of  the  union 
will  continue  to  be  held  in  the  Musicians' 
building,  three  blocks  cast. 


EV 


Los  Angalaa.  CaM. 

Gabled  S,T4B  Dally  Average  OretdaHap 
Sworn  Onvrrnment  Btafement,  Wx  Monltis 
Bndtns  Msrrh  M,  19^4.  ITS. MB  natty,  mi 
Mnnths,  Rndlng  March  81.  192n.  177.898 
I’slly  Increase  In  Oslly  Average  Grrola 

•t«l.  8,74*.  _ 

W  COTKBB  THE  nELD  COMELETEIT 

SETHE8EHT  ATIYEB : 
j  H.  w.  Molonsy,  804  Timas  Bldg.,  Bow  Terk. 
I  *■  Legaa  Bayne  On.,  441  Tower  Bldg.,  4 
Vorth  Hiehigan  Avs..  Chloage. 

I*,  i.  Horria  Hill,  'n4  Hearat  Bldg.,  Baa 
Pranelsae.  Calif. 


Sait.Fr.HiirisfO 

0)r.onidf 

PA)  I.Nd  circulation 
dctcrinincs  ihc  logi¬ 
cal  choice  of  an  adver¬ 
tising  nicdiiiin.  In  San 
I'r.incisco  and  North¬ 
ern  (Ldifornia  it  is  a 
rccoi<ni/.ed  fact  that 
I  he  ( dirtiniclc  follow¬ 
ing  has  the  h  it  >’  i  n  4 


I  K-fir  f  srni  , 

Menu-  A  ( ircMHcr 

•fill  n  Ate  rhir44|0 


Ihese  Illinois  Dailies 

Are  Your  Best  Salesmen 


**Aarora  Beacon-News  . 

.(E) 

ClrcttlatiM 

17,901 

Balm 

far 

IMS 

Liaaa 

.06 

Balat 

far 

lt.SS* 

Ltoaa 

.06 

t Chicago  Herald  &  Examiner . 

(M) 

355,799 

.55 

.55 

tChicago  Herald  &  Elzaminer . 

.(S)  1,120,294 

1.10 

1.10 

Chicago  Daily  Journal  . 

.(E) 

123,016 

.26 

.24 

**ETanston  News  Index  . 

.(E) 

6,912 

.04 

.04 

tFreeporl  Jonrnal-Standard  . 

.(E) 

9,665 

.045 

.045 

••Joliet  Herald  News  . 

.(E) 

18,979 

.06 

.06 

••La  Salle  Tribune  . 

.(E) 

3,427 

.025 

.025 

••Mattoon  Journal  Gazette . 

.(E) 

5,460 

.03 

.03 

fMoline  Dispatch  . 

..(E) 

11,113 

.045 

.045 

••Monmonth  Daily  Review  Atlas  . . . . 

.(E) 

5,590 

.035 

.035 

••Ottawa  Republican  Times . . 

,.(E) 

5,390 

.03 

.03 

••Peoria  Star  . (S)  23,382. 

..(E) 

30,669 

.075 

.06 

tRock  Island  Argus  . 

.(E) 

11,248 

.045 

.045 

••A.  B.  C.  Statement,  March  31,  1925 
tGovernment  Statement,  March  31,  1925 

Not  only  do  these  Illinois  dailies  com¬ 
pletely  cover  a  state  of  56,665  square  miles, 
but  they  carry  prestige  throughout  the 
Middle  West. 

89%  of  Illinois  land  is  productive  farm 
land,  yielding  bounteous  crops  that  enrich 
the  farmers.  Farmers  are  home  bodies,  a 
newspaper  reading  and  a  newspaper  lov¬ 
ing  public.  Farmers  are  loyal  to  their 
friends  and  the  local  newspapers  are  their 
best,  friends. 

Let  These  Papers 
Create  Demand 

The  wonderful  efficient  transportation 
facilities  of  Illinois  wilt  enable  you  to 
quickly  place  your  product  throughout  the 
length  and  breadth  of  the  state. 

All  worthy  products  can  acquire  a  loyal 
and  strong  following  throughout  the  Mid¬ 
dle  West  by  means  of  concentrated  and 
prodigious  advertising  in  this  selected  and 
tested  list. 

Here  is  truly,  the  tryout  territory  you 
have  long  been  seeking.  Give  it  a  fair 
trial  and  you  will  find  it 

A  state  Wortii  Winning 


V 


STEREOTYPING 

LmachineryJ 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


S*n  Diego  Weekly  Clurtered 

The  San  Diego  Independent  Publish™ 
Company  has  been  incorporated  at  Sas 
Diego,  Cal.,  with  a  capitalization  of 
^00,000.  The  incorporators  are  Frank 
lin  O.  Schroeder,  J.  H.  Howell,  Albert 
E.  Tussey,  C.  W.  Gautenberg  and  Merle 
Richardson. 


New  Building  In  Danville,  Ill.  fall.  The  paper  will  meanwhile  occupy 

temporary  quarters  at  20  West  North 
The  Danznlle  (Ill.)  Commercial  Xezvs  street, 
last  week  announced  plans  for  the  con-  *  *  *  . 

struction  of  a  $150,000  building  and  con-  An  up-State  girl  married  because  “he 
tract  has  already  been  awarded  to  the  was  such  a  lovely  dancer.”  That’s  no 
John  Clark  Construction  Company.  The  sign  he  can  step  out  and  hotfoot  it  for 
building  will  be  ready  for  occupancy  this  a  living. — Detroit  Free  Press. 


CALLING  AD.  UBELOUS, 
HE  SUES  FOR  $20,000 


Optometrist  Objects  to  Copy  Which 
Advises  Eye  Care  by  Oculist  with 
M.D.  Degree,  Alleging  Business 
Damage 


Is  it  libelous  to  publish  an  avowal  of 
faith  in  oculists  and  to  advise  persons 
suffering  from  defective  eyesight  to 
patronize  them?  The  question  is  raised 
in  apparent  seriousness  in  a  suit  recently 
filed  in  Missouri,  said  the  Journal  of  the 
American  Medical  Association  July  25. 
The  O.  H.  Gerry  Optical  Company  of 
Kansas  City,  Mo.,  advertised  in  the 
Joplin  (Mo.)  Globe  the  qualifications  of 
oculists,  expressed  its  confidence  in  their 
work,  and  advised  persons  needing 
glasses  to  consult  oculists  who  are  doctors 
of  medicine.  Its  advertisement  read: 

Have  You  Good  Eyes? 

The  eye  specialist  who  is  also  a  fully  trained 

physician  M.I>.  is  termed  an  OCULIST 

No  other  similar  word  means  all  of  that — - 
the  combination  of  every  professional  qualifi¬ 
cation  for  the  care  of  the  human  eye,  with  at 
least  five  to  seven  years  of  college  education 
in  medicine. 

This  is  important  when  it  is  considered  how 
many  disorders  of  the  eye  have  their  origin 
elsewhere  in  the  Innly.  Many  things  other 
than  lenses  may  l>e  reiiuired  for  treatment  of 
the  eyes. 

When  conditions  do  indicate  the  need  for 
eye  glasses,  medical  factors  arc  involved  whose 
meaning  only  the  trained  physician  can  know. 

Many  jiersons  have  tardily  discovered  this 
fkccause  the  Oculist,  earnestly  at  work,  and 
hftund  hy  lofty  professional  ethics,  docs  not 
thrust  himself  forward. 

But  we,  who  have  served  Oculists  for  years, 
know  their  supreme  imijortance.  So  strongly  do 
we  feel  that  the  health  of  the  nation’s  eyes  can 
lie  entrusted  only  to  this  Physician-Specialist, 
the  Oculist,  that  we  restrict  to  Oculists  exclus¬ 
ively,  all  distribution  of  our  products. 

It  is  a  business  policy,  but  founded  on  rea¬ 
sons  whi^h  may  well  guide  you  when  your 
eyes  require  professional  attention. 

I?e  sure  that  the  one  who  examines  your 
ryes  for  glasses  is  an  Oculist,  M.D.  The  pre¬ 
fix  “Doctor”  or  “Dr.”  docs  not  always  mean  a 
“Doctor  of  Medicine,”  but  the  letters  “M.D.” 
after  a  name  signifies  “Doctor  of  Medicine.” 
For  “THE  SAFE  WAY”  consult  an  Oculist. 

.  O.  H.  Gerry  f)pTirAL  Co. 

KANSAS  CITY,  MO. 

An  educational  campaign  in  the  interests 

of  better  7'ision  being  conducted  by  the  O. 

If.  (icrry  Optical  Co.  as  a  public  scr7dce. 

In  Joplin,  however,  there  resides  a 
person  who  declares  he  has  been  engaged 
for  many  years  “in  the  profession  and 
business  of  optometrist  and  optician.”  He 
avers  that  the  article  was  circulated  with¬ 
in  the  precincts  of  his  business  and  he 
says  that  such  a  statement  is  “false,  de¬ 
famatory,  malicious  and  lilxdous,”  and 
that  it  tends  to  deprive  him  of  his  income 
and  of  the  confidence  of  those  with  whom 
he  has  had  or  might  hereafter  have  pro¬ 
fessional  or  business  relations.  So  he 
asks  judgment  against  the  O.  H.  Gerry 
Optical  Company  and  the  Joplin  Globe 
Publishing  Company  for  $10,00t)  as  his 
actual  and  compensatory  damage  and  for 
another  $10,000  as  punitive  damages. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


For  Sale — Cliea|>. 

Used  Goss  Mat  Roller  for  wet  mats  only. 
The  Goss  Printing  Press  Co.,  1S3S  So.  Paulina 
St.,  Chicago,  Ill. 


Printers'  Outfitters. 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  printers’ 
rnd  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beckman  St., 
Hew  York  City. 


Clina-Westlnghause  Double  Motor-Drivs 
with  full  automatic  push  button  control 


For  Sale. 

Emerson  Motor,  No.  19164,  volts-220,  amp.-l.&i, 
type-1)  10412  BA,  If.  P.-1/3,  speed-850,  oon- 
jKiund  winding,  D.  C.  current,  1-16^”  gear. 
Address  Easton  Free  Press,  Easton,  Pa. 


ST.  JOE  NEWS-PRESS 


Printing  Equipment  for  Sale. 

.Sixteen-page  Potter  Web  Perfecting  News¬ 
paper  Press,  20-horse  motor,  Ctitler-Hammcr 
Omtrol,  28  steel  stereotype  chases,  16  form 
trucks,  and  complete  stereotype  outfit,  for 
$6,000.  Five  .Mergenthaler  linotyiies,  from  $1,.500 
to  $1,800  e.ach.  One  2Sx.t8  Whitlock  cylinder 
press,  $7fl0.  One  32x44  Michle,  $1,000.  AIkivc 
prices  f.  o.  b.  Indianapolis.  Enquirer,  311  East 
Ohio  .Street,  Indianapolis. 


We  refer  you  to  them  for  their 
opinion 


lllE  Highest  StaNDI\RD 


^ELECTRIC 

MFG.Ca 


P.  S.— The  price  will  surprise  you — agree¬ 
ably. 


Write  for  Information  Concerning 

Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 


Printing  all  the  usual  combinations  up 
to  48  pages,  7  or  8  cols,  wide,  23  9/16 
in.  long. 

For  sale  because  replaced  by  a  Decuple 
Press.  In  very  good  working  condition. 
Can  be  seen  not  far  from  New  York. 

For  details  and  price  address 


MAIN  orricE 
Conviy  Bldg. 

Ill  W.  ffuhlngton  St. 
CHICAGO 


EASTEBN  OFFICK 
Msrbridgr  Bldg. 
Broadirar  st  34th  8L 
NEW  TOBK 


200  Fifth  Avenue,  New  York  City 
Many  other  good  web  presses  for  sale, 
both  flatbed  and  stereotype  plate  ma¬ 
chines,  both  for  regular  page  and  tabloid, 
some  with  extra  colors. 


Metals  Refining  Co. 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 


MODERNIZE 


FOR  SALE  AT  A 
BARGAIN  PRICE 


COMPOSING  ROOM 


DUPLEX  TWENTY  PAGE  PRESS 
with  COMPLETE  STEREOTYP. 
ING  EQUIPMENT,  includinK  16 
turtles,  20  chaaea. 


Made  in  both  wood  and  steeL 


Wire  us  if  you  are  looking  for 
a  complete  press  and  stereotyping 
equipment  at  an  unusually  low 
price. 


Manufactured  by 


Two  Rivera,  Wis. 


The  Booth  Publishing  Co. 

2500  Buhl  Building 
Detroit,  Mich. 


CAN’T  KEEP  IT  INSIDE 


Crime  News  Jumps  to  Front  Page  In 
Denver 

Crime  news  cannot  always  be  segre¬ 
gated  on  an  inside  page. 

This  is  the  conclusion  of  the  Deni’er 
Rocky  Mountain  News  and  the  Denver 
Times,  which  last  week  ran  the  story 
of  a  triple  slaying  on  page  one  with 
banner  head  instead  of  placing  it  on 
the  regular  i);ige  five  crime  page  to  which 
this  pajK-T  has  strictly  adhered  for  several 
months. 

“The  R<jcky  Mountain  News  and  the 
Denver  Times,  while  in  no  wise  abandon¬ 
ing  its  general  pfjlicy  of  removing  crime 
news  from  the  first  page  and  placing  it 
on  an  inside  page  docs  not  believe  events 
rtf  outstanding  or  national  interest,  even 
thfiugh  technically  within  the  category  of 
crime,  should  be  ostracized  from  a  posi¬ 
tion  ij  prominence.  An  event  of  such 
nature  's  the  slaying  of  two  girls  and  one 
man  and  the  wouiuling  of  another  man 
by  a  bandit  on  a  Denver  street  manifestly 
demands  the  prominence  given  it  in  this 
morning’s  News,”  read  a  itox  placed  con¬ 
spicuously  on  the  front  page  next  to  the 
text  of  the  murder  story. 


BATTERY  OF  SIX  HOE  PNEUMATIC 
MATRIX-DRYING  PRESSES 


DonHTig  Metal 

It  Wastes  Money 


With  Independent 
Gas-fired  Steam  Gen¬ 
erators. 

The  quickest  and  the 
most  economical 
Presses  for  the  mould¬ 
ing  and  drying  of 
Matrices. 


Don’t  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


EUminat*$  tha  Metal  Furnare 

Printers  Manufacturing  Co. 

1109.17  Transportation  Bldg. 
Chicago  Illinois 

World  Bldg.,  New  York  City 


504-520  Grand  St.,  New  York  City 

nls«  at  7  WaUr  Street 

DUNELLEN.  N.  J.  BOSTON,  MASS. 


7  South  Doarbom  Straet 
CHICAGO,  ILL. 


Editor 


Publisher  for  August  15,  1925 


The  Market  Place  of  the  Newspaper 


per  ¥rord  per  iiiMrtloo,  cash  with  ardsr> 
advartlscmanU  laijar  tha  claasifica* 
ol  “Situatiosu  WaotaA.** 

per  Una  par  insertian,  cash  with  order, 
C  {(  white  space  is  ua^  at  top  astd  bot- 
al  sdvartisemant. 

per  word  par  insartioat,  cash  with  ordar, 
UC  (or  advertiaeinaots  under  oar  olhar 
tietta 

per  Una  par  insartiaa,  cash  with  onisr, 
tWC  II  white  space  ia  used  at  top  and  bo^ 
^  ol  advortiMiiMnta 


SITUATIONS  WANTED 


4G 

SO 


Situations  Wanted 


Classified  Manager. 

desires  position,  where  increased  production 
means  permanence.  Yoiuig,  married.  Can 
satisfy  exacting  requirements  as  to  ability  and 
character.  Capable  of  selling  and  managing 
staff.  Full  knowledge  bookkeeping  enil.  col¬ 
lections,  promotion.  Box  A-734,  care  of  Editor 
&  I’ublisher. 

Display  Advertising  Copjnurriter — Solicitor. 
Wishes  to  locate  in  Middle  West.  3  years’ 
newspaper  experience.  Age  27  years.  Best  of 
references.  Now  employed.  Address  Box 
A -746,  Editor  &  Publisher. 

Editor. 

Having  disposed  of  interests  in  daily  of  city 
of  S0,(M,  after  ten  years  as  editor  and  mana- 


HELP  WANTED 


Newspaper  Sjmdicate  Director. 

Well  cstalJished  syndicate  supplying  features 
and  pictures  in  mats  and  copy  wishes  to  ex- 
Needs  the  ri^ht  man;  one  whn  knows 
selling;,  <lirection  and  manaReinent  of  news* 
l>ai»er  syiuHcate  work.  Will  not  consnler  any¬ 
one  who  has  not  had  practical  experience  or 
who  cannot  Rive  satisfactory  refereiux's  ainl 
imNifs  «»f  aliility.  Straight  salary,  or  salary 
and  pen'entaRc  of  profits.  Kesidence  will  I4* 
in  New  York  City.  Address  A-7J9,  Kilitor  & 
PiiMishcr. 


Syndicate  Salesman. 

Newsi>ai>er  Syndicate  in  New  York  City  wants 


salesman,  executtve,  ger,  am  seeking  a  perman^it  position  as  editor  rxin-rt  salesman  of  highest  tyjie.  Excellent 


northern  connection.  Box  A-735,  Editor  or  feature  writer  on  live  Florida  daily.  -W,  30 
*  Publisher.  years’  experience.  References.  .-Xddress  Clar- 

[  _ _ _ ence  Heller,  1024  West  Wayne  St.,  Lima,  Ohio. 

^ertisirg-Circulation  Man  Editorial  Assistant. 

fesirfs  ixrrmanent  position  ^  on  Florida  daily  Two  years’  successful  experience,  desires  con- 


ifgr  .Sept.  1st.  Ten  years’  experience.  1024 
ivest  Wayne  Street,  Lima,  Ohio. 

Hvertising  Manager— Business  Manager. 

ti',ieritiKr  large  and  small  newspapers;  past 
to  years  advertising  manager  important  daily, 
C.iinn  circulation.  Exceptional  record  for  ac- 
impM'hiMi  lit;  continuously  successful.  Wish 
D  change  where  future  holds  greater  oppor- 


nection  with  growing  trade  paper.  Lniversity  Pap.r  directed  to  retail  drug,  cigar  or  con 
graduate  now  enyiloyed.  Highest  qualifications  fectionery  trade  wantnl  to  edit  journal  ad 


Iiortiinity.  Probable  territory  central  and 
western  I’liited  States.  .\-741,  Editor  &  Pub¬ 
lisher. 

Trade  Paper  Editor. 

Man  who  has  been  Editor  or  Assistant  of  Trade 
Paper  directed  to  retail  drug,  cigar  or  con- 


and  references.  Box  A -744,  Editor  &  Publisher. 

Experienced  Newspaper  Man 

wants  connection  with  newspaper  over  10,000 
circulation;  will  do  for  you  what  he  has  done 
for  himself  and  others — build  from  the  ground 
up,  every  department,  and  in  three  years  make 
a  live,  pulsating,  public  service  medium,  build 


dressed  to  retailers  selling  magazines.  Exjieri- 
ence  in  publishing  business  not  essential,  bin 
ability  to  help  dealers  sell  more  publications, 
interview  retailers,  sales  managers  and  pub¬ 
lishers  important.  Must  have  system,  initia¬ 
tive,  know  type  and  layouts.  Keep  costs  down 
— lie  adaptable  in  new  field,  develop  ideas. 


change  wnere  luiurc  a  live,  uuisaiing,  uuoiic  service  meuium,  uuiiu  _ , _  _  n  t 

inlty  .Xge  39;  married.  Address  Box  A-748,  a  local  and  far-reaching  good-will  and  increase  -  ertising  fr  i  publishers,  sell  siitiscrip 

ditrr  &  Publisher.  all  avenues  of  revenue.  Address  in  confidence,  to  dealers  and  1*  all  round  man  on  -le 

_ A-709,  Editor  &  Publisher.  ^‘“‘e  age.  complete  experience,  refe.- 


wertising  Solicitor.  ^  Manager. 

low  employed.  Age  25,  5  years’  experience.  Somewhere  a  run-down  newspaper  needs  hard 
Lsociated  with  one  concern  4  years.  Best  of  work  and  competent  management  to  build  it 


ereiiccs.  A-717,  Editor  &  Publisher. 

Iv<rti9ir.g  Solicitor. 

.11  years’  successful  direct-mail  experience; 


up.  I  want  this  job.  B.  M.,  George  B.  David 
Co.,  110  E.  42nd  St.,  New  York. 


Manager. 

Eighteen  years’  practical  newspaper  experi- 


vi  publication  work.  University  graduate,  ence,  twelve  years’  advertising;  producer,  cre- 
:w  employed,  desires  position  with  reputable  ator,  staff  leader  on  every  paper  employed; 
lafiiine  or  trade  paper.  Highest  references,  sound  ideas  on  newspaper  Imilding;  seeks  posf- 


A-743,  Editor  &  Publisher. 


tion  as  advertising  manager,  preferably  in 
East.  Address  A-738,  Editor  &  Publisher. 


p»rtising  Solicitor.  Managing  Editor. 

|«c  30»  experienced  on  regular  accounts,  spe-  News  executive  with  metropolitan  and  small 
1  edition,  business  pages,  claMined  ana  co-  experience  seeks  new  location,  preferably 

naive  advertising.  Who  has  shown  excellent  editorial  and  feature  writer, 

ulti  and  can  show  proof  pf  producing  a^ity.  York  City.  Address 

w  employed  on  comlxMtion  ^ily  ^eks  ^  7^  ^  Publisher. 


Innection  m  the  South  (prefer  Florida), 
fin  consider  salary  or  commission.  Address  N«w.n«ner  Miu> 

|n0.  care  Editor  &  Publiaher. _  Exoeriei^ed  in  all  branches.  wants  to  buy  con- 

-  trolling  interest  in  live  weekly.  Will  take  over 

OtK.  entire  management.  East  preferred.  A-716, 

.kihg  big  paying  papers  out  of  small  city  Editor  and  Publisher. _ 

ilies  is  my  business.  I  have  two  successes 

ray  credit  in  the  last  five  years  as  editor,  etc*  .  u  *  u  j  u  i.  e 

,  present  salary  being  far  too  large  for  smaU 

per,  wUl  contract  fof  an  interest  and  living  editorial  end,  last  six  years  as  managing 

Will  invest  few  thousand  to  show  faith,  'd.'*?'’;  "o*  holding  very  responsible  oosition 
Kt  me  in  New  York  or  Philadelphia.  Ad-  mornmg  daily,  weks  desirable  and 

eii  Box  A-722,  Editor  &  Publisher.  permanent  connection  with  afternoon  paper 

_ _  in  smaller  city.  Excellent  organizer  and  execu¬ 
tive  and  knows  news.  College  graduat'.  .aged 
™M«i  Manager.  37  and  no  failures  in  record.  Details  and  ref- 

Ksted  third  largest  city  on  Atlantic  coast,  erences  gladly  furnished.  Address  A-749, 

ills  immediate  connection  in  new  fields.  Editor  &  Publisher. 

drrence  to  publications  needing  rapid,  dig-  - 

"il  gr.iwth  to  assume  lead  in  their  field.  Newspaper  Man. 

lEiaal  salary  provided  you  will  arrange  suit-  Competent  and  experienced  newspaper  man  will 
»  bonus.  Make  your  offer.  Excellent  ref-  be  disengaged  after  September  fifteenth,  and  is 
-le  Can  report  immediately.  In  reply  looking  for  a  newspaper  that  is  run  down,  whose 


siting  big  paying  papers  out  of  small  city 
ilies  is  my  business.  I  have  two  successes 
my  credit  in  the  last  five  years  as  editor,  etc. 
1  present  salary  being  far  too  large  for  small 
per,  will  contract  for  an  interest  and  living 
i|e.  Will  invest  few  thousand  to  show  faith. 
«t  me  in  New  York  or  Philadelphia.  Ad- 
e-s  Box  A-722,  Editor  &  Publisher. 


tails.  State  age,  complete  experience,  refe.'- 
ences,  salary  desired.  Box  .•\-730,  Editor  & 
Publisher. 

Wanted. 

.Ml  round  sjxirting  writer,  and  desk  man;  a'so 
two  copy  readers,  by  Miami,  Florida.  Daily. 
.State  qualifications  and  salary  desired.  Trans- 
I«irtation  not  paid.  Box  A -736,  Editor  &  Pub. 
iisher. 

War  ted. 

.\  copy- writer  who  can  also  sell  some  copy 
for  iiewspajier  advertising  department.  $40  per 
week.  Seiiil  at  least  one  samnie  of  work,  refer¬ 
ences  to  .\-731,  care  Editor  &  Publisher. 


Wanted. 

High-class  solicitor  for  New  York  .Sjiecial  Rep¬ 
resentative.  Must  tie  capable,  reliable,  exiieri- 
encerl  and  acquaint^  with  advertisers  and 
space  buyers  in  New  York  City  territory.  .Ail- 
ilress  stating  qualifications.  Box  A-737,  Editor 
&  Publisher. 


Wanted. 

Energetic,  capable  man  to  conduct  intensive 
rirculation  campaign  during  three  mouths. 


Newspaper  Man.  rirculation  campaign  during  three  mouths. 

Competent  and  experienced  newspaper  man  will  .-August,  September  and  October  or  September, 
be  disengaged  after  September  fifteenth,  and  is  Octolier  and  November.  Must  lie  exjierienced 
looking  for  a  newspaper  that  is  run  down,  whose  in  house  to  house  canvassing.  Selected  terri 


outline  newspaper  conditions  in  your  publisher  is  desirous  of  immediate  development  tory  in  .agricultural  section  for  long,  well  e 


p  and  mail  copy  of  your  paper.  Box  A -747,  and  future  growth;  party  can  invest  some 
Inor  h  Publisher.  money,  according  to  the  requirements  and  the 


tablished  morning  daily  newspaper. 


htiso  Manager. 


money,  according  to  the  requirements  and  the  commission  or  .straight  salary  to  right  man. 
circulation:  confidential.  Address  Box  A-tiOS,  State  experience  and  wages  exjiected  in  first 
Editor  &  Publisher.  letter.  Inquire  The  Daily  Review,  Towand.i, 


'0  years’  training  on  Hearst  newspaper.  Newspaper  Printer. 

'fnUtion  work  covers  services  on  three  other  Going  to  Florida.  Seeks  connection  with  news, 
‘-'f'apers.  Specialist  in  promotion  work,  paper  as  something  more  than  printer.  Famil- 
"iietic,  reliable  and  progressive.  References  iar  with  every  branch.  An  “over  the  scale’’ 
™  Paat  employers  will  prove  ray  ability,  man  for  the  last  nine  years  in  New  York.  Has 
open.  Address  H.  V.  Wheat,  1904  Hope,  the  editorial  touch.  Now  make-un  on  New 
Texas.  York  newspaper.  A-732,  Editor  4  PuWisher. 

Publisher. 

.Aged  38,  having  disposed  of  his  interest  in  a 
daily  newspaper  which  as  its  puhli«her  he  budt 
^  •  A  •  "F  practically  nothing  to  the  leading  pub- 

AllfAltc  lication  in  a  live  community  against  stiff  nppo- 

^P|rVl  lUlllljr  /mWCIlbV  sition  in  ten  years’  time,  desires  a  position  as 

puNisher  or  editorial  director  including  editorial 
writing,  in  a  dty  of  75,000  to  200.000.  Will  go 
You  in  tho  “"T  place  in  the  U.  S.  A.  Write  A-729,  Editor 

s  wu  sss  s  w  ^  Publisher. 

Section  of  who  is  a  go-getter  seeks  position  in  larger 

field.  Can  handle  features  in  a  creditable  man- 

EDITOR  &  PUBLISHER  ner.  A-733.  Editor  &  Puhlisher. _ 

The  Circulation  Manager 

j,  ,  who  desires  an  able  assistant  should  meet  me. 

XCid  it  everv  week  and  use  I’niversity  graduate,  two  years’  successful  pub. 

*  lication  experience;  also  direct  mail  work, 

•t  to  adv*»rti«^  votir  wants  employed.  Box  A-742,  Editor  8c  Publisher. 


lOpportunity  Awaits 


You  in  the 

ClaMified  Section  of 
^ITOR  &  PUBLISHER 

it  every  week  and  use 
>t  to  advertise  your  wants. 


tfoing  to  rionna.  deexs  connection  with  new^*  ki  it  c  a  o. 

paper  as  somcthiiiR  more  than  printer.  Famil-  Oerman  Mills  iName  U.  2).  Agent 

..Xh'  Ver^nd  IVut„l«r  Druckpapicr, 
the  editorial  touch.  Now  make  ui>  on  New  I'abnken  ( German  New.sprint  Mills 
York  newspaper.  A-732,  Editor  4  PuWisher.  Syndicate)  Berlin,  have  apptiinfetl  F.  C. 

Teipel,  53  Park  Row,  New  York  sole 
-Aged  38,  having  disposed  ol  his  interest  in  a  ^■.  representative.  The  V  erband  com- 
dailv  newspaper  which  as  its  puhli«her  he  budt  prises  many  of  the  larger  newsprint  mills 
up  from  practically  nothing  to  the  leading  pub-  jn  Germany’, 
lication  in  a  live  community  against  stiff  oppo¬ 
sition  in  ten  years’  time,  desires  a  position  as  A  D  pi  »  m  aa  i. 

puNisher  or  editorial  director  including  editorial  ‘  New  Members 

writing,  in  a  dty  of  75,000  to  200.000.  Will  go  -ti,-^ _ _  _  i  t,  i  .  j  . 

any  place  in  the  U.  S.  A.  Write  A-729.  Editor  newspapers  have  been  eketed  to 

4  PuNisher.  memltership  in  the  .Associated  Press,  it 

• - •  was  announced  this  week.  They  are : 

Reporter  i,  „  i  Cafe  Girardeau  (Mo.)  Southeast  \fis- 

who  IS  a  go-getter  seeks  position  m  larger  •  rr  ,  )/-  i  \  r-  r>  ■ 

field.  Can  handle  features  in  a  creditaNe  man-  SMtrian,  I  entura  (Cal.)  Free  Press  and 
ner.  A-733,  Editor  4  Puhlisher.  A  ehraska  CUy  (Neb.)  Daily  NeU'S. 

Tho  Circulation  Manager  ••z-i  m  ^ 

who  desires  an  aNe  assistant  should  meet  me.  Wilmington,  N.  C.,  May  Adrertise 

'ViIminpo„  (M.  O  cUy  emmi,,!,....-,. 
Now  employed.  Box  A-742,  Editor  4  Publisher,  ajc  considering  a  proposed  siiecial  elec- 

T,.A.  isilwl  M.» -  P^ss  oil  annual  appropriation 

Well  acquainted  with  New  York  Markets,  $25,000  to  advertise  the  city  and  coast 
want*  accounts.  A-745,  Editor  4  Publisher.  section. 


FOR  SALE 

Owner  with  other  interests  will 
daily  in  Virginia  city  of 
10,000  on  very  reasonable  terms. 
Fine  opportunity  for  quick  buyer. 

For  detaili  write 

PALMER,  DEWITT  & 
PALMER 

350  Madison  Ave.,  New  York  City 

Telephone:  Murray  Hill  8Z37 


Successful 

Performance 

This  film  hoa  a  rsoord  of  olmoat 
15  years  of  successful  pcrfonMuac  in 
the  difficult  work  of 

PURCHASE.  CONSOLlDA'nON. 

SALE  AND  APPRAISAL 
of  newspaper  and  magazine  pro|>ertacs 
throughout  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 

CONNECT  THE  WIRES 

MEWSPAPER  BUSINESS 
‘  ^  AND  ADVERTISING  MAN- 
ACER  WITH  REAL  RECORD 
seeks  change  from  untenable 
position.  Six  years  busineas- 
adyertising  manager  Eastern 
daily  50.000.  Five  years  simi¬ 
lar  capacity  larger  daily;  more 
than  dcmbled  local  and  foreign 
advertising.  Several  years  pub. 
Iisher  30,000  daily.  Has  suc¬ 
cessfully  handled  labor  difficul¬ 
ties.  Inspiring  personality.  Uni¬ 
versity  graduate.  Our  No.  S15L 

Fernalo's  Exchan6c.Inc 

Thiho  NatL-Blo'*..  S»AiN«giiLO.  Mass. 


BUSINESS  OPPORTUNITIES 


For  Sale 

.Morning  newspaper,  California  city  of  8,0000 
and  trading  territory  50,000  in  field  where  city 
new.spapcrs  cannot  compete.  Averages  around 
1,5,000  inches  jier  month  now.  Competition  and 
general  conditions  ideal.  This  is  a  wonderful 
projiositinn  for  real  ncwspaiierman  who  has  at 
least  ^5,000  cash,  some  local  capital  availaNe 
if  desired.  Total  price  $<>5,000.  No  attention 
will  lie  given  to  replies  unless  satisfactory 
showing  of  ability  to  meet  financial  require¬ 
ments  is  given.  Address  A-728,  Editor  4  Pub¬ 
lisher. 


Like  Taking  Candy  from  a  Baby. 

Is  the  procuring  of  a  very  desirable  weekly 
and  job  plant  in  New  Jersey.  High  class  town, 
well  established,  very  profitable  business,  laiw 
price,  easy  terms.  J.  B.  Shale,  Times  Build¬ 
ing,  New  York  City. 


Virginia  Opportunity  No.  Z. 

I’rotit -making  weekly  and  job  plant;  moilern 
equipment,  splendid  field.  $17,000;  don’t  an¬ 
swer  unless  you  have  $5,000  first  payment. 
Box  466.  Staunton,  Virginia. 


ASSISTING  ADVERTISERS 

How  to  Uie  Newspaper  Space  Told  in 
A.  N.  P.  A.  Ad  Bureau  Book 

“Progress  of  Newspaper  Advertising’’ 
is  the  title  of  a  fxmklct  shortly  to  be  pub¬ 
lished  hy  the  Bureau  of  .Advertising  of 
the  American  Newsp;iper  Publishers’  .As¬ 
sociation.  New  York. 

Compiled  tinder  the  direction  of  VV’illiam 
.A.  Thomson,  the  Ixiok  will  deal  with 
various  newspaper  advertising  problems, 
such  as  scheduling,  composition  ami  il¬ 
lustration  of  copy.  The  single  column 
advertisement,  now  popular,  will  be  dis¬ 
cussed  in  detail. 

The  book  will  enlarge  on  that  puhli.shcd 
last  year,  “The  Right  Way  to  Use  News¬ 
paper  Space’’,  which  went  through  four 
editions. 
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DOLLAR 
PULLERS 
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BUSINESS  TICKLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


children  and  photograph  them  singularly 
and  collectively.  Elach  day  or  week  pub¬ 
lish  a  picture  of  an  orphan  with  his  or 
her  description.  These  stories  will  create 
undue  interest  with  your  readers  and 
should  help  find  good  homes  for  the 
kiddies. — Robert  H.  Miller,  Marion,  Ind. 


TN  order  that  the  paper  will  be  given  full 
^  credit  for  its  ad  pulling  power,  the 
Manitoba  Free  Press  (Winnipeg,  Can¬ 
ada)  places  on  its  classified  page  the 
following  notice  in  regular  type;  “It  will 
Ik-  appreciated  if  you  mention  the  Free 
Press  in  answering  advertisements.” — 
C.  M.  L. 


makers  of  these  products  advertised  liber¬ 
ally  in  the  space  devoted  to  the  contest. 
The  campaign  netted  a  direct  gain  to  the 
manufacturers  participating  and  the  news¬ 
paper  received  a  large  amount  of  adver¬ 
tising  during  the  weeks  that  the  contest 
lasted.— D.  W.  B. 


What  do  heirs  do  with  their  money? 
Every  few  days  you  see  that  some  humble 
man  or  woman  has  been  bequeathed  a 
large  sum  of  money.  But  what  does  he 
do  with  it?  Does  he  keep  it?  And  does 
he  stop  working?  Eugene  Berue  of 
Elizabeth  (N.  J.)  kept  right  on  cleaning 
streets  after  he  inherited  a  million  dollars 
from  his  brother-in-law  out  in  kansas. 
Ask  your  readers  what  they  would  do 
with  a  million. — P.  E.  M. 


.\  special  page,  marking  the  opening 
of  any  new  municipal  building,  bank,  de- 
jwrtment  store,  in  fact  any  structure  of 
magnitude  in  the  community,  can  be  easily 
gotten  up  to  carry  advertisements  of  any 
business  or  professional  man  interested. 
If  a  bank  building,  with  office  suites, 
practically  every  tenant  who  will  occupy 
the  building  will  come  in  on  the  idea  as 
also  will  the  plumbing  contractor,  general 
contractor,  electrical  contractor,  firm 
which  furnished  tile,  bronze  work,  safe, 
heating  system,  etc.,  etc.  general  news 
story,  carrying  the  history  of  the  firm 
erecting  the  building,  its  officers  and  per¬ 
sonnel,  together  with  a  brief  outline  of 
business  houses  formerly  occupying  the 
cite,  must  be  carried  along  with  pictures 
of  the  structure.  If  the  size  and  value 
of  the  new  institution  warrant  it  an  entire 
special  section  can  be  gotten  up. — Ralph 
Coates,  Eagle,  Butler,  Pa. 

A  successful  “Buy  at  Home”  campaign 
was  recently  concluded  by  the  Daily 
Proz’ince  of  Vancouver,  B.  C.  A  novel 
contest  was  instituted,  the  object  of  which 
was  to  obtain  the  greatest  number  of 
points  by  bringing  in  labels  taken  off  home 
manufactured  products.  Points  for  the 
labels  were  given  in  proportion  to  the 
value  of  the  product  and  the  prizes  were 
donated  by  home  manufacturers.  The 


Have  a  reporter  who  doesn’t  wear  a 
white_ collar  get  an  interview  from  a  hobo 
who  is  “passin’  thru.”  The  story  mi^ht 
be  made  the  beginning  of  a  series  of  in¬ 
teresting  chats  with  gentlemen  of  the  road, 
who  can  give  a  new  angle  on  conditions 
in  other  parts  of  the  country.  Suggested 
lead:  John  Doe,  gentleman  at  large. 


The  advertising  department  and  wo¬ 
men’s  page  writers  can  co-operate  to  good 
advantage  here.  Make  out  a  budget  for 
the  girls  who  arc  going  away  to  school. 

List  their  class  room  clothes,  their  party 
outfits,  si>orts  clothes,  etc.  Give  the  cost 

of  each.  List  the  college  girls’  acces-  •  i  •  m  i .  -  .  .  ■ 

sories,  for  person,  for  room,  for  studying  ‘f*  Blanktown  yesterday.  As  the 

and  for  their  varied  activities.  Then  lav  'J||3keman  0£  passenger  train  No.  _8  helped 


out  a  page  for  your  city’s  specialty  shops, 
leaving  space  among  the  ads  for  a  news 
and  feature  yarn  that  will  suggest  itself 
immediately  to  your  women’s  page  editor. 
— R.  E.  Dickson,  St.  Paul,  Minn. 


The  Fort  Wayne  (Ind.)  News-Senti¬ 
nel  has  a  cabinet  in  which  replies  to 
want  ads  are  placed,  so  arranged  that 
people  passing  the  front  offices  of  the 
establishment  can  see  just  how  many 
letters  are  in  the  cabinet.. — Frank  H.  Wil¬ 
liams,  815  Van  Ness  Ave.,  Santa  Ana, 
Cal. 


OEOPLE  are  always  interested  in  odd- 
ties  regarding  sickness.  So  it  would 
make  an  interesting  story  for  the  paper  to 
interview  some  of  the  local  doctors  as  to 
the  highest  fevers  they  have  ever  en¬ 
countered  and  the  lowest  degrees  of  tem¬ 
perature  they  have  ever  noted  in  any  of 
the  patients  they  have  served  and  to  then 
weave  this  information  into  a  story  telling 
about  how  big  a  propxjrtion  of  the  present 
dav  sickness  has  to  do  with  fever. — Frank 
H.'  Williams. 


“GUARANTEED  AND  IN¬ 
SPECTED  CARS”  is  the  line  to  be  used 
over  a  spread  of  advertisements  of  used 
cars  which  have  been  inspxicted  by  an 
expert  employed  by  your  newspaper  for 
the  purpose,  and  guaranteed  by  the  firms 
which  are  selling  the  cars.  Supply  each 
buyer  with  an  inspection  slip  showing  the 
exact  status  of  his  car.  You’ll  find  this 
plan  stimulates  the  used  car  sales  and 
incidentally,  the  advertising  will  not  be 
amiss  to  your  publication. — B.  A.  T. 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


in  black  faced  type.  Fathers,  mothers, 
merchants,  clergymen,  lawyers,  young 
folks,  old  folks  and  just  folks  tell  in  a  few 
words  each  night  why  they  like  to  live 
there.  It’s  good  publicity,  and  holds  the 
interest. — Mrs.  N.  V.  B.  Horn,  Sebring, 
Fla. 


BY  UNITED  PRESS 


UNITED  PRESS  ASSOClA’nONS 
World  Building  Now  Took 


FRA 


4  C 


N 


N 


If  there  is  an  orphanage  in  your  com¬ 
munity  you  should  visit  it — interview  the 


Under  the  caption  “Why  I  like  Janes¬ 
ville,”  the  Janesznlle  (Wise.)  Daily 
Gasette  is  running  a  small  boxed  article 


AmpruaiLar^citCirculatioix 

Building  Organization 

ResuitsCouhT' 

6''4iiiar  Occident^lBlo 

INDIANAPOLIS  IND 


SKIPPY 


99 


By  PERCY  CROSBY 

The  best  juvenile 
comic  strip.  Combines 
great  humor,  excellent 
drawing  and  emphatic 
adult  appeal. 

A  feature  you  can't  afford 
to  miss 

JOHNSON  FEATURES,  Inc. 

1819  Broadway,  New  York,  N.  Y. 


241  W.  Satk  St 


NEW  TORE  QTT 


The  Sequel  ^ 

“THE  SHEIK 

called 

*niie  Sons  of  the  Sheik’* 

te  the 

Biggest  Current  Serial 

New  York  Mirror 
Boeton  Adrertiaer 
Philadelphia  Bulletin 
Pittsburgh  Chronicle  Telegraph 
Chicago  Daily  News 
Clereland  News  Leader 
Louisrille  Courier  Journal 
etc.,  etc. 

have  already  ordered. 

Terms  for  your  territory  on  request. 

The  McClore  Newspaper  Syndicate 

173  Fourth  Avenue  New  York  City 


Mr.  Doe  off  into  a  cinder  pile,  Mr.  Doe 
made  the  following  remarks  to  the  press 
while  dusting  off  his  clothes:  “These 

railroad  shacks . ” — R.  S.  Planck, 

Topeka,  Kan. 


Pre-Eminent  Articles 

“A  Lustrous  Name — An  Arrestiid 
Idea — Every  Week” — Illustrated 

Among  tho  Contributors: 

Mary  Roberts  Rinehart 
Richard  Washburn  Child 
Booth  Tarkington 
Rafael  Sabatini 
Arnold  Bennett 
Will  Irwin 
Arthur  Stringer 

In  the  Feature  Field—  Pre-Eminent 

Metropolitan  Newspaper 
Service 

Uaximiliau  Elstr,  Jr.,  Gent.  Mgr. 

150  Nassau  Street,  New  York  City 


STEP  WORD 
PUZZLES 

By  ARTHUR  WYNNE  |  ll 

Father  of  Modern  X-  W ordt  Inoenlt  and 
patent!  new  popular  bit.  Get  It  via — 

KING  FEATURES 
SYNDICATE,  Inc. 


fj  homos  IK 

Company^ 

Neniphis,  --  Tenu. 

m  •  ^ 

Orif^inators  ol  the 
Pern  ?  cinen 
Weekly  Business 
RevieiuPa^e 

‘7i\ 

Look  VIS  up  iiT 
Dun  or  Bx'atlsireels 


RADIO 

PROGRAMS 


nw 

btsmalional  News  Jervioe 

World  Buildhig.  Now  York 


ANY  STYLE 


Usad  in  more  than  150 
newapapera;  complete, 
CONCISE  and  accurate; 
IN  YOUR  LOCAL 
STANDARD  TIME 


Write  fer  TERMS  aad  SAMPLES 


1 


AUDIO  SERVICE 


30  N  l)«-arln>rn  Si. 
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The  Summer  Season  in 

New  York  State 
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^73his  is  the  season  of  the  year  when  New  York  State  opens  its  doors  to  the  vaca¬ 
tionist  and  tourist.  And  they  come  in  thousands,  and  hundreds  of  thousands. 

To  the  immense  weath  of  New  York  State  must  be  added  the  millions  of  dol¬ 
lars  poured  into  the  pockets  of  New  York  State  people  by  the  thousands  of  tourists 
and  vacationists  who  flock  to  the  numerous  beaches,  mountains,  lakes,  farms  and 
cities. 

Transient  travellers  numbering  200,000  enter  Greater  New  York  daily,  over  1,000,- 
000  visitors  travel  to  Niagara  Falls  yearly.  The  Adirondacks  and  Catskills  have, 
each  summer,  hundreds  of  thousands  of  tourists  and  campers,  and  the  various  lakes, 
tens  of  thousands.  The  ocean  beaches  daily  have  throngs  of  visitors. 

Great  ciccumulations  of  money  are  left  here  by  the  millions  of  transients  and  vaca¬ 
tionists.  All  of  the  people — “native”  and  visitor,  have  one  habit  in  common.  They 
all  read  the  daily  newspapers.  These  newspapers  are  your  best  aids  in  securing  some 
of  the  wealth  that  is  in  circulation. 


These  Are  the  Papers  Which  Will  Sell  Your  Product 


**Albui7  EtuiIdc  Vawt . (E) 

**Albuiy  Kniekarbockar  Preai . (K) 

** Albany  Kniekarboakar  Praaa . (S) 

**AmataTdam  Baenrdar-Damocrat  . (E) 

ttAnborn  Oltiian  . (E) 

■'Batavia  Daily  Nawt  . (E) 

■■Blnyhamton  Preaa  . (E) 

**Bi«aklyn  Daily  Eayla . (E) 

**Bi«oklyii  Daily  Eayla  . (B) 

••Bnifala  Conriar  and  Enquirer . (XAE) 

••Bnifalo  Oourlar  . (B1 

ttBoffalo  Evanlnf  Newt . (E) 

•*BaNale  Evanlny  Timaa . <E) 

"BnEala  Bnnday  Tlmaa  .  (B) 

ttBaffala  Expraaa  . (X) 

ttBnffala  Expraaa  . (B) 

**Oamln(  Eeaning  Loader  . (E) 

ttElmira  Btar-Oaiatta  Adeertiier . (EAX) 

ttOanaea  Daily  Tlmaa  . (E) 

■■Olaaranvilla  Laader  Eapublican . (E) 

**lthaea  Jonmal-Hawt  .  'E) 

**Jamaatown  Xomlng  Poat . (XI 

••Xlddlatown  Tlmaa-Preat  . (E) 


**Xount  Tamcn  Dally  Argui  . (E) 

**Nairbargh  Daily  Nawt . (E) 

**Nerw  Bookalla  Btaadard-Star  . (E) 

**Tha  Bnn,  Ntw  York . (E) 

"Haw  York  Tlmaa  . (X) 

••Haw  York  Tlmaa . (8) 

••Haw  York  Barald-Tribune .  (X) 

••Haw  York  Harald-Tribana . (8) 

••Haw  York  World  . (X) 

'•Haw  York  World  . (8) 

••Haw  York  Evening  World . (E) 

••Niagara  EalU  Oaxatta  . (E) 

••Port  Chaatar  Item . (E) 

••Ponghkaaptia  8tar  and  Enterprite . (E) 

••Soehaatar  Timat-Unlon  . (E) 

••Byracnta  Journal  . (E) 

••l^y  Baoord  . (XAE) 

••  A.  B.  C.  Statement.  Xarch  31.  1986. 

tt  Oovemment  Statement.  Xarch  31.  1985. 


Ctiif'*' 


Twenty-four  Hour  Valuer 

't  i'i 


O  you  know  what  it  means  ? 

How  often  have  you  been  “scooped  in  your 
own  time”  because  a  good  news-association  yarn 
was  crowded  out  of  your  paper  and  then  carried 
by  a  later-appearing  rival? 

This  never  happens  to  C.  P.  A.  copy. 

It’s  exclusive  to  you. 

It’s  yours  as  long  as  it’s  hot.  Your*  competitor  can’t  get  it. 

C.  P.  A.  writers  are  trained  to  take  the  exclusive  angle  on 
every  story  they  write,  interpret  it  for  the  man  in  the  street, 
tell  the  news  behind  the  news. 

C.  P.  A.  dispatches  are  copyrighted  and  fully  protected. 

That’s  what  “Twenty-four  Hour  Value”  means.  — 

We’ll  be  glad  to  tell  you  what  that  value  means  to  you. 


The  Consolidated  Press  Association 

Executive  Offices.  Evening  Star  Building,  Washington,  D.  C. 


New  York 

Eighth  Floor 
World  Building 


Chicago 

Fourth  Floor 
Daily  New*  Bldg. 


San  Francisco 

Third  Floor 
Spreckel*  Bldg. 


Pari* 

Fourth  Floor 
19  Rue  d'Antin 
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